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“For people could close their eyes to greatness, to horrors, to beauty, and their ears to melodies
or deceiving words. But they couldn't escape scent. For scent was a brother of breath. Together
Smellis  sense of memory ‘ with breath, it entered human beings who couldn't defend themselves against it, not if they
NOROO makes odorless, eco-friendly paint > * wanted to live. And scent entered into their very core, went directly to their hearts, and decided

so that customers can build beautiful memories

) for good and all between affection and contempt, disgust and lust, love and hate. He who ruled
ina clean and safe space
scent ruled the hearts of men.”
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Special Theme

ESSAY

The Subtle but Fatal Magic of Smell
SRBVEE, FefbmEdas

By_Yi Myung-suk

Smells attract us. No one can continue their way after smelling roasted chicken on the way back home
after work without stopping to figure out where it is coming from. Smells irritate us too. The odor that
continuously leaks out even after cleaning the sink over and over again keeps us up at night. Smells
make us remember. If the windy breeze makes you rediscover the scent of an old flame, we cannot
help ourselves from suddenly traveling back in time. Smells are subtle. It never openly reveals itself.
However, it is always controlling our mood.

The sense of smell is the most difficult sense to understand out of all five senses. The parts of our
brain that control our senses are created in a layered coil like an onion in which the part that controls
our sense of smell is located in the innermost area. It means that the sense of smell developed first out
of all other senses during the course of evolution. Thus, it is the most instinctive and primitive sense.
The sense of smell is very subjective and unclear compared to the sense of sight. However, this does
not mean that the sense of smell is simple. Sense of taste is comprised of only a few combinations of
senses. Whereas, odor molecules react to tens of thousands of different smells. Countless types of
smells created throughout the world are covertly influencing our lives.

| am living with a cat who is almost 20 years old. She always tries to identify an object by smelling it
first. Whenever | open up a box that had been delivered to me, my cat always approaches me while
niffing her nose. She even tends to sniff the rancid smell of her feces for seemingly forever. Maybe
her health condition. She also smells her water and food very meticulously and if she
0 he does not even go near it. | hope my eyes would speak out, “Can’t you
nswers back, “How can you ask me to eat something_ that smells
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through a waste dump because the sewer system of Jongno in Seoul was not maintained properly. |
once participated in a tour that explores the old sewer system of Seoul. | climbed down a ladder to the
underground sewer of Euljiro 1-ga and came out of a hole next to city hall. | could block the filth flow-
ing on the ground with a special outfit and boots that an astronaut would wear. However, the person
who gave me the mask said, “We can't really do anything about the smell, but you will get used to it.”
It was a lie. | could never get used to that odor even for that short period of time. Urbanization was
the process of removing such odors in the end. That is how the origin of diseases disappeared and we
gained health and a better sense of safety.

Looking back, | was quite adept at smelling when | was young. My mother used to open up food con-
tainers and ask me to smell the side dish to see if it is rotten. My sisters also used to tell me that | had
a'dog’s nose’. However, my ability to smell seems to diminish as | get older. But ever since | suffered
from rhinitis and my nose became chronically stuffy, it became hard for me to react unless the smell
is unbearable. It is actually somewhat convenient if you cannot really smell when you feel too lazy
to clean since you don't have to care much about the nasty smells forming in your home. However, |
wanted to regain my keen sense of smell again. This is because there are so many worlds of amazing
food opening up around us these days. The sense of smell plays a pivotal role in tasting food. If you
plug your nose, you cannot even tell the difference between Coke and Sprite. One of my friends told
me that he discovered a new world of taste after undergoing surgery for his rhinitis. | am now begin-
ning to thoroughly rinse out my nose and remove any notable odors from my house to enable myself
to welcome the wonderful smells.

It is also possible to train yourself to smell better. In the movie, French Kiss, the character portrayed
by Meg Ryan comes to France to find her fiancée who she later discovers had changed his mind and
found another woman. Throughout the ordeal, she meets Kevin Kling’s character who runs a wine
orchard. Upon visiting it, she sees an aroma kit Kevin made himself when he was young. It contained
extracts of herbs, fruits, oaks, and soil as a training tool to distinguish each different smell and ulti-
mately analyze the scent of wines. Various fragrances are mixed to make scented candles or perfumes
by applying the similar principle. The dull spaces in our daily lives can often be filled with scents and
can become worn by our body like an invisible cloak.

In fact, scents are not the only thing that moves our heart. More than twenty years ago, | went to
Nepal to go trekking and as soon as | stepped out of the airport in Kathmandu, | thought of my grand-
mother. It took me a while to realize why. It was because as soon as | walked out of that old airport
building, the smell of cow dung suddenly came to me. | thought of my grandmother's house in the
countryside where I've never been back to for over ten years. She passed away while | was in Nepal
for a few weeks. | visited her grave by myself later on. Now, whenever | smell cow dung, | imagine
myself climbing Annapurna covered with snow with my grandmather. Everyone has their own ‘smell
dictionary’. In my dictionary, the word, ‘cow dung'’ is in bold letters.
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Special Theme

INFORMATION

Scents that Recall Old Memories

Have you ever heard of the ‘Proust Phenomenon’? It is a sudden occurrence of a memory triggered by smell and the name
originated from a scene of In Search of Lost Time written by Marcel Proust.

The protagonist of the novel, Marcel, drifts back into his childhood memories the moment he takes a bite of a madeleine
dipped into a cup of black tea. This scene was later called ‘Proust’s Madeleine’ by French people as a metaphor to express
their nostalgia for the past. Scientifically, the sense of smell is directly connected to the part of the brain that controls emo-

tions and memories. What else is like black tea and madeleine for us?
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ADDING MEMORIES TO SMELLS

Unlike other senses, the sense of smell has a unique way of delivering the in-
formation to the brain. Information recognized by all other senses is delivered to
each appropriate part of the cerebrum through the thalamus. However, the sense
of smell delivers the information directly to the brain without any processing in
between. Since the sense of smell is directly connected to the part of the brain
that controls emotions and memories, smells unconsciously affect our emotions
and memories directly. Therefore, only smells can stimulate our emotions and
memories. This phenomenon has been proven by numerous experiments. One
of the experiments was conducted to the visitors of Jorvik Viking Centre in York,
United Kingdom. Jorvik Viking Centre is a recreation of a life-sized Viking village
where the visitors can listen and smell the past to experience the atmosphere of
the village. A few years later, the visitors were asked to explain about what they
saw at the centre. The first group smelled the unique scent of the place and the
second group did not smell anything particularly unique. This result showed that
the visitors who smelled the unique scent of the Viking centre better remembered
their experience when they were there. In addition to the specific smells that are
closely tied to specific memories, a study showed that good smells also improve
one’s memory. According to the experiment result announced by a German doc-
tor, Jan Born, in 2007, people’s memory improved if they smell a scent of a rose
while deeply asleep. Among the two groups that memorized a set of cards before
going to bed, the group that smelled a scent of a rose while asleep provided 97%
correct answers whereas the group that did not smell the scent only provided
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86% correct answers. Dr. Born explained that the scent of a rose activates the
central part of the brain that controls memory, known as the hippocampus. Good
smells not only leave us with good memories but also improve the power of one’s
memory.
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THE SCENT OF A BOUQUET OF VARIOUS FLOWERS

The principle of smell is as follows. Smells exist in the air as countless mol-
ecules and they meet with the cilia inside the nose. There are olfactory neu-
rons covered by nasal mucus on the ceiling of the inner nose and 8 to 20 cilia
that are like thin threads group together, forming tens of thousands of groups.
A chemical change occurs once the molecules touch the cilia and the change
delivers the signal to the nerves. A French scientist, Pierre Laszlo, explained
that “A scent is like a bouquet made of tens and hundreds of various types
of flowers called odor molecules”. For instance, the smell of truffle contains
about 40 types of components including androstenone that causes the smell
of the armpits, which explains why mushrooms smell a little sweet, like co-
coa or chocolate, maybe like garlic and cheese, and also a little bit of herb.” It
helps to better understand the fancy description of wines after learning about
how the sense of smell and odor molecules work together. Indeed, there are
many odor molecules in wine that smell like a flower but cannot be actually
found in the scent of a flower. It will require years of training and experience
to distinguish the difference through the sense of smell.

If it is possible to analyze smells with the power of science, it is also possible
to create a smell. The components of smell can be discovered by collecting
the smell using a thin injection needle, known as ‘headspace’, and analyz-
ing it by gas chromatography. Then, the smell can be 99% reproduced using
artificial perfumes.
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FROM INCENSE BURNER TO SACHET, THI; SCENT OF KOREA

The word, ‘scent’, initially makes us think of perfume in a bottle. That is why we
probably first think of the scents that existed throughout Western history including
the scent of glamorous dresses, a violet which Marie Antoinette liked, perfume il
that Cleopatra used, or the rose scent of King Nero. However, perfumes were also
widely used in Korea for centuries in the form of rituals and in daily life. That is
why there is the word, ‘hoonmok’ which means to apply perfume on clothes and
clean one’s body by washing hair. General Kim Yu-shin during the Silla Dynasty lit
incense and exposed his body to the smoke before perfecting his martial arts skills,
and a girl carrying an incense burner on her head appears in the Ssangyoungchong
ancient tomb mural of Goguryeo. The records of Goryeo Dynasty reveal that various
types of incense were used in the palace and it was also exported to Qin and Song
Dynasties. Brides and grooms made a vow in front of an incense burner during
traditional Confucian wedding ceremonies. The royal court of the Joseon Dynasty
hired perfumers to produce incense for ancestral rites and rituals. The women's
encyclopedia of the Joseon Dynasty, Gyuhap chongseo, also includes the method
of incense-making since incense was mostly made by women at home. Incense
that was frequently used in daily life was made into joss sticks and put in a bag.
Scholars, noblewomen, and court ladies always carried the incense bag with them
to drive away insects or snakes or to use it as a closet sachet. Some of the incense
was made into pills and used as first-aid medicine for vomiting and diarrhea. The
scent bags were made into various forms from a simple embroidered cloth bag to
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a traditional orament decorated with jewelry for beautiful design and practicality.
The lucky bag where children used to keep their New Year's gift money was also a
type of scent bag.
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THE SCENT EXHIBITED BY COLORS

There are various ways to enjoy fragrances. You can burn a scented candle or
pick out laundry detergent with your favorite scent. The most popular way of
enjoying fragrances is to choose a perfume you like and apply it. Nonetheless,
it is not easy to find the perfect perfume you like.

It would be nice if you are attracted to a perfume you smelled for the first time
just like love at first sight, but it becomes more and more difficult as you smell
a series of different types of perfumes since your sense of smell becomes dull.
Then how about the method the writer of F| Speak the Perfumes, Lee Ji-yeon,
suggested. She says that scents can be matched with colors.

The color of perfume conveys the feeling of the perfume. Therefore, she ad-
vised that it is a good choice to select a perfume of your favorite color if you
have a dull sense of smell or if it is your first time using a perfume. She also
then explained about the characteristics of the scents represented by certain
colors.

Green which improves concentration conveys the freshness and refreshing
scent of forests, energizing red represents sweetness and arousal, intellectual
blue expresses cleanliness and friendliness, gorgeous yellow is for elegance
and feminine beauty, and the mysterious purple is known to convey unique
individuality.

Shall we match the latest popular perfumes that match the colors above?
Green matches with Green Tea of Elizabeth Arden and Un Jardin Sur Le Toit
of Hermes; red with Hypnotic Poison of Christian Dior, Gucci Rush, HUGO Red;
blue with Cool Water of Davidoff, Bvigari Pour Homme, Sui Dream by Anna
Sui; yellow with J'adore of Christian Dior and Daisy of Marc Jacobs; and
purple with Eclat d* Arpége by Lanvin and Omnia Améthyste Bvlgari.

Can you think of any other fragrances? It will surely be easier to choose a
perfume if you select one within the range of your favorite color.

BERENES

EXEEMNTDES TSR, ARSI, AT iiEERA5E
KiRE. HPRERFRENTTESBIEHBOECUHIEK, BHEA
ERMEINE — RO BRI ERLT S N— DB CRBERTIR
BRI ARSI B, BEESJIREKEBRENIE, RIESE
R, BREEHITAMLSNS . BTEXMITEELARE? £ <HA
KRR B, (EEESHEREKATAFRERY, BEKMAEH
DEXEBES K. FAEIR TR E—IRERTKHAT
UHEFTERBENEK. ENBIETET RNERERRENESF
if, MRESIRINFEFERMPRFESERRE, WTEIH
BRI APERHZEFIRA, RN BA AT #FE TR, HIH
REAAURBEMFERR, WRNEENZERE .

ETREXEFEMGEENREREEKEREREAR? ZEF
FRDARGFNEZFERNZESANEMERM T LREK, 46FH
RATTIMRNAEL L EK. EHREZARNREHNERAS
K, BEERBMRAILKBLEK. EEMAIESEELFKRNLE
BHEHESE, REARWHTHRNEIRT KNSR - FERHHN
EANEFELLREKR, ZEERNIEHIL T ERMERWHE
RABTULTEKE. BAK? BRENNESTE? £ESHERE
BERHRTHE, EEEKMSER[ENRS.

AUTUMN. 2017.



Special Theme

INTERVIEW

Leading the paint color trend
with odorless, eco-friendly product

SOON & S00 Paint and NOROQ's Architectural Technology Team 1

Patrick Siiskind said in his novel "Perfume: "He who ruled scent ruled the hearts of men." NOROO would like to paraphrase this: "A
company that rules scent rules the market flow." Ever since the release of "SOON & SO0 Paint"in 2011, an eco-friendly water-based
paint with no paint odor, the domestic paint color paradigm shifted to eco-friendliness. In this regard, we sat down for an interview
with Senior Director Key Dong-chun, President of NCPI Research Institute, and the Architectural Technology Team 1, which blazed

that trail.
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ECO-FRIENDLINESS FOR MORE PEOPLE

‘I went to the museum with my kids one day. There, | could smell the intense paint smell
inside. It was the typical water-based paint smell mixed with styrene acrylics, acrylic mono-
mers, and solvents. The primary smell you'd sniff when it comes to sick building syndrome.
At that time, | saw a pregnant woman holding her child in one hand and pushing a baby
stroller with the other. | thought that's just not right. | need to get rid of that smell. | should do
something to prevent them from being exposed to the VOCs (Volatile Organic Compounds),"
Mr. Key said. That's what started the whole development process for the "SOON & S00".
There was a paint product with no odor at the time. But it was too expensive to be used
widely. Lowering the price barriers, therefore, was the first step in popularizing the environ-
mentally friendly, odorless paints. So he made the second decision; it was to reduce costs by
trading massive amounts of EVA (Ethylene Vinyl Acetate) resin, a premium material, as the
primary resin material. It was a huge risk and transformation to bring EVA resins in place of
the existing resins that we were producing at the time. However, it was a challenge that we
could not back down from for our customers. NPCI opted to go for the road less traveled and,
in 2011, successfully launched the eco-friendly "SOON & S00," an odorless paint using the
EVA resin.
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"SOON & S00 PAINT," LEADING THE MARKET TREND

"I 'was the one who made the decision, but the job was carried out by the technical team. |
couldn't have done it without the painstaking effort and dedication of the Architectural Technol-
ogy Team." As Mr. Key aptly noted, the development process of "SOON & SO0" was far from
easy. The EVA resin is mostly used for food packaging materials and medical supplies and the
primary material, Vinyl Acetate, is safe enough to be used for food additives. It was unexplored
territory for the paint resin and the first-ever attempt to develop a product focused on removing
the smell, so the Architectural Technology Team 1 had no other choice but to undergo repeated
trial and error. When asked about the major difficulties during the development process, General
Manager Kim Sung-ki, Deputy General Manager Ahn Yoon-soo and Kim Moon-woo and Senior
Staff Seo Won-pyeong just chuckled silently. The whole process had numerous moments of
difficulty.

"Unexpected problems were a dime a dozen because we've never used that resin before. But
we kept moving forward, thinking that we are making contributions to society. It was the way
to go for us to better serve consumers as a whole." Regarding this response by Deputy General
Manager Kim, Mr. Ahn added: "Now that we have started, competitors keep releasing products
with no paint smell. Note that we are the only ones who changed the resin from the outset. So
we feel it was worthwhile to create a 'good' market for consumers."

As a trailblazer in this market, NOROO Paint & Coatings eliminated the smell of every water
paint color in the domestic market. It even stabilized the properties of "SOON & SO0" to offer
more heightened masking power than conventional resins, ensuring that anyone can apply it to
various types of surfaces like an expert.

"It was a key strength of NPCI to be able to provide safe products to our customers at a reason-
able price and to shift the trend of water paint colors for indoor use. With that strength, we are
planning to develop safer and odorless paint colors outdoor use." The confidence that General
Manager Kim Sung-ki shows indeed made us feel more secure and confident about our product.
NOROQ Paint & Coatings will not rest on its laurels but keep working to make sure everyone
who paints and those who stay in that painted space can feel secure and comfortable
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NOROO People

SOCIAL CONTRIBUTION

Moomin Walks Into
the World of Pure Colors with Children

MOOMIN Original Artworks Exhibition with SOON & SO0
invites children from the House of Peace

A burst of laughter was heard at Hangaram Design Museum of Seoul Arts Center where “MOOMIN Original Artworks
Exhibition celebrating Finland's 100th anniversary of its independence” is being held (September 2— November 26). The
special guests invited a day before the official opening day were the children from the House of Peace that NOROO
Paint & Coatings sponsors. They made one hig step into the exhibition hall, a journey into the Moominvalley, flipping the
pages of the Moomin book fixture installed in the lobby —yes, it's Moomin's world created by NOROO Paint & Coatings.
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MOOMINVALLEY AND SOON & S00

Moomin may look like a hippo at first glance from its white round body, big blue eyes, and small
ears, but it is an imaginary character born in Finland, a pretty remote place far from where hippos
would actually live. Created by Tove Jansson, a Finnish painter, illustrator and novelist, the char-
acter Moomin began to become widely known from 1945 when “The Moomins and the Great
Flood” was published. The series started with the story of Moomin and other characters living in
the fantasy nature realm called Moominvalley. It became a hit, was translated into 33 languages
and spun off into various versions of animation, TV and theatrical play. Characters include shy
Moomin, the larger-than-life Snork Maiden, Snufkin who enjoys being alone, Moominmamma
the dreamer and Moominpappa who tends to bluff. Each character has his or her fair share of
good sides and bad sides, inspiring readers to deeply understand the story about their bicker-
ings, love and adventures that make us realize the precious moments in life. What makes their
story richer is the beautiful background based on the natural environment of Finland. The scenery
“where small and lively creatures abound in the surrounding of the flowering trees all around,
and clear water flowing from the mountains cascading around Moominhouse” is what makes it
feel mysterious yet peaceful. The paint to be used for the decoration of the “MOOMIN Original
Artworks Exhibition celebrating Finland’s 100th anniversary of its independence” (hereinafter as
“MOOMIN Original Artworks Exhibition”) held for the first time in Korea must be extra special.
That explains why SOON & SO0, an environmentally-friendly paint brand of NOROO Paint &
Coatings, was chosen.
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PURE COLOR LIKE NATURE IN FAIRYTALES

Gang Wuk, CEO of CCOC, a hosting company of “MOOMIN Original Artworks Exhibition,” re-
membered his visit to the booth of “SOON & SO0" at the Seoul Living Design Fair early this year
and contacted NOROO Paint & Coatings because he thought the colors would go well with the
character of Moomin. The SOON & SQO is odorless, removed of most hazardous substances
for safe use, and easy for anyone to paint with, which made it a perfect match for Moomin and
his friends. Moreover, SOON & SO0 containing the innocence and clarity of nature was perfect
for expressing the lyrical and pure colors that Tove Jansson used for her work. In this spirit,
NPCI (NOROO PANTONE Color Institute) curated the colors for the exhibition hall to maximize
the eco-friendly image while accentuating the unique characteristics that innately belong to
each character in Moomin's world. From there, SOON & SOO was used to divide the sections of
“MOOMIN Qriginal Artworks Exhibition” and become the background of the frames to convey the
atmosphere of Moominvalley and Jansson's art world. The exhibition spaces painted in SOON &
S00 including the clear blue sky of Moominvalley, purple crack of dawn, and bubbly yellow that
reminds you of Snork Maiden's hair are full of energy as if Moomins are coming to life.
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EXHIBITION COUPLED PERFECTLY WITH CHILDREN'S LAUGHTER

NORQO Paint & Coatings invited the children of the House of Peace on the pre-
opening day because the company wanted them to be the first audience to relish
the colors presented by SOON & SO0 and the innocence depicted by Moomin.
While Moomin is widely known and highly popular even among adults, let alone
children, NOROO Paint & Coatings might have taken an easy way by inviting ce-
lebrities for publicity. However, those whom NOROO Paint & Coatings had in mind
were these children. The children from the House of Peace are the VIPs to NOROO
Group that makes contributions to the advancement of the community and dissemi-
nates the spirit of aspiration and love to children as the future pillars of the country.
Not surprisingly, the children who were accompanied by the docent and carried a
stuffed Moomin doll were delighted to see the pictures and explanation over them.
The original illustrations that must've been drawn decades ago seem to be brought
back to life by the transparent, innocent eyes of the children. They were busy pick-
ing their favorite characters from Moomin to Hattifatteners and Snufkin. The exhibi-
tion tour wrapped up with the coloring session at the end. This was the moment
when the Moomin exhibition teamed up with SOON & SO0, a clean and clear paint
brand like nature depicted in the tale, is brought to completion. If Moomin is paint-
ing in Moominvalley, SOON & SQ0's paint canisters must be found nearby.
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NOROO People

NOROO E-UM

Efficient use of Business Hours
for Healthy Work-life Balance

NOROO Group has recently rolled out a work innovation campaign and selected work focus improvement as the first topic.
In other words, what NOROO wants to achieve is to prompt employees to concentrate on work during the working time so
that they finish work efficiently and reduce overtime, ultimately building an environment in which there is a healthy balance
between work and family. In this regard, the group created and distributed posters so that everyone can think over the issue
from the perspective of the company and that of employees who desire work / family compatibility.

ASRB TS R HERRF AT ERE
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STARTING TO BALANCE WORK WITH LIFE

Hankook IIbo has been releasing feature articles titled “Starting to balance work with life” com-
paring and analyzing cases in Korea where working overtime is commonplace with overseas
cases. Here, we're going to talk about one of the companies featured in those articles, ‘0SS,
an advertising and marketing company based in Sweden (See [Starting to balance work with
life: Work hard during working time. Leave office on the dot. 6-hour workday miracle in Sweden]
published on July 7, 2017). Julia Bendelin, the CEQ of 0SS, said she practiced reverse thinking
by reducing the working time during strenuous times instead of laying people off. She found a
chance to implement the ‘6-hour workday" system that she dreamed of ever since she started
studying business administration at her university when things were getting tough. In an inter-
view with Hankook Ilbo, she remarked: “| asked (the employees) what they think about cutting
down on working hours instead of a pay rise and everyone agreed. That decision carried a lot of
risk for me so | was afraid as a CEQ, but | did it anyways putting myself on trial for 6 months to
find that balance in life, which is deemed the most important in life.” She then added the result
was beyond what she expected.
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The theory that a reduction in working time boosts productivity has been proven. The company
witnessed a 20% rise in its revenue in just a year. Employees have become fully inspired by the
extended time off and their speed of work has stepped up. By streamlining the working system,
they were able to cut back on their working hours without sacrificing productivity. For this, they
boldly eliminated unnecessary meetings at OSS. Furthermore, the company significantly height-
ened the job management ability of managers to assess if the workload of each employee is
appropriate and the work progress is on schedule, thus eliminating inefficiencies such as un-
necessary rework or abrupt cancelations midway.

Likewise, an executive of Brath, a Swedish IT company which is increasing its revenue by more
than double each year after introducing a six-hour workday system, said in an interview for the
same article: “The company needs to make an effort to get rid of all the unnecessary elements.”
Let us paraphrase in this way — “Do we make an effort to eliminate all the unnecessary ele-
ments?”

EFFICIENT BUSINESS SYSTEMS AND CONCENTRATION

The above cases where they make an effort to reduce working late at night and establish the
practice of leaving work on time sends us a positive message. If you can increase work intensity
in an efficient working system, work, family and life can be in excellent balance. Then, the legiti-
mate question here should be: “What are the ‘unnecessary elements’ that we should remove?”
Ineffective, time-wasting meetings are a routine in almost every workplace, as 0SS pointed
out. There will be a considerable amount of time consumed due to personal matters or habitual
fumbling with your smartphones. Admittedly, working overtime is not entirely attributed to inef-
ficient work habits. You just stay at the office as if you work hard even when you've done your
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part. If you acknowledge there is an efficient and effective way to do your work, however, wouldn't it
be possible to drastically cut down on the habitual overtime that is prevalent in Korea?

For these attempts, the posters distributed thus far encourage work and life balance by sharing the
following messages.

* Determine the importance and order of work — Aside from the work plans and goals on a team
level, work delays can be minimized if individual employees clarify and prioritize their daily tasks for
completion.

* Set target time for each task — If you set a specific time limit for completing a given task and
work on time management to achieve it, you can effectively control ‘distractions” from work. Each
individual's commitment to work management is paramount.

* Smart meeting operation — Time wasted by inefficient meetings is a headache for many office
workers. It is not uncommon that they have no other choice but to work late because these empty
meetings eat up their work schedule. It is necessary to build a culture of productive meetings by set-
ting a clear set of goals, involving only those who are absolutely necessary to attend, and reaching a
conclusion within a set time frame.

*Refrain from SNS and smartphone access — According to one survey, the average time spent
on smartphones a day amounts to 4 to 5 hours in Korea. Given that more than one-third of the day
is spent at the office, it is highly likely that the office workers in Korea spend more than an hour on
their smartphones at work.

* Refrain from personal matters and chit-chat — Building a rapport with co-workers through
intimate exchanges can be done during lunchtime or after work. Focus on work during business hours
and exclude going about your personal matters unless it is urgent.

It's a win-win if employees look for more efficient ways to work and managers acknowledge their
positive changes and take the lead in creating an atmosphere where working overtime is no longer
necessary. The workplace culture where work-life balance is achieved can start with small changes.
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Workplace innovation campaign for work/life balance and improved productivity
FMLIESAE. I”E TR TIECIFZE

21

AUTUMN. 2017.



News
Briefing

NOROO GROUP ROLLS OUT AN URBAN RENEWAL PROJECT
THROUGH GRAFFITI (STREET ART) CULTURE
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NOROO GROUP ROLLS OUT AN URBAN RENEWAL PROJECT
THROUGH GRAFFITI (STREET ART) CULTURE

From September 23 to 30, NOROO Group hosted a culture-based urban re-
newal project titled <POW!WOW! X NOROO in Seoul> in concert with POW!
WOW!, a global graffiti artists group. POW! WOW! Was originally formed
8 years ago in Hawaii aiming to change the community through art and has
grown into an international street art festival organization. The activities that
POW! WOW! engages in feature and aim to express the local image and
improve the environment by reflecting the unique culture and artistic back-
grounds that each city holds. The main testbeds for this organization have
been the US, Hong Kong and Japan, and now, this is the first time for POW!
WOW! to demonstrate their worth in Korea with the help of NOROO Group.
Celebrating its 72nd anniversary this year, NOROO Group had carried out its
social contribution activities through street wall paintings throughout the
country in order to practice its founding spirit of the "Patriotism of Entrepre-
neurship" and to contribute and communicate to and with the people and
customers. These wall paintings have received a very positive response from
the residents as they transformed the gloomy and messy environment of the
area into a lively and positive setting.

Designed on the basis of the tradition of these social contribution activities
and artistic values, <POW!WOW! X NORQO in Seoul> was held in a total
of 6 locations including the exterior of the Handpicked Hotel in Sangdo-
dong, the building of Seoul Mullae Elementary School, and the building in
Donggyo-dong. In addition to making wall paintings using environmentally
friendly paints, sprays, and markers provided by NOROO Paint & Coatings
Co., Ltd., side events such as educational programs including <School of Art>

and <School of Music>, workshops, and concerts were held, too. Participating
artists numbered 12 altogether from inside and outside of Korea including a
Korean artist 'Royal DOG" who drew much attention this year in Los Angeles
with his beautiful wall graffiti depicting a black woman in the traditional Ko-
rean hanbok, and an authentic graffiti artist 'SIX COIN.'

An official of NOROO Group noted: "We decided to take on this project be-
cause we believe the purpose of the establishment POW!WOW! is in line
with the spirit of our social contribution activities and "SOON & SOO Paint,"
our flagship eco paint brand, will add luster to these kinds of environmental
improvement activities. NOROO Group will continue to make constant efforts
to create a beautiful environment through paint.”

NOROO#HEE %78 (#EEA) ThFARMHHEETR
NOROOSKHAF9H23HEI0H A 5t RERISZAREHEPOWIWOW!
BUETTR T BN SR EEIE “POWIWOW! X NOROO in
Seoul” . POWIWOW!FB8FRIEXEERMEMY, §HEBTZARBEH
Xits, AELEALTUHNEFEEZ KRB POWIWOWLERIRIHFE
S5REERMETIEENEEXUMZAE SR, REWMXERIFNER
. WRPOWIWOW!  —FH#EEE. &&. BASMER), hx@Eds
NOROO%H & & k. NOROOKH S E(ARISI72FE, NEST
£H “FlIRE" WNELEH, H5EREBESEE, NOROOKH—E
ELEZ MBS EEEET B RS HOER. XEEEILRR. 248
X FEREZENSEN, ESTARRE ENER, RETERIIMN
HEUFE-

“POWIWOW! X NOROO in Seoul” &7 Jix it &Rk ERNIEH LS5
5ZRthE, F£LEFNHandpickediBESME . SCRNFEN. HRiF
AR EHITORTFRE, FHENOROOBRKIAENEIR L Al HIFRME SR Fs
B OMRESHIEREE, ANAR ‘ZAZER 5 ‘SRER NHEEM
B. Hive. E5s%E8. 25ZAREESFHEALTER “FHR
M N FEZEBNERBEEZARAR—NRoyal DOG, MUXKEGR

208 IIJH:IU!NT[".I."TIDQH'. 2018 KORDD INTERNETIONAL
COLOA TRENODSHOW : COLOR TREND EHEW

7

NOROO GROUP TO HOST NCTS 2018
(NOROO INTERNATIONAL COLOR TREND SHOW 2018) ON NOV. 16
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NOROO GROUP TO HOST NCTS 2018 (NOROO INTERNATIONAL
COLOR TREND SHOW 2018) ON NOV. 16

NORQO Group will host the <NOROO International Color Trend Show 2018
(NCTS 2018)> at Dongdaemun Design Plaza (DDP) on November 16. The 7th
NCTS will invite a number of visual artists and architects from Korea and
abroad to give their special lectures while estimating the future color trends
through the presentation titled the "2018-19 NORQO Paint Creative Inspira-
tion & Color' by Deputy General Manager Hyeon Jeong-oh and Kim Seung-
hyeon from NOROO Paint. Guest speakers include Fabian Oefner, a Swiss
artist and photographer who beautifully showed light particles through LG
Electronics' OLED TV commercial, Ico Migliore who will talk about an organic
combination of color, light and architecture, Lee Gwang-ho who won the Art-
ist of the Year award at Brazil's MADE (Market, Art, Design) in 2017, and
Katsuya Kamo, a hairstylist, makeup artist and now Chanel's haute couture
collection director. The NCTS 2018, where a wide range of categories of vi-
sual art, science, architecture, urban environment, fashion, and more come
together under the theme of ‘color' to estimate tomorrow's trends, should
offer a good opportunity to the designers, marketers, academic researchers
and students to sharpen their sensory tools and derive useful information.
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NOROO Paint & Coatings Co., Ltd.
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NOROO PAINT HOLDS DIC ASIAN COLOR TREND SEMINAR 2018-19
On September 25, NOROO Paint invited Eri Omae, a Creative Director at
Japan-based DIC Color Design, Inc. and a Chief Editor of <Asia Color Trend
Book>, and hosted the <Asian Color Trend Seminar 2018-19> at Dongdaemun
Design Plaza (DDP). With over 120 color experts and designers from Korea
attending the event, Eri Omae introduced the trendy colors focused on Asia's
unique aesthetic views and creation in person.

As the center of the world economy shifts to Asia in various aspects, the Asian
art and creative fields are gaining momentum, attracting strong attention to
Asian tastes and values. At this seminar, the seasonal colors of 2018 through
2019 reflecting the color and material trends focusing on various culture and
creative senses of Asia were introduced, which was very informative for the
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NOROO PAINT HOLDS DIC ASIAN COLOR TREND SEMINAR 2018-19

NOROO PAINT RELEASES WATER-BASED PAINT "WATER-Q SYSTEM"
WITH AUTO COMPANY

working-level managers in the color and design departments at companies
not only in Korea but also in other Asian markets including China and India.
Eri Omae, who hails from Shanghai, China and is now based in the US, China
and Japan has been proposing global brand design and has made achieve-
ments in the CMF Direction targeting the Chinese and Asian markets. In
addition, she has been actively engaged in writing and giving lectures on
color-related themes based on color & material research. From 2008, she has
been the chief editor of <Asia Color Trend Book> where she helps identify the
current flow of global trends by covering an extensive range of brands and
creators in Asia, mainly in China and Japan, to provide the world with what
Asian creativity is all about.
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NOROO PAINT RELEASES WATER-BASED PAINT

"WATER-Q SYSTEM" WITH AUTO COMPANY

At the <2017 Automotive Week> fair held for 3 days from September 8 to 10
NOROO Paint & Coatings Co., Ltd. exhibited the "Water-Q System," a water-
based paint for auto repairs, at the painting booth system operated by Auto
Company Ltd., NOROO Paint's partner company. "Water-Q System," present-
ed by NOROQ Paint, is a next-generation eco-friendly water-based coloring
system which offers high-brightness paintability and a primary color system,
making coloring easy while fulfilling the environmental regulatory require-
ments. It can be mixed with all kinds of colors of the domestic and imported
vehicles with excellent adhesion and weatherability, and consists of 1 resin,
72 coloring agents and 3 other kinds. NOROO Paint demonstrated this latest
eco-friendly water-based paint product at the water-based painting system
unit (a system that sets the flow rate of the entire coating booth to that of
water-based drying) of Auto Company. In addition to the "Water-Q System,"
NOROO Paint showcased more new items such as P-8800 Plus Soft Putty, PS-
990 Hybrid Primer-Surfacer, and New Magic Eye. Go to NOROO Paint's official
website (www.noroopaint.com) to check out more products and their details.
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NOROO PAINT SETTLES NON-DISPUTE WAGE NEGOTIATION
FOR 19 YEARS STRAIGHT
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NOROO PAINT HOLDS THE UNION'S 30TH ANNIVERSARY
CEREMONY AND THE 31ST REGULAR DELEGATES MEETING
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NOROO PAINT SETTLES NON-DISPUTE WAGE NEGOTIATION

FOR 19 YEARS STRAIGHT

NOROO Paint & Coatings Co., Ltd. (President: Kim Soo-kyong) opened a round
of wage negotiations with its labor union (Chairman: Park Yeon-soo) on Au-
gust 28 and reached a non-dispute agreement for 19th consecutive year. The
11th Executive Department of NOROO Paint conducted the all-union wage
negotiation under 4 principles on the code of conduct, which are communi-
cation, sharing, empathy and participation, through 3 rounds of negotiation
committee meetings to create a realistic proposal for wage agreement, and
started off with the negotiation rounds through objective decision-making by
delegates to settle a wage agreement with no disputes. Union Chairman Park
said that the union will closely listen to even the smallest voices of the mem-
bers to create a "happier company to work for" and build a "union where the
members' dreams are realized" based on the trust they accumulated so far.
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NOROO PAINT HOLDS THE UNION'S 30TH ANNIVERSARY
CEREMONY AND THE 31ST REGULAR DELEGATES MEETING

On August 18, the 30th anniversary ceremony of NOROO Paint & Coatings
labor union and the 31st regular Delegates Meeting were held with great
attendance including many distinguished guests. Specifically, the ceremony
was attended by a lot of chairmen of workers' unions in the region including
Lee Pil-woon, Mayor of Anyang, Gang Deuk-gu, Deputy Governor of Gyeonggi
Provincial Coalition Government, Kim Dong-myeong, President of the Federa-
tion of Korean Chemical Workers' Unions, Heo Won, Chairman of Gyeonggi
Regional Headquarters, Han Seong-su, Chairman of Jungbu Regional Head-
quarters, Kim Yeon-pung, Chairman of the Gyeonggi Regional Headquarters
of the Federation of Korean Taxi Workers' Unions, and Kim Yong-mok, Secre-
tary General of Gyeonggi Regional Headquarters, to celebrate the occasion.
Park Yeon-soo, Chairman of NORQO Paint labor union, said the union will
continue to contribute to further advancing the company rooted in the inter-
est and support from many people, and expressed his appreciation for their
attendance by adding: "We will form a happy NOROO for 100 years down the
road through execution-based labor movement of change and innovation and
remain fully committed until the end under the basic principle that the union
is not a union without its members."
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THE KIBAN SHOWCASES CHILI PEPPER VARIETIES AT 2017 YEONGYANG'S
COMPREHENSIVE CHILI PEPPER EVALUATION MEETING
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THE KIBAN Co., Ltd.

THEKIBAN Co., Ltd.

THE KIBAN SHOWCASES CHILI PEPPER VARIETIES

AT 2017 YEONGYANG'S COMPREHENSIVE CHILI PEPPER
EVALUATION MEETING

On August 10, THE KIBAN showcased various chili pepper varieties including
Number Seven, Taehu, and Sigyo (1575) for the <Comprehensive Chili Pepper
Evaluation Meeting> held at the Yeongyang Chili Pepper Research Institute
located in Yeongyang County.

The Agricultural Technology Center of Yeongyang County and the Yeongyang
Chili Pepper Research Institute held this evaluation meeting to provide the
necessary information to the chili pepper farmers to help them make bet-
ter decisions on choosing the quality varieties to grow since there is not
enough information on their characteristics. As many as 300 people includ-
ing chili pepper farmers were invited to this event. Specifically, the meeting
consisted of explanations given by a researcher from the Yeongyang Chili
Pepper Research Institute on the characteristics of the red pepper varieties
and instructions on how to repel pest insects in the chili pepper fields, and
on-site evaluation on the chili peppers for testing by the institute, in addition
to the comprehensive evaluation on this year's chili pepper cultivation by the
Vegetable and Horticulture Department of the Agricultural Technology Center.

Many participants were given a chance to compare the red chili varieties
from the Chili Pepper Research Institute with those from others, and Number
Seven with Taehu, which are the chili pepper varieties of THE KIBAN, in per-
son for their superiority in quality.
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Eco-friendly "SOON & SO0" was started off by Key Dong-chun, President of the
NOROO Paint Research Institute, with a people-oriented mindset. Even as artificial
intelligence keeps evolving thanks to the advancement of technology, only humans
are capable of being considerate to other humans. Paint with consideration— this
is the way of NOROQ Paint & Coatings.
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The children at House of Peace were invited as special guests to the “MOOMIN
Original Artworks Exhibition celebrating Finland's 100th anniversary of its inde-
pendence” at Hangaram Design Museum of Seoul Arts Center (September 2 —
November 26) a day before the official opening. Children bursting out into innocent
laughter were the most appropriate guests to the Moomin exhibition.
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