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Now is the time when many things are realized by touching than ever before.

\We speak, see, think, and convey through touch screens.

NORQQ is also moving forward as we endlessly conduct research and

development to provide a better world to your fingertips.
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“Love is real, real is love/ L g, feeling love/ Love is wanting to be loved/ Love is
touch, touch is love..." As John Lennon sang in Love, the gentle touch of a hand is love and love
is a gentle touch. Touch is like the art. The tip of your hand accepts and con-
veys many feelings from love Jratulation, anger and resentment.
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Special Theme

ESSAY

Only What aTouch Can Do

I went to a temple over the weekend and learned how to meditate. Meditation is known to be good
for improving your brain functions and relieving fatigue. But that's not why | went. | was simply curi-
ous about people who concentrate deeply in the act to see another world. After sitting ina way | am
not used to with my legs crossed for some time, my knees started to give in and my ankles began
to ache. | had a hard time spreading my legs again after | heard the sound of the bamboo sticks.

A Buddhist monk taught me how to thoroughly massage my body starting from the tip of my fingers
to my wrists, arms, face, and legs, explaining that it is important to massage your body before and
after meditation to stay focused. While following his instructions, | realized that it has been a while
since | actually touched my own body. Of course, | shower in the morning and evening but it felt
different to pat, rub, massage, bend and stretch my joints. My body was clearly substantial and
fully present. As | touched myself, | pondered the idea of existence.
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Today, everyone works hard to prove their existence. This is an era where all five senses
are stimulated. Signs are bigger and more colorful; ads are more suggestive; TV screens are
larger and clearer; and music is faster and louder. Such change will never retreat. When you
listen to dance music from the olden days, doesn't it sound very slow, almost as a “ballad?”
It's because our senses hurriedly adapted to the increasingly provocative external environ-
ment.

Ironically, as external stimulation becomes more powerful, your senses grow duller. It has
been a while since we were no longer able to distinguish between subtle differences. Many
of the words that were used to express colors and feelings disappeared. It is the same for
the senses. How could our senses survive when our mouth is attacked by food that is as
hot and spicy as fire or alternate between sweet and salty flavors, when our ears are brain-
washed by songs that provide a catchy chorus, and our eyes are fixated on arousing images?
Touch is a very delicate sense that leads to pain when the stimulation gets strong.

Touch plays an important role in calming our mind. In the Peanuts comic strips, most fa-
mous for the popular character Snoopy, one of the characters, Linus, carries around his baby
blanket. ‘Linus" blanket’ symbolizes a ‘portable coziness' that protects us from unfamiliar
stimulation. A sweet hug gives great comfort to those who are in deep sorrow and a gentle
touch can effectively cure anger. Children open their arms toward their parents when they
cry because they want their parents to comfort them by touching them and sharing their
warmth. These are some of the ways in which we find comfort in the existence of others.
Touching and being touched by others, however, can be two-faced. The affectionate touch
of a person who you can trust and rely on calms your mind and boosts your confidence.
Meanwhile, the unwanted touch of a stranger is mere violence. People clench their teeth
and endure the existence of others in a crowded subway. The inappropriate touching that
happens everywhere by ignoring other people’s feelings is what causes conflict. Our skin
coming into contact with someone else’s skin is such a delicate feeling that some we love
and some are considered violence.

The company | used to work for had a small library. The thin book that | found on a bookshelf
in the library, The Hug Therapy Book, written by Kathleen Keating, became my favorite book.
The book taught me how to hug. | became so good that | could have cut out the last page of
the book to certify myself as a hug specialist. The hug teacher in the book is a fuzzy bear. The
book shares the effects of each type of hug. The most impressive part comes in the last page.
Two people who finally stood face to face after taking off a fuzzy bear mask hug each other
selflessly. It made me realize that inside every person who pretends to be strong and smart is
the true self that gives comfort to other people by giving a hug and sharing love through the
warmth within. As | was massaging my body, | realized that the last time | hugged someone,
it was a cat. | explained away the days when | couldn't feel the touch of other people as
‘independence.” As | was massaging myself, however, | realize that | am, in fact, the closest
person to myself. Touching my hand with my other hand was a very powerful sensation. The
warmth of a person is such a good thing. | felt relief as both hands provided comfort.

How many people does one need to not feel lonely? Some people might not be satisfied
even when surrounded by tens of thousands of people but most people can be calm and find
peace through their own existence. The strength you gain by patting, loving, and hugging
yourself will give you the strength to, in turn, pat and hug the people you love. The joy you
feel when the courage inside you flows into the heart of others you love and the affection of
that other person flows into you is something that only touch can do. It is only made possible
when two people come into contact through touch.
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Special Theme

INFORMATION

The Beginning of a Change
aTouch & Feeling

Most people will think of the paintings of Michelangelo when they hear the phrase, ‘the creation.” In particular, <The Creation
of Adam> is one of the representative paintings. For the solemn and great work ordered by the pope to decorate the ceiling of
the Sistine Chapel of the Vatican with the pictures of sacred subjects, Michelangelo depicted the moment when God created
Adam with two fingers that are about to touch each other. This image left a strong impression as it was parodied numerous
times. Michelangelo probably knew unconsciously without even any scientific proof that a touch of God with his fingertip
can arouse an explosive change.
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THE GREAT DISCOVERY OF A FINGERTIP

The human body experiences various feelings when it is touched through the nerve endings of
the skin. Michelangelo probably did not realize this but the parts of the human body where most
of the nerve endings are concentrated are at the fingertips. Palms are sensitive as fingers but it is
not as sensitive compared to fingertips since the number of nerve endings that exist per square
centimeter of a palm is only 50 and 120 for a finger whereas the number reaches 300 for a finger-
tip. Fingertips are sensitive enough to feel the difference in the texture subtle as one millionth of
hair. Furthermore, it reacts faster than sight or hearing. If it takes 0.25 seconds to deliver visual
information, it takes 0.17 seconds for auditory information while it only takes 0.15 seconds to
feel touch. Perhaps that is why neuroscientist, Florian Heine, at Ludwig Maximilian University of
Munich Children’s Hospital, described smart devices including the iPhone as ‘a great discovery.’
Since smart devices turned the quick link between information, brain, and forefinger into a wide
range of technology. The cooperation between a thumb and forefinger is the first motion human
shows and the motion of rubbing a thumb and forefinger is the oldest behavioral pattern of
humans in evolutionary biology. The reason why we always carry a smartphone as if it is part of
our body and it is easy enough for young children to use is perhaps because of the work of the
‘thumb and forefinger.’
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PIT-A-PAT, THE SENSE OF TOUCH

Do you know which word has the longest definition in the Oxford Eng-
lish Dictionary? It is “touch.” The definition of the word includes putting
the hand, finger, etc. on or into contact with something, moving one’s
heart, feeling, skills, traces, and so on. Let's focus on the part of ‘mov-
ing one’s heart.’

Moving one's heart, in other words, being touched, cannot be just a
rhetorical expression. According to dictionaries, it means one's heart
moves when it is greatly touched. Neuropsychiatrist, Dr. Lee Si-hy-
eong, explained that neurotransmitters that make us feel happy, se-
rotonin, pours out when we are gently touched. That is why the love
of a couple grows deeper when there is frequent physical contact and
babies grow strong when they are touched by their mothers’ loving
hands. Kangaroo care would a good example. In a poor environment
where there are not enough incubators, the survival rate of a baby suf-
fering from hypothermia rose when a baby’s mother wrapped her baby
in her arms. Babies who receive Kangaroo care cry less than babies
who do not when they get an injection. Leaning on someone next to
you when you watch a scary movie at a movie theater would be the
same logic. Perhaps that is why the HEY wearable band was invented.
The HEY wearable band gives a sense of closeness you would feel
when you are touched by someone. Wherever you are, this couple
wristband conveys the same feeling to your partner when you touch
the band. This device can give comfort to couples who are away from
each other since now you can even feel the touch let alone the image.
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A FREE HUG THAT TOUCHES HEARTS

Physical contact is something comfortable and warm to people who love each other. However, it is also possible between
people who don't know each other. That is called free hug. It is an act of giving a hug to strangers in public places by de-
claring oneself as a free hugger. The free hug that even President Moon Jae-in gave when he was a presidential candidate
began in 2001 by an American, Jason Hunter. He began to give free hugs after his mother died and when visitors to his
mother’s funeral shared stories of his mother who used to give warm hugs to her friends and families. He decided to do
what his mother used to tell him to do and that was “to let peaple know that they are all precious.” The way he did this
was by giving selfless free hugs to everyone. Then, a man who was deeply disappointed, Juan Mann in Sydney, began to
give free hugs in 2004. He said, “Giving a hug to a total stranger was the greatest experience | ever had” and continued
giving free hugs. As the images of him giving free hugs were introduced in a music video of a music band on YouTube,
free hugs began to spread all over the world. Since then, free hugs are shared at various places as a way of making other
people to agree with certain issues and opinions. Hugging is such a powerful way of conveying the warmth of your heart
and mind since it doesn't require any logical or visual proof to persuade someone.
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TIMEPIECE, TOUCH THE TIME
The word, ‘watch’ that also means ‘to see” makes us realize how much time humans have
spent to ‘see’ the time. Humans probably watched the sun, moon, stars, shadows, and
the tides of the seas. Time must have been very difficult to watch for people who couldn’t
see. That is why there are now braille watches that lets you check the time by touching
or listening to a watch. However, it often gets broken since it is frequently touched or you
would have to listen to it very closely when there are other noises. The Bradley Timepiece
that was recently launched is somewhat different. The watch with a bead that moves
along the paved part of the watch on the front and the side and works as the hour and
minute hand is called a timepiece and not a watch since you can check the time with your

eyes and also by touching it. It is light since it is made of titanium and has an intuitive and
stylish design that is popular not only for the blind but also for people who are not blind.
98% of the people who purchased this watch are not blind. This watch that anyone can
use provides a universal design that also reduces the experience of being discriminated as
a blind person. CEQ Kim Hyung-soo who is a founder of Eone that developed the Bradley
Timepiece explained that he designed this product after realizing the fact that products
that were designed specifically for the blind can create another wall to the blind. The
Bradley Timepiece that was first launched on a crowdfunding site, Kickstarter, attracted
about 4,000 sponsars from 65 countries to launch the product in the market. The Bradley
Timepiece will help you to quietly touch the time in a dark movie theater, meeting room,
or during an interview.
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NOROO People

FOCUS ON NOROO

Eco-friendly Paint
SOON & SO0 warms your heart.

Cover ALL SOON & SO0 Free Construction Campaign

After the well-being and kinfolk age, now a new lifestyle called “hygge” is emerging. Hygge is a Danish word which can be
described as a quality of coziness and comfortable conviviality. For instance, it may be a cup of tea you enjoy by a window
or a movie you watch in your cozy house instead of a multiplex theater. As more and more people are fascinated with purity,
NOROO Paint & Coatings is conducting the Cover All SOON & SO0 Free Construction Campaign, aiming for a hygge life.

':.\. |’ i \
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BEAUTY IN NATURE, SOON & S00

\What is a cozy house? First of all, a cozy house must have proper levels of humidity,
temperature, lighting, and noise. Based on this, your own taste and style should be
added. In addition, eco-friendliness is important as well since the indoor air quality
is an emerging issue. Cover All SOON & SO0 Paint meets all those conditions. Eco-
friendliness as well as vivid colors, and easy application optimized for DIY. SOON &
SO0 Paint recently launched the free construction campaign to support a variety of
lifestyles of customers.

In March when the campaign was launched, SOON & SOO set up a showroom under
the theme of “The Atelier of Designers” at the Seoul Living Design Fair in order to
present the freedom of colors and natural freshness. Green grass on the floor showed
the eco-friendliness of SOON & SO0 and colored glass walls represented the various
colors of SOON & SOO. The properly arranged furniture expressed the convenience of
SOON & SO0 optimized for DIY. In the booth, visitors touched paint cans and brushes
on the work table and were surprised that the paint did not smell at all. During the
fair, SOON & SO0 showed its values and philosophy of improving the quality of life,
presenting a beautiful and nature friendly living space. In addition, the free construc-
tion campaign was finally launched to widely promote SOON & SOO.
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SOON & S00 CHEERS YOU UP

As everyone is different, we all have our own lifestyles. Even though lifestyle
trends such as kinfolk, YOLO (You Only Live Once), and hygge eventually change,
the point is always the same: You have to focus on yourself to find your own
lifestyle. Colors help you find your own style. You can improve the quality of your
life using your favorite colors just as you have dreamed. NOROO Paint & Coatings
designed the Cover All SOON & SO0 Free Construction Campaign under three
themes: GREEN LIFE, LIVING & LIFE, and Start-Up. Among them, LIVING & LIFE for
newlyweds and Start-Up for startup owners will be held in July and September,
respectively. If you are a newlywed or are running your own business, apply for
the campaign via the website of the Cover All SOON & SO0 Free Construction
Campaign (www.coverallsns.kr). Visit the website and upload your story and some
photos of your house or business.
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PURE AND FINE, COVER ALL SOON & S00

SOON & SO0 is a representative brand of NOROO Paint & Coatings which has been
created on the basis of its 72 years of experience and technology. SOON (i) means
purity and cleanness and SO0 (55) signifies excellent application and outstanding colors.
SOON &S00 is more than eco-friendly paint. It does not smell at all and is easy to apply.
Moreover, you can cover the surface with only a few touches. In addition to painters, in-
terior designers and photographers can easily use the products. In particular, the walls of
photo studios are repeatedly painted in different colors for a photo shoot. Oh Joong-seok,
a photographer who participated in the calendar project of Infinite Challenge, painted the
studio more than 50 times over nine months. He selected SOON & SO0 for his work. He
learned about paint naturally while decorating his studio and now he knows as much as
experts. He said, “SOON & SOO does not smell at all even after it is reopened after a long
period of time and its texture is very silky and is not stained easily.” He used the products
of NORQOO Paint & Coatings when he remodeled his gallery and studio.

SOON & SO0 helps painters and artists” work and decorates your home and business in
a pure and fine way. Through the campaign, Cover ALL SOON & SOO is expected to cover
more spaces.
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NOROO People

HIGH FIVE

Solid Foundation for the Future
THE KIBAN Anseong R&D Center

Since 1945, NOROO Group, as a fine chemistry business, has been leading the industry with the belief, “For Our
Country.” In 2015, NOROO Group pioneered a new way “For Our Country.” It founded THE KIBAN CO., LTD. to lead
the seed industry based on its innovative technology in the agriculture and life sector.
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FOR LEADING SEED TECHNOLOGY

Anseong, as its name meaning a safe and peaceful castle, has vast flatlands and farmlands
surrounded by low hills. THE KIBAN CO., LTD., situated in Anseong, shows its will to protect
nature through the green color and typeface of its signboard. Since its foundation in 2015,
THE KIBAN CO., LTD. had been preparing for test cultivation and an R&D Center. It finally
commenced test cultivation on farmlands with a total area of 52,000 pyeong last year and
recently completed the research building for R&D Center.

\What are they researching in the seed industry? Most NOROO employees who have been
devoting themselves to chemistry may be unfamiliar with biotechnology. However, bio-
technology is not much different from chemistry. In both sectors, you repeat tests, check
the results, and appeal the results to consumers. For example, farmers want crops which
are tolerant to climate change while consumers want paint that is resistant to rainstorms.
Researchers of THE KIBAN CO., LTD. identify certain DNA molecules from crops that have
endured severe climate change and improve the seeds through cultivation and experiment.
Salespeople recommend that farmers cultivate the improved seeds and researchers check
the cultivation processes to get quality crops. Some popular seeds developed by THE KIBAN
cost over 100 million won per box. The seed industry requires a long investment period and
tremendous efforts for repeated experiments and cultivations, but has a higher added value
than all other industries.
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In the research building, researchers study
plant breeding, biotechnology relating to
genetic markers, and pathology. Although
plant breeding used to be time consuming,
use of biotechnology such as genetic markers
greatly reduced the breeding time.

In addition, biotechnology reduces or ampli-
fies specific traits of seeds to create added
value.

Researchers conduct test cultivation in greenhouses and on farmlands.
They sometimes artificially fertilize plants by hand for the purity of seeds.
In the container path lab equipped with an eco-friendly Al control system,
researchers study blights. A total of 220 species of cabbage are being
cultivated for testing and presented to foreign buyers.

Chang Seok-ju, a Korean poet, said that a jujube
contains typhoons, lightning, thunderbolts,
sunlight, and the crescent moon. Likewise, seeds
contain agriculture, people, and the nation.

THE KIBAN COQ., LTD. is now developing seeds

of fruits and vegetables such as oriental melon,
melon, and kohlrabi and presenting a variety of
new seeds including Bareun Kkul, PMR Nonstop,
and KB 33.

FOR THE FUTURE OF OUR COUNTRY

As the seed industry has been emerging as a higher value-added business years ago,
now we can easily see the names of the leading companies in the industry. Only with
the economic theory of seeking profits, we cannot survive in the industry. A few for-
eign companies account for aver 70% of the global seed industry and the Korean seed
market is gradually growing as well. However, we sometimes have to work ten years
for a seed. That is why NORQOO needs THE KIBAN CO., LTD. Self-sufficiency of food is
a prerequisite for the existence of a nation. For this purpose, we need the ownership of
seeds. As a majority of Korean seeds were sold abroad during the currency crisis, now
we need to expand our ownership of seeds as soon as possible. As NOROO went into
the paint business for our country in 1945, we need its driving force and consistency
in the seed business. “THE" signifies uniqueness and greatness and “KIBAN" means a
foundation in Korea. NORQO is strengthening a great foundation for the future of our
country. As NOROO started as a small business 72 years ago, THE KIBAN CQO., LTD.
will grow as a leading global business in the agricultural life sciences industry after
decades.
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NOROO People

NOROO E-UM

Change the Way of Working First
to Make Changes in the Organization

NOROO's organizational culture group, NOROO E-UM welcomed new members in 2017 and began its work
with a total of 15 members from each affiliate. NOROO E-UM is focusing on ‘the choice and concentration’
to push forward with its projects in earnest to achieve their goal of making changes in the organizational
culture. What would be their choice this year?
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CHANGING THE WAY WE WORK, CHANGING THE WORKING CULTURE

How could we begin making changes in the organizational culture? NOROO E-UM asked this
question for the past one year since its establishment and decided that the way of working and
the working culture must change first to inspire all employees and executives of the company.
NOROO E-UM that had been sharing messages which placed emphasis on ‘communication,’
such as “Hi! NOROO" and “From Heart to Heart,” now plans to newly begin substantial commu-
nication to promote changes in the way of working and the working culture as it is now starting
its second year.

IMPLEMENTING THE GOVERNMENT POLICIES BY FITTING IT TO OUR CULTURE

What would be the ways to improve the way we work and our working culture? The campaign
that had been frequently mentioned last year outside the company, llgayangdeuk, is part of a
program and the ten proposals suggested by the Ministry of Employment and Labor for work
innovation. We should be able to define the program we need and promote a campaign based
on the ten proposals for work innovation that is being pushed forward by about 1,600 companies
and public offices.

Employees should be recognized for the quality and the outcome of their work rather than the
amount of time they spend at work. The management can speed up the work by giving clear in-
structions and running effective meetings. Pursuing the balance between personal life and work
by encouraging employees to take their annual leave and creating a healthy get-together culture
would bring about a big change. NOROO E-UM will promote various work innovation campaigns
each quarter to create new views on the old way of working and the working culture. In addition,
the team will conduct e-voting to select detailed campaign topics on the company’s portal site.
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INTRODUCTION OF ‘THE TEN PROPOSALS FOR WORK INNOVATION'
OF THE MINISTRY OF EMPLOYMENT AND LABOR

LT
s
L |
‘The Ten Proposals for Work Innovation’ suggested by the Ministry of Employment and Labor includes improvement mea- _' _
sures for the way of working and working culture. It was created together by public and private organizations during a ] .H’.','.. e |
meeting that was held in August 2016. It provides thorough instructions on how to make changes in the working culture

by changing the way people work and shortening the working hours for work innovation.
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Reduce Do not call Increase your Smart meetings Give clear instructions
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Start from managers Let your employees Healthy Smart reports Flexible work hours

NEBEFIATE take their annual leave get-together culture sosip SEHA
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CHANGING THE WORKING CULTURE / 2438 T{E3Z b

CHANGING THE PRACTICE OF WORKING LATE NIGHTS

> According to a factual survey conducted by the Ministry of Employment and Labor on work innova-
tion, a majority of companies and wage earners answered that it is necessary to promote work innova-
tion and the part that needs to change the most was ‘Leaving work on time" as demonstrated in the
following graph. Therefore, the Ministry of Employment and Labor suggested ‘reducing unnecessary
overtime” as the first proposal of work innovation. Society now needs to promote changes to help
employees to leave work on time and spend their evening either with their family or enjoy cultural
activities.

> The second proposal was to avoid calling, texting, or emailing after work hours. Although it is impor-
tant to reduce unnecessary overtime to change the current working culture and leave work on time, it
is also important for managers to not give any orders when their team members are about to leave, nor
call, text, or email regarding work after work hours.

> At the same time, each employee also needs to look back on their own work pattern since it also
requires them to put more effort to increase their concentration at work. Reduce unnecessary overtime
by avoiding any personal distractions and focusing on work during working hours.
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> Frequent meetings are one of the major factors that hinder concentration at work. It is required
to create a culture to share the meeting schedule and list of attendees in advance, have meet-
ings when it is only necessary, and make it short and effective.

> A competent manager should be able to give a specific direction when giving an order. Man-
agers need to give clear instructions on what needs to be done, by when, why, and how. In
particular, before giving an order on writing a report, have a meeting in advance to set a clear
format of the report.

> Spread flexible working hours that suit the characteristics of each individual, work type, and
organization. Introduce various types of flexible working hours including, flex-time, remote work,
work-at-home and others to provide more choices to employees and allow them to set the work
schedule on their own.

CHANGING THE WORKING CULTURE

> Get together after work only when it is necessary and share the schedule with the participating
members in advance. Try to change the way you spend time together. Enjoy cultural activities or
other various healthy activities together rather than drinking.

> Employees can take their annual leave not only for a specific reason but also for their personal
convenience and matters. Therefore, employees should be able to take their annual leave with-
out stating the reason or feeling guilty.

> Even good policies become useless if it is not used. Managers need to actively play a leading
role in changing the working culture to eradicate workplace harassment and current practices
that need to improve.

*The official blog of the Ministry of Employment and Labor "The Ten Proposals for Work Innovation
— It will be the working culture of all of us in 2017" (Mar. 2017)
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OPENING OF THE NOROO SHAREHOLDERS MEETING

NOROO Holdings Co., Ltd.

NOROOZEA B BIR A A

OPENING OF THE NOROO SHAREHOLDERS MEETING

NOROO Holdings Co., Ltd. and NOROO Paint & Coatings Co., Ltd. held the
annual shareholders meeting in the presence of the company’s executives,
directors, and shareholders on March 24 at the welfare center of the head
office in Anyang. Vice Chairman Kim Yong-kee of NOROO Holdings Co.,
Ltd. said that the NOROQ group will seek new business opportunities and
new markets by improving the synergy between the members of the group
and the risk management system to more precisely deal with the aggravat-
ing uncertainties in the global business environment. He also added that
the group will lay the groundwork for the next generation growth through
management innovation and capability improvement as he reaffirmed the
determination of all executives and employees to reinforce the growth
engine of the NOROO group under the group’s 2017 management index,
“Young NOROO! Seize the opportunity to become the market leader!” The
profits and losses of the 2016 business year including the sales profit, net
profit, and performance of the subsidiaries and investees under the equity
method were also announced during the meeting. The balance sheet and
income statement that showed the company’s performance were also ap-
proved during the meeting in addition to the distribution of common and
preferred stock of the earned surplus.
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EXECUTIVES OF THE NOROO GROUP TOURED

THE KIBAN ANSEONG R&D CENTER

The executives of the NOROO Group visited THE KIBAN Anseong R&D
Center on May 30 and discussed its projects after taking a tour around the
facilities that were recently completed and those currently in construction
as well as the house and farmland. The tour around the research center
was arranged to share the work of THE KIBAN with the NOROO group
and create synergy by helping the executives to better understand the new
agrobiology and seed industry of THE KIBAN. The tour provided the team
the opportunity to become familiarized with the facilities of THE KIBAN

EXECUTIVES OF THE NOROO GROUP TOURED
THE KIBAN ANSEONG R&D CENTER

COMPLETION CEREMONY OF NOROO PAINT & COATINGS CO., LTD.
ANYANG PLANT WAREHOUSE

and the progress of the seed industry in addition to its future plans under
the leadership of President Choi Gyu-seol of THE KIBAN. The seed industry
that is currently a fast-changing high end market in Korea is also a security
industry that secures the future growth of the nation as well as a higher
value-added industry that prepares for the global food war. THE KIBAN
Anseong R&D Center combining traditional plant breeding methods with
cutting-edge hioengineering technology is a one-stop seed R&D base that
will continue to move forward toward success based on its persistent ef-
fort, technological development know-how, and the network of the NOROO

group.
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NOROO Paint & Coatings Co., Ltd.

NOROOSAEHR IS HIR A F)

COMPLETION CEREMONY OF NOROO PAINT &

COATINGS CO., LTD. ANYANG PLANT WAREHOUSE

NOROO Paint & Coatings Co., Ltd. celebrated the completion of the ex-
tended warehouse of the Anyang Plant in the presence of Chairman Han
Young-jae, Vice Chairman Kim Yong-kee, President Kim Soo-kyong, and
other executives and employees on May 8. The ceremony began with a
ribbon-cutting ceremony and the attendees wished for the safety of the
warehouse. The 1,960 m’-sized warehouse built in the 2nd complex of the
Anyang Plant is large enough to store products of 20 rows 22nd 9 bundles
/3900 pallets. Therefore, it is expected to solve the storage problems that
were caused by the shortage of space in the warehouse at the Anyang
Plant.
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NOROO PAINT & COATINGS CO., LTD. CONCLUDED AN MOU
FOR THE COOL ROOF PROJECT IN DONGNAE-GU, BUSAN

BEAAROfDYEL rpi5d P secigeiencn

NPCI COLOR ACADEMY PARTICIPATED
IN THE INTERNATIONAL FOOD SERVICE INDUSTRY SHOW

NOROO PAINT & COATINGS CO., LTD. CONCLUDED AN MOU

FOR THE COOL ROOF PROJECT IN DONGNAE-GU, BUSAN

NOROQO Paint & Coatings Co., Ltd. signed an MOU on talent donation
for the active promotion of the phase 1 pilot project of ‘Cool Roof" at the
Dongnae-gu District Office in Busan on March 17. The Cool Roof project
is a low-cost, high-efficiency energy-saving project that reduces the heat
island phenomena and the consumption of cooling energy by paining build-
ing roofs white to reflect light and heat and lower the indoor temperature
of the buildings. Dongnae-gu named the project, ‘Cool Roof” and looked
for partner companies starting from April and began the project in earnest
from June. NORQO Paint & Coatings Co., Ltd. will be providing the paint-
ing materials for the project while KD E&C will lead the construction and
provide technical support. Boksan-dong Youth Club and the Korean Gov-
ernment Employees’ Union of Dongnae-gu will participate in the construc-
tion. Senior Director Cho Chang-youn of NOROO Paint & Coatings Co., Ltd.
explained, “I believe this project will be a very meaningful project since
there are many dilapidated and damaged community facilities that need
improvement and we get to create a cooler environment and save energy
using the interrupt paint of NOROO Paint & Coatings” and added, “NOROO
Paint & Coatings will continue to actively expand our effort to support the
Cool Roof Project as part of our social contribution activities.”
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NPCI COLOR ACADEMY PARTICIPATED

IN THE INTERNATIONAL FOOD SERVICE INDUSTRY SHOW

The NPCI Color Academy participated in the 2017 International Food Ser-
vice Industry Show held at the aT Center in Yangjae-dong from April 11
to 14 and provided consulting services on food space colors. The Interna-
tional Food Service Industry Show was organized to provide a venue for
producers of farm products and their major consumers, restaurants and the
food service industry, to get together. In particular, a special booth named,
‘Designed Restaurants,” was prepared at the recent show for the restau-
rant design fair under a topic that designs create the competitive edge
of restaurants. The NPCI Color Academy was invited and participated in
the show under the title, ‘PIB Color Research Center x NPCI Color Acad-
emy." The starting members of the NPCI Color Academy’s home decorators

NOROO PAINT & COATINGS SUPPORTS
THE WALL PAINTING PROJECT OF THE MINISTRY OF JUSTICE

provided information on the products of Colormate Design House and ex-
plained the importance of colors for restaurants & the food service indus-
try. The home decorators introduced various color products and provided
advice on the significance of the colors and the way to make spaces more
harmonized by matching the color tone with the theme or characteristic of
the space after using a color tendency analysis program to figure out the
color psychology.
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NOROO PAINT & COATINGS SUPPORTS

THE WALL PAINTING PROJECT OF THE MINISTRY OF JUSTICE
NOROO Paint & Coatings Co., Ltd. provided paints for the CPTED (Crime
Prevention through Environmental Design) project of Tanbeolgyo located
in Songjeong-dong of Gwangju led by the Seangnam Justice Center of the

Ministry of Justice. CPTED is an "environment design for crime prevention’
that prevents crimes and reduces the anxiety of residents by changing the
environment of the city. The advisory committee of the Seongnam Justice
Center of the Ministry of Justice selected the surrounding areas of Tanbe-
olgyo in Songjeong-dong for the CPTED project since it is an area where
the residents of Gwangju often uses but shows a high crime risk due to
a significant amount of waste in the area and graffiti on walls. The team
planned to brighten up the area by placing benches and painting murals to
help the residents to safely use the area. For the CPTED project that was
pushed forward from May 22 for 7 days, NOROO Paint & Coatings Co., Ltd.
provided the paint and Dong Seoul University designed and painted the
murals. In addition, 200 volunteers from public and private organizations
that are partnered with the Office of Gwangju and the Ministry of Justice
joined in the project.

NOROOSK B4 A PR 2 Rl A ik SERM AT <F ik B0 BB 42 I T B 1R 2 B
NOROOKKHRAN BIRA R AE S AR A B OE MRS
R EDFRABIFRERITIPIIESE (CPTED) MBERAH T EE
FRMER). FTIBEN IR FIESE (CPTED, crime  prevention
through environmental design) Z¥8i@i a3 mHEIAE, SEITP
LR BPBERAREMN “RETHAZRIT  EFWMMBETEL
BEROTEAXBERAZAKK NTREBKER, BRTRERBS
HIREFMSELR R MRS ML ERERELEE A CPTEDIE
Bittm. BULHEE. REKFRSHEEER FNEALTE, £F
RIEBRE. BOMER. B5A22A#E, HH7KCPTEDIEA
NOROOSRIZ MBI A AR, AERARFEATEEIRITT
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SUPPORTING THE WALL PAINTING PROJECT OF SEOBINGGO STATION
WITH CGNTV

RESIN BG LABOR-MANAGEMENT SPORTS FESTIVAL

RIRE, TN EESBEE MRS RARSBRS EE,
ZHMEBARE. BN 2REFEE, HF200RAS55F.

SUPPORTING THE WALL PAINTING PROJECT OF SEOBINGGO
STATION WITH CGNTV

NOROO Paint & Coatings Co., Ltd. supported the wall painting project of
Seobinggo Station with CGNTV on June 2 as part of its social contribution
activities. The gloomy Seobinggo Station with old and shabby walls and
also graffiti on those walls changed into something completely different
after beautiful murals were painted. The volunteers of Onnuri Church do-
nated their talent for this project and they painted a map of the village
and murals on the left and right side of the Seobinggo-dong bus station
respectively. One of the volunteers said, “I am proud to see the cleaner
and brighter walls” and added, “l am happy that | joined this wall painting
project.”

HFCCONTV, JtE APk Bk B E i R L B

HEEt S, NOROOKRRRMARARTF6A2ZHHEFCONTY, #[H
ATKEEIREE T IR T RAEE . BEZIRNACRE LEBEBRESR
B BEARRNEKES, ARtENEEFENHEHNER. £
FREEREF, OnnuiBLERERLHLTRENULEES AR
WERSEEP, UEKERAZFEHEAR, ENEENELE, A0
NetEmnER. BashRERr, FINELEENTS. BR,
REFEEFL, HRREXSESAREEL IS THOER.

NOROOQ Chemicals Co., Ltd.

NOROOUL T HBRAH

RESIN BG LABOR-MANAGEMENT SPORTS FESTIVAL

The resin business group of the NOROO group, NOROO Chemicals Co.,
Ltd. & NOROO R&C Co., Ltd. held <The 2017 Resin BG Labor-Management
Sports Festival> on June 3. About 100 executives and employees of the
resin BG participated in the sports festival that was held at Seonbu Water
Reservoir Sports Park in Ansan. The participants divided into 4 teams and
took part in a three-legged race, Ojaemi, group jump rope, and foot vol-
leyball games. They spend the time meaningfully as they encouraged and
supported each other through playing those games together on a beautiful
day and found fellowship together.

PEEBCHRRLEHS

NOROO&HMI#ifgEL &l (BG, Business Group) ——NOROO
L IHERATSNOROOHHINAEAR AR, F6A3AZMAT “2017
EMERAEUFEROZHE” « RREHNSERUIFKEFEL
ENEIT, AEERENERSCINERBARRRISE, FoHh4
BRBRTRAZR. 08, AfkE. MBS RRE. BUE
BHNRZE TR0 I EMBRE. 83 FTmMiEss, FRIMNE
o7 ARZEREFFENEERTE X HETFR k.
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A photographer of Another Gallery, Oh Joong-seok, is also good at painting
as he paints as often as professional painters and the best paints he recom-
mended were SOON & SO0 and PANTONE Premium Paints of NOROO. The
smell is not too strong when you open it again after a while, it spreads evenly,
the color is vivid, and it remains clean. We were very happy to know that the
NOROQ paints were the favorite paints of photographer Oh Joong-seok who
can see through objects and people.

AnotherB BHER MR BEERIMRBRERK, HEKPERLFEM
—(CHRE. mikRPHETERABIEN R EZNOROOH LT
FIPANTONE Premium Paints. BMEE K @ EBFHB A% H
Bk, BRRMRT. BBOEH. TomMiE. HE—IUABEASHY
ZERNRHPHEMERIRREIZNOROORR, WATHILmEEITE
i~

02.

This is the house of THE KIBAN CO., LTD. where skullcaps blossom beautifully.
Our researchers are carefully inseminating each flower for the purity of the
seeds. Although it may seem like beautiful and lyrical work from the outside,
it is actually very strenuous work since it is extremely hot and humid inside
the house. Way to go to THE KIBAN team who are developing the seeds of
the future!

FEmERE N FEATHE KBANAHR. FREF TN, FRREE
—R—A&HTALEN. BRAERRGEMEETE, ERAHBANER
Eig#. g B8, MmERIETSRE. EXERAHTFHLR
SRFNFHISHRITHE KIBANBL R | e






