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Special Theme | Backstory

Yellow, Bright Joy

Spring comes inyellow. Awakened by the bright sun, the cold ground
becomes filled with yellow spring messengers such as dandelions
rape flowers, forsythias, and cornelian cherries. Brightly exploding
yellow is joy -- joy that knows no sadness
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CHILD-LIKE YELLOW

“A shoe left under the shadow of yellow forsythias” — so goes part of a well-
known children’s song. This song reminds us of a warm, soft field where a
baby walks barefoot. Somehow, a baby taking off its shoes and enjoying the
spring resembles forsythias blossoming at the end of winter. Such shows ig-
norance, however. Forsythias know the bright sun but not the impending cold
weather. A baby knows the freedom of going barefoot without being aware of
the possibility of its flesh getting scraped.

Yellow is as child-like as them. It is fulfilled joy, delight, and ignorant smile. As
such, it is shaken easily. Though bright when anather color does not interfere,
if mixed with a little red or blue, it loses its brightness and changes its name to
become a totally new colar, just like a child who is happiest with candy in his
hand but bursts into tears when he/she drops the candy. Still, since yellow's
big smile is purer than anything else to attract attention, people locks yellow
in strong black frame to protect it safely.

Black and yellow in humps, traffic light, fence at the construction site, and
warning sign for poison and explosives attract our attention and require us
to follow instructions. Playful yellow confined by strict black is an example
of a warning. Cheerful, bright yellow becomes obedient when surrounded by
black. Since it is easily controlled by other colors, yellow guides us in follow-
ing instructions in red and black meekly. Just as children who raise their hands
when crossing the street according to their teacher’s instruction, child-like
yellow adheres to the principle.

Even without black, however, yellow attracts attention. Yellow bags, hats, and
school buses allow us to recognize the unpredictable movement of children
easily. Similarly, a silent request to protect children is implied by yellow.

YELLOW FOR DISLOYALTY

Though bright, yellow was often used negatively in history. Since it is easily
damaged, yellow is used to symbolize disloyalty or fickle-mindedness. On the
other hand, because dark yellow bile is secreted when a person becomes
angry, yellow represents anger or jealousy. In Christianity, yellow is the color
of Judas, who betrayed Jesus. Nazis forced Jews to attach a yellow David's
star to their clothes to humiliate them. In the long history of color symbolism,
however, yellow is associated with gold. Thus, a field filled with yellow ripe
rice is called a golden field; even a yellow fruit is called a golden fruit. This
may originate with color continuity. Unlike gold whose brightness remains
unchanged, however, yellow dyes easily lose their brightness.

As yellow dye, saffron is too expensive for dyeing, but it does not lose color
under the sun or due to washing. Inexpensive safflowers were used for dye-
ing, but they faded easily. Yellow from mignonettes is too vague and dark.
Moreover, other than silk, most of the textiles’ color was grey or brown; it was
difficult to express yellow. In his book Theory of Colours, Goethe said yellow
is bright, warm, lively, and pleasant. Nonetheless, he added that, when yel-
low is added to ignoble textures, it does not express its energy but causes
unpleasant reactions. The same was true in paintings. Most of the yellows in
paintings lose their color and get a totally different look over time.

Currently, however, yellow is bright and shiny. Thanks to technology develop-
ment and convenient electricity use, yellow is widely used in boards and pro-
motion. When combined with synthetic fibers, it evokes a fresh feeling. This
spring, let us be as light and pleasant as yellow. Do not be jealous, however.
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Special Theme | Color & Culture

Yellow, Sweet Yellow

If we use yellow instead of love, we may love more childishly. \We may rush to love and
stick to love blindly even though we fall into a bottomless pit. Similarly, yellow s blind and
unreserved even as it changes when another color interferes.
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In 1973, Tony Orlando & Dawn released the hit song “Tie a Yellow Ribbon
Round the Old Oak Tree.” In this song, a man asks his girlfriend to tie a yellow
ribbon round the old oak tree if she still wants him. As his bus approaches his
hometown, the whole bus is cheering, and a hundred yellow ribbons are tied
around the old oak tree. This song was such a big hit. In fact, a TV show and a
movie were made based on this song. Thanks to this song, the yellow ribbon
has become a symbol of missing people.
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Now, curry has become a common menu in Korea's table. It originated in kari
from Southern India and Sri Lanka, and it means stew boiled with various
ingredients. Thus, various kinds of ingredients can be used in curry according
to the cook’s choice. Among them, pepper, chili, ginger, and mustard are re-
sponsible for the hot taste; nutmeg, fennel seeds, cloves, and cinnamon create
a unique flavor. Yellow comes from curcumd longa, saffron, and dried orange
peels. When these are all blended, curry is born. Though curry goes well with
rice or bread, it can be also used with tomato sauce or other fried foods to
enrich flavor. It is quite natural for so many ingredients to play various roles.
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Yelow Brick Road

WHAT LIES AT THE END OF THE YELLOW BRICK ROAD?

Ayoung girl named Dorothy from a Kansas farm was swept away by a tornado
to the Oz, and she made her way to Emerald City to find a way back home. She
followed the yellow brick road. Note, however, that the wizard she met at the
end of the yellow brick road was not a real wizard. It was her shoes, bringing
Dorothy home. The popular movie “Wizard of 0z" depicted the society of the
US at the time with rich metaphors and satires. The yellow brick road symbol-
izes the gold standard that caused serious deflation, and Emerald City, the
US federal government. The fact that it was her shoes that brought Dorothy
home teaches us a lesson -- happiness does not lie over the rainbow but is
found right here.
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Yellow Paper

YELLOW JOURNALISM AND PULITZER PRIZE

Nowadays, Korea's major portal sites are filled with yellow journalism. So
many articles are generated just to attract visitors. Yellow journalism is a
type of journalism that presents little or no legitimate well-researched news
but instead uses eye-catching headlines to sell more newspapers. This term
was coined when Sunday newspapers filled with sensational news began to
circulate, and the yellow kid appeared in New York World's Sunday issue in
1889. As other newspapers began to deliver obscene and provocative articles,
the meaning of yellow journalism became clear. The publisher of New York
World believed that a boring newspaper is a sin. What is ironical is that he is
Joseph Pulitzer, who established the Pulitzer Prizes to recognize achievements
in journalism and art.
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Smiley

BIG SMILE, LIKE A SMILEY

A face with two eyes and a big smile is called a Smiley. It was developed by
advertisement designer Harvey Ball in 1963. He sold this design for USD 45
to an insurance company that tried to raise its employees’ morale. He never
knew that more than 500,000 Smiley badges would be sold, and that the Smi-
ley would be used for various stickers, T-shirts, hats, and other goods in a few
years. Some say the Smiley badge emphasizes emotional labor in the course
of service development, but it lifts us up anyway. Currently, a French company
has the Smiley license and produces various characters. Our smiling face is
free, however; thus, let us make our own Smiley face.

W,  mSmiey—4fig!

HEHRENE L —XREFE A LHRHERS, EMEXBHRISME-
ley. XKEKRR 19635 HiRITIMHarvey Baligittiskiy, Fix
ABATSHERTIMERE TSR KK SLE. BIFg
B REE, JIFEX—HREETUZEO0ZH, EEWHMK
taGE . TR FEEMER. ERFTILERD, HEREEHIA
FRBERIEFE, FAANEMXKRE LRSI ER. LR
HISmiley R BfEFHERTAE, HLHEFTERE. BRIAMNNKKRT
FHBIRE, TALRIREE—KBTFRINBS R EAR?

-

Indian Yellow

TRANSPARENT YELLOW CREATED WITH CATTLE

It is amazing to see how people create pigments. They studied plants, miner-
als, and even animal urine to find pigments. What we commonly call “Indian
Yellow" was created in the 18th century in India. It was very popular among
European painters at the time. Though painters could create bright yellow
ideal for water painting by dissolving a ball-shaped purree, they had to put up
with the smell of urine. This is because purree was originally manufactured
in rural India from the urine of cattle fed only mango leaves and water. In
the early 20th century, purree disappeared due to rising awareness of animal
protection. Indian Yellow is now created via synthetic processes.
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COLOR OF THE YEAR 2013
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PANTONE 17-5641 Emerald

Chungju and Jeonju:

New Start, New Challenges

The year 2013 saw changes in NOROOQ Paint's Korean map. A new office was founded in Chungju, and the
office in Gwangju was upgraded to the branch office in Jeonju. They will build a strong foundation so that
NOROO can raise and wave its flag stronger. Meet the leaders of the new offices.
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DEEP WAVELENGTH OF THE LAKE, CHUNGJU

Chungju has Jungang Pagoda, which is said to have been built by Unified
Shilla at the center of the Korean Peninsula as a symbol of integration with
Baekje and Goguryeo. Still, Chungju borders with Gyeonggi-do, Gangwon-do,
Chungcheong-do and Gyeongsang-do. Due to its geological location, Chungju
did not receive the care it deserved. Thus, NOROO Paint & Coatings Co., Ltd.
opened its first office for active marketing. In the new office painted with PAN-
TONE Premium Paint, staff members were busy answering continuing phone
calls. In spite of the continuing stream of calls, Head Officer Ryu Jae-yong
stayed calm and Senior Staff Yoon Yeo-jun prepared tea.

“We are responsible for Icheon, Jincheon, Eumseong and Mungyeong, which
were managed by Wonju, Daejeon, Suwon, Cheonan, and Daegu. When Chun-
gju was under the control of the Wonju branch office, it took one hour to come
here, which made it difficult to have dinner with the dealers. Now, since we
can have a long conversation with them, we can carry out close marketing,”
said Head Officer Ryu Jae-yong, who was transferred from the Wonju branch
office to the Chungju office since he wanted to spend more time market-
ing even after business hours even though he was newly married recently.
“Thanks to its geological location, Chungju will be the distribution base. Many
roads are under construction, and the road between Pyeongtaek and Donghae
will be open soon. In cooperation with the Wonjun branch office, we will start
detailed marketing from the bottom.”

Harmony between Ryu with his 13-year experience and Senior Staff Yoon Yeo-
jun, who joined NORQO recently, is key to the success of the Chungju office.
According to Yoon, Ryu always stresses that what counts most is human re-
lationships with dealers. “He also says that if | work hard, other goals will be
achieved,” he revealed.

In the opening ceremony of the Chungju office, Chairman Ahn Kyung-soo
named the office “Cheonwon” (center of the baduk board) and asked the
Chungju office to play a central role. As such, Ryu and Yoon will start painting
NORQO Paint’s color from the center and create beautiful masterpieces.
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HIGH AS KOREAN TRADITIONAL HOUSE'S LINE, JEONJU

As we visited the Jeonju branch office after the Chungju office, staff at the
Jeonju branch office greeted us with a bright smile. They were Head Officer
Hong Eui-dong, who was newly appointed to lead the Jeonju branch office,
Manager Hong Sung-hwan, who has worked in Jeonju since 2001, Senior
Staff Choi Dae-hyun, who is on his second year in Jeonju, and Senior Staff
Cho Gang-hyeon, who has just spent one year in Jeonju. Since it was the
first time an office is upgraded to branch office, the atmosphere at the branch
office was more dynamic than outside, and staff's efforts were evident ev-
erywhere.

When Head Officer Hong Eui-dong was asked what made such success pos-
sible, he said it was thanks to Manager Hong Sung-hwan. “Manager Hong
Sung-hwan and other members worked hard to increase our sales. Jeonju is
not an easy region for NOROQ Paint. The competitor has its factory as well as
a baskethall team based in Jeonju. Moreover, there are large distribution cen-
ters. It is an uphill battle. We really pulled it off.” Retirees from the competi-
tor's factory enjoy benefits in running shops, and there are many affiliates of
competitors in nearby industrial areas such as Gunsan and lksan. These make
Jeonju a hard market. Still, staff at the Jeonju office found the niche market
and grew rapidly. “We increased sales in apartment repair markets or new
apartment markets. Compared to 2011, we grew by almost 50%. In 2012, we
grew by 11% again. As we became the branch office, we put more effort in
industrial and heavy duty paints. Just as NOROO Paint found success in Busan
and Changwaon, we know we can find our way to success, too,” he said. With
Manager Hong Sung-hwan revealing his ambition, Senior Staff Choi Dae-hyun
and Senior Staff Cho Gang-hyeon looked empowered. In response to Manager
Hong’s comment, Head Officer Hong disclosed the Jeonju branch office’s vi-
sion. “We are aiming higher than the headquarters’ growth target. With fo-
cused marketing on functional and environment-friendly products for the Sae-
mangeum Complex, lksan Food Cluster, greenhouses, and other agricultural
businesses, we will increase NOROO Paint’s presence. As what Chairman Ahn
Kyung-soo said, we will make customers come to us by themselves,” he said.
Jeonju is well-known for traditional Korean houses. Their line is beautifully
reaching for the sky. Staff members at the Jeonju branch office have high
goals as one team. With a new member joining the Jeonju branch office and
a strong bond created in the Chungju office, expectations are higher than ever.
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COLORMATE, Color Culture Embassy

At the center of Nonhyeon-ro of Seoul with its high-rise buildings is a building that catches people’s eye
because itis small. Though it is not tall, it is highlighted with the bright sky and backgrounds more visible
than a large neon sign or a billboard. This is COLORMATE's Nonhyeon office, which spreads the power of

color just as the sky expresses its natural beauty.
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ONE-STOP SHOPPING WITH SPECIALIZED COLOR CONSULTING
“COLORMATE s a total service distributor founded based on the motto of
harmony with beautiful colors. Nonhyeon office is its first office and head-
quarters. It is as old as COLORMATE, which was established in the first year
of the new millennium,” said Hwang Dong-hyun, head of the Nonhyeon of-
fice. To introduce COLORMATE, Kim Chang-gyu, head of the llsan office, and
Park Jang-sun, head of the Cheonho office, joined the interview. Displayed at
the Nonhyeon office were PANTONE premium paints, color stains, DIY paints,
NOROQ products, and Sherwin Williams paints.

“COLORMATE helps customers gain the best satisfaction with color creation,
choice, suggestion, and painting. At the same time, by sharing customer
response to new products with NOROO, we help NOROO develop and im-
prove its products. In particular, when the Nonhyeon office was opened, we
introduced the Anycolor System, which was practically the first color mixing
system in the Korean market, to enable customers to enjoy various colors. We
also created a one-stop shopping place where customers could select subsid-
jary materials as well as paints in cooperation with professionals,” said Mr.
Hwang. Thanks to these efforts, COLORMATE's four offices in highly populat-
ed areas (Nonhyeon, llsan, Bundang, and Cheonho) are attracting customers.
“Similar to the Nonhyeon office, other offices are located in the major con-
struction markets. Qur customers are mostly interior shops, painting shops,
and general customers. Nowadays, more and more general customers are
using the online shopping mall,” said Park Jang-sun, head of the Cheonho
office. Hang Dong-hyun, who has run the Nonhyeon office for more than
10 years, notes that Online COLORMATE and other offline offices have the
same objective, i.e., to introduce quality multifunctional products and spread
the color culture. “In this regard, we find the latest color information from
NOROQ's color design team very helpful. We also strive to make our office a
place where customers not only see products but also understand our color
story,” he added, noticing how the market demand shifted from environment-
friendliness to vivid colors. Thanks to COLORMATE's efforts, customers are
able to enjoy more diverse and useful products. Furthermore, COLORMATE
launched a new product, Sherwin Williams paint, to dominate the market.
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FULL-SCALE EFFORT EVEN IN THE IMPORT MARKET

Having specialized in NORQO Paint & Coating Co., Ltd's products, COLORMATE be-
gan to import Sherwin Williams paints from the US last year. “Currently, we cannot
say that Korean products or imported ones are better. They are all great in terms
of function, color, and environment-friendliness. Though the number of customers
preferring imported products declined thanks to the technology development of the
Korean brand, there is still strong demand for imported products. Note, however, that
imported products are not as diverse as before. That is why we started importing
Sherwin Williams' products as the sole authorized dealer. Since NOROQO's products
have competitive colors and functions, imported products will expand the market, not
divide it,” said Kim Chang-gyu, head of the llsan office. According to him, Sherwin
Williams as the largest paint producer in the US uses environment-friendly latex.
This makes its paint more elastic and rugged and reduces the risk of crack, with its
products offering various beautiful colors. With such imported products, COLORMATE
will expand the market more thoroughly, he says.

With a flagship shop and an antenna shop, COLORMATE has been helping grasp the
paint market trend and leading technology for 13 years. They are ready to take an-
other great leap forward by launching new products. As a specialized distributor and
a color business partner of NOROO, COLORMATE will be a great asset in spreading
the color culture with various promotions and enhanced consulting. The sky over Non-
hyeon office just got higher with the three office heads who are strongly determined
to maximize profits with better service, products, and colors.
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NOROO People | Focus on NOROO

Technology Development
Led by NOROO!

2013 NOROO

Paint & Coating Show

Life may look typical and monotonous. When it is a series of won-
ders, however, it is observed through a microscope. The same goes
for the paintworld. Held at the Daejeon Convention Center on March
5-7, 2013 NOROO Paint & Coating Show" gave visitors the oppor-
tunity to experience NOROQ's paint and coating world, enhancing
the definition of paint, i.e., “protection and decoration of the exterior,”
with various functions and esthetic features. They were able to see
NOROO’s growth, which drove the development of technology for
more convenient and beautiful living.

MEENOROOS | SR R LR |
2013 NOROO

Paint & Coating Show

EFEF-ERENRREE, ERBEMRFEINENIEESR
D—ME—THNEREE. fettRB2mit. 20134385H
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Show>_Et, NOROOMHZ IhREFIEMM =R T ikt “RIP
MEMINI” X—EX, 1LSMEFE S TNOROOMHEH]
RS, BIER TNOROOWA RS EMEHELE. =
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2013 NOROO Pant &

Coatings

FROM TECHNOLOGY TO LIVING — NOROO'S EXPANSION

NOROQ's history, trend, technology, and sense attracted visitors at the exhibit. At
NOROQ's history exhibition room, pictures filled with NOROO's employees told the story of
NOROQ's spirit that propelled the company’s development and growth. Next to this room,
the color trend exhibition room aroused visitors' curiosity with color applications and color
selection maps based on people’s sentiment. The emerald color selected by PANTONE
as the color of 2013 decorated every corner of the exhibition rooms with its unique hue.
More than anything else, this show was filled with various exhibits and seminars that
enabled visitors to understand NOROO's technology. At the booths of NOROQO's affili-
ates such as NOROO Paint & Coatings Co. Ltd., NOROO Automotive Coatings Co., Ltd.,
NORQO Coil Coatings Co., Ltd., and NOROO BEE Chemical Co., Ltd., visitors were allowed
to feel the difference of NOROO products on automobiles, refrigerators, dashboards, and
windows to which different NOROO products were applied. At the NOROO Paint in Our
Lives booth, visitors realized that NOROO's products are everywhere since it showcased
TV, cleaner, humidifier, and mobile phone case to which different NOROO products were
applied.

Prototypes at NOROQ's central R&D center booth attracted visitors with their unique fea-
tures even though they have yet to be commercialized. NOROQ's forward-looking R&D
efforts include color electronic paper, self-recovery coating, functional coating materials
for glass post-processing, infrared absorbing coating agents, and other products that are
not available on the market. Professionals from other countries had many questions about
such products.

In addition, there were various booths where visitors could take a rest and enjoy paint-
ing. Many visitors participated in the DIY booth where participants processed wood and
painted it. Nail art and make-up services were also provided to attract female visitors. In
particular, the PQS café provided a good resting place where visitors could enjoy a cup of
coffee and experience Q-fit and Soon & Soo, and NOROQ's PANTONE premium products.
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68-YEAR-YOUNG NOROO

“Are you young? You are young if you are still growing. NOROQ is
68 years young since it is growing in terms of sales, market, and
organization,” said Announcer Mun So-ri whose voice filled the
seminar room. Behind her, NOROO's achievements were project-
ed on screen, showing overwhelming growth in sales, branches,
offices, overseas entities, and organizations compared to other
competitors. Prepared separately from the exhibition room, the
seminar room presented NOROQ's growth in detail. At the semi-
nar room, presented again were Soon & Soo paint with steril-
izing features for safer living, environment-friendly Soon & Soo
floor agent, PANTONE premium paint for a beautiful world, highly
functional Q-fit, water color stain, and “Easy cleaning” featuring
NOROO's amazing technology. In addition, Maryann Wong, color
specialist of PANTONE, was invited to give a presentation during
the seminar with the theme of happiness and to forecast next
season’s beautiful colors.

This event was held for the purpose of communicating and coop-
erating with customers. It was the biggest paint event in Korea,
attended by more than 10,000 dealers and professionals in and
out of Korea who were drawn to NOROQ's continuing history and
advanced technology. Visitors gushed, “This show is worth the
long travel,” and “l could see the latest color and technology.” The
technologies and colors presented at this show are expected to
spread to the world and create new synergy effects. NOROO will
grow further with its entire family.

68% ByFFE £, NOROO
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NOROO, YANG HO FOUNDATION
HOLD NOROO BAZAAR, DONATE PROCEEDS TO
PEACE ORPHANAGE

WORLD-RENOWNED ARTIST GEORGES ROUROUS
AND HIS WORK WITH PANTONE PREMIUM PAINT

NOROO Holdings Co., Ltd.

NOROOIZRR IR AR F

NORO0O, YANG HO FOUNDATION

HOLD NOR0OO BAZAAR, DONATE PROCEEDS TO
PEACE ORPHANAGE

As part of social service activities, the NOROO Group, its
labor union, and the Yangho Foundation (Executive Director:
Han Hyun-sook) held the 2012 NOROO Bazaar for two days
and donated the proceeds (KRW 10.43 million) to Peace Or-
phanage in Anyang on March 19.

The donation event was attended by President Kim Soo Kyo-
ung, Managing Director Shin Joon , and Union Leader Kim
Yong-mok from NOROO Paint and Executive Director Han
Hyun-sook from the Yang Ho Foundation. The proceeds from
the bazaar will be used to support psychiatric treatment for
children at Peace Orphanage.

For the last seven years, a total of over KRW41 million had
been collected through the NOROO Bazaar, helping over 400
children receive psychiatric treatment.
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NORQO Paint & Coatings Co., Ltd.
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WORLD-RENOWNED ARTIST GEORGES ROUROUS
AND HIS WORK WITH PANTONE PREMIUM PAINT

At the Hangaram Art Museum of Seoul Arts Center, world-
renowned French artist Georges Rourous (1947~) held a large-
scale private exhibit. For his work, PANTONE Premium Paints
were used to demonstrate their color and quality. Georges
Rourous creates paintings that provide a spatial illusion and
takes pictures of them to enable viewers to feel a combina-
tion of 3D and 2D effects. With various projects around the
world, he is one of the most influential modern artists today.
He received the Villa Medicis scholarship from the French
Ministry of Culture, ICP award from the US International
Photography Center, and French photography grand prix; he
also joined biennales in Paris, Sydney, and Venice and held
a large-scale exhibit at the European House of Photography
in Paris in 2008.

At this exhibit, he built installations at the Seoul Arts Cen-
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COLORS PAINTING CHIAK ART CENTER, WONJU

ter in celebration of its 25th anniversary and took pictures
of them. In this project, he chose PANTONE Premium Paints
since they express colors most freely. In the process of cre-
ating his work, volunteer workers participated in painting to
make his work more meaningful. Some of his installations are
displayed in front of the fountain at the Seoul Arts Center so
that viewers can see them with the naked eye. We invite you
to experience PANTONE Premium Paints at this exhibit, where
construction, painting, sculpture, and photography are harmo-
nized. The exhibit will be open until May 25.

HRZXBRITEARKTE - 8H (Georges Rousse)

5% FAIPANTONE# R 611

HEZARBEHongaram 7ME£éjJ\j<i/\)\u§E’]1ﬁ?i%‘
ZERTAEHr (Georges Rousse/1947- , EfEmS
I T2 A T PANTONEM S Bk}, FRIERR T PAN-
TONEMZAREBF SRR 7Ta S F fAMRESE L
BIERER, FIEHEMEBE, AMEHR=gEM 4N
RIRMFEZ. (EABRERER, TR EHGE
HREWFARTZARER), KRBT EAEXUAESTIE
(Vila Medici) %% &. EEEFERHOICPEIEE
BRAR, 2M8BR. Be. BEHMNFR, F20085F
EERZRIRUNER 2 R T KRIEBBRE -

AL ZARBEHONgaramFIE25FF, ARTHA S/
fEHangaramW R TIERES, FFER B IEMIET
ERMETR. SIELREF LR T REREERRA N
PANTONEff Bugst. F7iA « & FIPANTONE FUA KL
BNEEEET TREEEN®ESS, EFMTERN
BREMEX. —EERERRRIEZABREFUKAR, ib

MEREENERR. FEGRERR. L@ M2, &
AR YRR R BIPANTONERI L BUR . AR RIR
#HIETF5 8250,

COLORS PAINTING CHIAK ART CENTER, WONJU

Chiak Art Center, Wonju held a unique exhibit on March 8 ~
24 in cooperation with the Wonju Cultural Foundation, Design
and Art Department of Yonsei University, and Wonju Media
Center. Titled “Colors — Painting Wonju” and with color as
theme, this exhibit allowed viewers to appreciate the differ-
ent aspects of artistic elements in their daily lives as well as
artworks from professional artists. In this exhibit on colors,
the most important visual element in our daily lives, the Won-
ju branch office of NOROO Paint opened the PANTONE Pre-
mium Paint booth where visitors were encouraged to discover
how people recognize colors and how colors work as living
organisms and to participate in painting work. In particular,
visitors enjoyed taking pictures with the colorful exhibition
room as background.

Wonju City thanked NOROO Paint for supporting this exhibit,
through which Wonju citizens could appreciate the meaning
of colors. With this event, NOROO Paint is expected to be
used more widely in the painting projects of offices within
Wonju City.

FEHEEZERELRNER
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COMMENDATION FROM
THE SEOUL METROPOLITAN POLICE AGENCY

PRODUCT EDUCATION FOR THE E-LAND GROUP
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COMMENDATION FROM

THE SEOUL METROPOLITAN POLICE AGENCY

On January 29, the commissioner of SMPA presented NOROO
Paint & Coatings Co,, Ltd. with a commendation for support-
ing the wall painting project last year. “I thank NORQOO Paint
for actively participating in SMPA's wall painting project for
welfare centers for the disabled and study facilities for un-
derprivileged children to improve SMPA's image,” said Kim
Yong-pan, commissioner of SMPA. In response to Kim's ap-
preciation, Vice President Lee Min-hyeong said they support
SMPA's work to make a better society and continue to provide
paints and supplies for future service projects. After award-
ing the commendation, the Commissioner of SMPA visited
the Public Vocational Rehabilitation Center, Jungnang-gu, and

Social Welfare Center, Sanggye-dong to show appreciation
for the service rendered by those who participated in the wall
painting project. In 2013, NOROO Paint will fulfill its corporate
social responsibility by supporting various volunteer projects.
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PRODUCT EDUCATION FOR THE E-LAND GROUP

NOROQ Paint & Coatings Co., Ltd. educated E-Land employ-
ees on NORQO products on February 21 at the Dah-un Jin
Center of E-land. With 200 employees from E-Land S&D (con-
struction, interior, gardening, etc.) in attendance, this educa-
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RITUAL FOR SAFE 2013

SEMINAR IN JEJU

tion gave an introduction to NOROQ Paint and 2013 NOROO
Paint & Coatings Show first, and then presented the color
trend and insulating product, Energy Saver. E-Land appreci-
ated this education and showed great interest in Energy Saver
and color trend. NOROO Paint & Coatings Co., Ltd. will carry
out this kind of education further to promote its products and
increase sales.

$H3F9R R (E-LAND) £ F R = s sl
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RITUAL FOR SAFE 2013

NORQO held a ritual for a safe 2013 on March 9 in Surisan
Mountain, Anyang, with employees from NOROO Paint &
Coatings Co., Ltd. and NOROO Holdings Co., Ltd. After the
event, they cleaned up Mt. Suri and placed feed for wild ani-
mals. Employees recited the resolution for safety and NOROO
WAY to wish for a safe 2013 and made a fresh resolution to

lead the world market as a global company through NOROOQ's
2013 objective, “New Horizon Opened with NOROQ's Technol-
ogy Management.”
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SEMINAR IN JEJU

NOROO Paint held on February 15 a seminar with dealers
and other relevant representatives in Jeju. In this seminar,
which was held in Jeju for the first time, new products were
mainly introduced such as PANTONE Premium Paints for con-
struction, floor, and waterproofing, Q-fit, and Stain. NOROO
Paint & Coatings Co., Ltd. earned raves from participants and
promised to hold seminars regularly and focus on increasing
marketing activities in Jeju.

Currently, a number of large-scale construction projects are
underway such as World Environment Capital, Jeju Free Trade
City, Jeju Special Self-Governing Province, and World Peace
Island.

24| 25




News
Briefing

EER R | :__f Ap gL o}

COMMENDATION ON TAXPAYER'S DAY
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NOROQ BEE Chemical Co., Ltd.
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COMMENDATION ON TAXPAYER'S DAY

The 47th Taxpayer's Day was held on March 4, with the rel-
evant public officers and exemplary taxpayers in attendance.
During the event, commendations were given to exemplary
taxpayers who contributed to Cheonan City's economy by
paying taxes diligently despite the difficult economic condi-
tions and to the executive who played a role in taxation work.
Byeon Jeong-kwon, CEO of NOROO BEE Chemical Co., Ltd.,
was named exemplary taxpayer and given the Commissioner
of Korea Customs Service Award. “This commendation is
the byproduct of our efforts to increase exports and operate

a righteous business. If we comply with normal accounting
standards to manage our business, we can reduce non-oper-
ating costs such as additional taxes and improve our corpo-
rate credit and image in the long run. In the future, when we
expand to overseas markets, we will maintain transparency
to eamn the respect of others,” Byeon said in his acceptance
speech.

Cheonan Customs Office appointed Byeon as one-day honor-
ary office head, receiving reports and participating in customs
work such as customs clearance and response to customers.
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141 equals a cutie~! Therefore, what is the result if Soon &
Sue and PANTONE Premium Paint are combined? Another cutie,
of course! Just like Senior Staff Cho Gang-hyeon at the Jeonju
branch office, NOROO products will always be loved by all!
Senior Staff Cho Gang-hyeon

—M—, INTE-! FhF MPANTONER Fp RS T4
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with joy and hard work!

COLORMATE managers actively participated in the photo
shoot. Their smiles seem to tell us that it is very difficult

to pose in front of the camera. Thank you all!
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Just like the stars in a buddy movie, two members at the Chungju
office started a new movie. We expect your success story filled

FEFA— R ETER ZHINOROOR B M4 FEHI AR
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