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With Diversity, Together

“Diversity Trumps Ability,” said Scott Page, a political science professor at
the University of Michigan in his book entitled The Difference (2007). For an
organization to succeed in this ever-changing world, it needs people with a
variety of ideas. For a group to produce substantial achievements and im-
prove its performance continually, it needs not only the best problem solvers,
but also a diverse array of random problem solvers. It was thanks to toler-
ance of differences and collaborative drive that Genghis Khan could win over
talented people from conquered nations of different religions and cultures
and form synergistic effects among them.
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“Three shoemakers are better
than one ‘Zhuge Liang”

By_Jung Kyung-ho

Jim Collins, a business management consultant in the U.S., asserted in his book Good to Great that one
common aspect of great enterprises is diversity, and that when an organization has a problem with coopera-
tion, its survival is threatened. Peter Drucker, a distinguished scholar of business administration, emphasized
that communication within an organization is not a matter of choice, but rather a matter of survival. He also
warned that without open cooperation among leaders, followers, and departments, the organization would

unlikely survive for more than a decade.

ZAREEFETESR

ERERMAEIE - MANTERLEME GBS (GOOD TO GREAT) » Xk, A
MEESESHN, —BARNNAEER, tUNEEDERRRE. SESATEE - B8
BN, BANIEEEEFEEANRER, MEXFEUEENLER. BEEkE, oU
MBAEIIMSESEEE. HITANEHRATE, HREESE0EM F.

THE ORGANIZATIONAL ‘SILO EFFECT" AND SONY

The collapse of Barings Bank in the U K. is a well-known example showing how a failure in commu-
nication among members can lead to the collapse of even such a major conglomerate. On February
27, 1995, Baring Bank, which had been the oldest investment bank in the U.K. went bankrupt due
to one employee’s self-righteous management. Nicholas Lesson, a star fund manager at the time,
did not mind doing illegal things for the sake of achievements. His despotism was overlooked, with
no proper cooperation or communication, simply because of his seemingly good achievements.
Judging the market mistakenly, he carried out excessive investment with risk many times, ending
up with the insolvency of an entire organization which had been run for 233 years. Founded in 1762
and even referenced in Jules Verne's Around the World in 80 Days, this bank of time-honored his-
tory was liquidated at just £1.00. It was one individual’s haughtiness that brought the demise of
an organization.

Many enterprises seem to be emphasizing cooperation as of late, but it is not as easy as expected
to practice communication within an organization. When a communication gap disrupts coopera-
tion, the result may not simply be a minor problem between two departments, but rather a tremen-
dous loss to the entire business. This was also the case for Sony, which had seen success with
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their Walkman portable audio player, and why they failed to produce hit items like the iPod. Sony
authorized and entrusted each division with the independent duty of R&D. Its bio company was
entrusted with PCs, while its audio company was entrusted with Walkman models. They released
music players at a similar level of technology, but bath failed to reach the level of the iPod. The
conglomerate owned Sony Music, dedicated to the business of music content services, but failed to
create synergy effects with the online music service due to lack of cooperation. The problem of this
kind can be called the ‘Silo Effect’. A silo is an independent, cylindrical storage unit where livestock
feed or grains are stored. In economic circles, this term refers to a phenomenon of mutually exclu-
sive attitudes where each department cares only for its own benefits with no interest in the affairs
of other departments. What if Sony had gathered various technologies and talented employees at
different companies and given them opportunities to communicate and cooperate? If so, the global
market of MP3 and online music content may have turned out differently from what it is today. Sony
and other Japanese electronics companies that failed to overcome the Silo Effect subsequently fell
into a long-term slump.

FROM SMALL TALK TO INNOVATION

Inan organization, diversity and cooperation enhance creativity, imagination, and information value,
which are all essential for corporate competitiveness. When all of the departments gather their
ideas and create synergy effects in unity, the organization can produce innovative items and ser-
vices. Professor Nonaka lkujiro, well-known for his book entitled The Knowledge-Creating Compa-
ny, asserted that particularly innovative product ideas originate from nonsensical thoughts shared
via small talk in unofficial occasions of entirely unrelated people rather than from official reports,
seminars, work reports, or official utterances in company meetings. The idea and design of ‘Mini’,
world's first wall mounted drum-type washing machine by Daewoo, are a result of the cooperation
between the design team and technical team. While chatting about existing washing machines in
a casual setting, they lamented having to bend over to look into the machine to remove laundry.
One of them jokingly said, “What if we hang one on the wall?” This became the concept for the
design team and technical team to collaborate to design a wall-mounted washing machine. Finally,
a product was released after a one-year development process, and it won the Jang Yeong-sil Prize
in 2013. The accumulated sales so far have reached 250,000 units, with one being sold every 4
minutes.

Highly competitive enterprises use common terminology that every member can understand regard-
less of the department, and these terms are understood by the same meaning. This is made pos-
sible only when there is frequent contact and communication among departments. In order to make
opportunities for people in different sectors to come in contact with one another, systems such as a
temporary team system, task force (TF), project group, etc. are widely utilized. For people in differ-
ent sectors to achieve one specific goal, they work together temporarily, accumulating experiences
in cooperation and in establishing an unofficial cooperation channel for constant communication.

The Mongolian Empire of the past willingly accepted better techniques and sciences from colonized
nations through an alliance relationship in order to widen its influence. The Roman Empire also
imitated their rivals and absorbed the competitive attributes of other nations in the process of
conquest, even entrusting each nation with tasks where they excelled in order to operate such a
broad empire. The position of emperor was even given to an outsider, so long as he was deemed
sufficiently capable. By accepting diversity and cooperating for one purpose, the Roman Empire
could establish a hegemony. There is a Chinese saying: “Three shoemakers are better than one
‘Zhuge Liang.™ Let us remember! There is no one wiser than all of us united as one.
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+ INTERVIEW

The Seed of Diversity,
Grown with Cooperation

ALISHIAIA - FWIHLTVIDAAS

The Dasi Sewoon Cooperation Support Center

As you look over the rooftops of buildings in the Seoul Sewoon Shopping Center that were recently renovated
according to the urban regeneration plan, you can see the past and present of Seoul at one glance. The Sewoon
Shopping Center surrounds skyscrapers standing against the blue sky like a fence. Various signboards of medical,
electronic, lighting businesses are hung up densely, one after the other. There are more than 2,800 companies on
just a 500 meter portion of the shopping street of Sewoon, Cheonggye, and Daerim connecting Jongro and Euljiro.
As such a variety of technology has been accumulated in the Sewoon Shopping Center over about 5 decades,
there was a joke going around that they could even build an armored tank. Seoul City has sown seeds of diversity
over the soil of technology and this region, figuratively speaking, operating the <Dasi Sewoon Project> in order
to achieve the 4th Industrial Revolution in the creative manufacturing industry with the support of cooperation.

LR LR ABIENE

=i - thiza{EEH0
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The <Dasi (Again) Sewoon Project> represents three basic goals of urban regeneration: pedestrian, ‘B iz BT WESITEE. FLEAUREE
industrial, and community regeneration. Among these, industrial regeneration seeks to stimulate EBEE=ZPETBEEBIR. HAf E’\JF&REEETE‘E’\J%E%
the creative manufacturing industry on the basis of various industrial resources and technologies BFHZE L EHEHENEENESHX EZHNER,

operate with existing merchants and experts. The Sewoon Public Governance Team has put forth Xl . AmigiEER. WEARFZRLE DR

great efforts to conduct interviews with existing merchants and experts for a long period of time in REFEATBRIENEKEN 1. NFEMGERE L ERN S,
order to hear their opinions. As a result, it turns out that most of them wanted the revitalization of SRR A T . HIZELEMINE AR P EI0%

with strong emphasis on the historical value and regional importance of the Sewoon Shopping Cen- o “B1E EZHAFVEBERARNEM R ﬁ%‘J the shopping center. In reality, however, it is difficult to expect any drive for growth from the inside ZIRM, ANEXESRAURESRED, AFEEA
ter. ‘Cooperation’ was selected as the means to this end. The 4th Industrial Revolution is induced FEFENES. BETHIZIEHAEFTUIENSFLIEN since the existing facilities are deteriorating and the existing workforce is aging. Various external s N '5%)]’@1 AR BIREL KT, AHERBARG
over the creative manufacturing industry as young makers with creative ideas make good use of REZ AV ERENERFAEEE, NWFES stimuli were required in order to awaken Sewoon’s nature of diversity. The potential of Sewoon BARPNRS. SHERN, AEHFFLS5EEANRRES
the technologies accumulated at Sewoon and cooperate with one another. The cooperation sup- BIEFIEF VB TV Ed. BT “EF - izl derived from the fact that engineers accounted for 30% of the existing personnel, and a technical %Dl%éi\f i_L_fﬁL_ﬁl e BRIE, #HEEEBEERA M

port center leading the <Dasi Sewoon Project> connects technical masters and consumers through B’ MEEIXEBHORIBEARAINE, IRREASH
their dedicated technical coordinating agency. We met with professor Park Ju-yong, who acts as REFELER. NEHEZEEIERORARFNENR

coordinating program was developed to connect their techniques and technologies with ideas from iR “MEe|E” A, l_iulxﬁ FERBEEN
startups. Additionally in place are the partnership space for cooperation, a museum to show the REZE. RADEREMEDE. #IEE5RBAR

a technical coordinator at the technical coordinating agency of the Sewoon Cooperation Support REANMANERBLINEEZLBERBR G, £ERET

Center, and promotion manager Oh Ah-yeong at the Sewoon Cooperation Support Center in order to
hear their views on the value of diversity and cooperation, both greatly needed in the coming era.

WHAT IS THE MAIN ROLE OF THE <DASI SEWOON PROJECT> COOPERATION

SUPPORT CENTER?

Professor Park Ju-yong : The Cooperation Support Center is one of the major entities conducting
the <Dasi Sewoon Project>. It manages the base space and connects external industrial entities
to Sewoon when they inquire about specific techniques or technologies. Another strategic agency
much like the Cooperation Support Center is the Public Governance Team through which we co-
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flow of history, and a resting space for visitors and workers. The ‘Makers Cube” was established to
be shared by developers and creative thinkers, and businesses that passed the screening process
join as new ‘Sewoon Makers.’

WHAT ENTERPRISES HAVE JOINED SEWOON SO FAR,

AND WHAT SPECIFIC COOPERATION RESULTS HAVE BEEN SEEN?

Park : Sewoon Public Governance Team has conducted a thorough inspection in this area and in-
troduced selected technical experts as ‘Sewoon Experts’. They are all experienced technicians with
careers of 30 to 50 years. The areas of technical expertise vary from tube audio repairing to special
vest production, watch assembly, pipe organ electric system production, game console planning,

REMREZT S,

EMEElSS, BEXEMESIERR?
HhEREL: ﬁl_@é‘%gﬁiiéﬁiﬂ‘L—m%E%ﬁiﬁﬁ,
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robot planning, and more. There are currently 16 ‘Sewoon Makers' in the Makers Cube, in-
cluding developers/manufacturers that develop interactive pet robots, VR photography devices,
electronic artificial arms, art/design experimental project groups, and media creative groups.
Major achievements of cooperation include the aquaponics indoor small smart farm on dis-
play in the Sewoon electronic museum. Lab&Studio VoRi plans, photographs, and produces
VR content based on its R&D and production of Mobility 360° VR hardware. C&C produces art/
technology-based education products that utilize cardboard, and also operates maker educa-
tion programs. The aquarium and plant farm using circular structure agriculture is the result of
cooperation among these companies. Fish excrement is used to supply nutrients for plants, and
growing conditions are controlled automatically via sensors. Ho-seon Nah, a Sewoon Mesiter,
participated in developing this product.

Another team made a miniature model of Sewoon Center by means of a 3D printer, and an
optical fiber expert in Sewoon completed the lighting. They intend to share this product so that
anyone can produce related souvenirs. There have also been external requests for technical
coordinating. 3D printing was recommended to clients who were worried about the cost of
modeling production. A product was exhibited in a living design fair, which looked just wonder-
ful. Introducing technology to designers leads to good results.

CAN INDIVIDUALS ALSO COME HERE AND COLLABORATE WITH COMPANIES?

Park : Absolutely. Connection is possible at any time through the technical coordinating agency.
Individuals can participate through various programs. Recently, a program entitled <LAB to Be
Made by Sewoon> was developed so that people who wished to develop their own proto-
types could participate and receive resources and help from Sewoon, Sewoon Experts, and the
Sewoon Makers” Community. It is anticipated that as such cooperation is promoted and vari-
ous contents are produced, the entire Sewoon Shopping Center will be affected positively. A
program for merchants and a public subscription project for residents are also being planned for
this purpose. Educational programs are also in progress, such as the Sewoon Makers Campus
to broaden the scope of participants.

Promotion manager Oh Ah-yeong : Data of performances, exhibitions, and businesses used
to be scattered here and there, but they have been collected through the integrated website
of the Dasi Sewoon project (http://sewoon.org). The website offers information on Sewoon
Experts, organizations in Sewoon Makers' Cube, related workshops, and exhibitions.
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Doctor Park Ju-yong’s comprehensive knowledge shines brightly
in the Sewoon Electronic Museum. This place presents

the historic events and turning points of each generation

that has occupied the Sewoon Shopping Center.
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<THE DASI SEWOON PROJECT> PRESENTS THE CREATIVE MANUFACTURING
INDUSTRY IN THE CONTEXT OF THE 4TH INDUSTRIAL REVOLUTION. SEWOON HAD
GROWN IN THE 2ND INDUSTRIAL REVOLUTION OF ELECTRICITY AND THE 3RD
INDUSTRIAL REVOLUTION OF COMPUTERS, UNTIL IT LATER STARTED TO DWINDLE
AND STAGNATE WITH THE FLOW OF THE TIMES. WHAT ROLE WILL SEWOON BE
ABLE TO PLAY IN THE 4TH INDUSTRIAL REVOLUTION?

Park : At present, the term, ‘the 4th Industrial Revolution’ is defined in connection with the
forms of Al and the "Smart Factory’. Sewoon has its own unique system in this regard. Although
it has no visual conveyor belt, it is optimized for multi-item small production. Thus, Sewoon
promotes the creative thinking that is essential in the 4th Industrial Revolution. We can facili-
tate it to be easier and more efficient. Sewoon secures not only technology, but also a network
of human resources. It has an invisible production line. As long as efficiency and creativity are
promoted in various areas, an urban creative manufacturing industry can be promoted that is
appropriate for Sewoon.

In addition, digital start-ups are anticipated to be leaders in the next-generation industrial produc-
tion as they take the lead in the digital manufacturing industry while gathering at Sewoon, a place
specialized for expert manual production. Multi-item small-lot production will enhance the effi-
ciency of makers at the border of crafts and industry, further facilitating the culture of makers. This
place will bring out innovation in a different system from that of businesses. As it features a long
history and complexity, however, sufficient time will be required for adaptation and development.

IT SOUNDS LIKE ORGANIC DEVELOPMENT IS EXPECTED FOR INNOVATION

RATHER THAN ARTIFICIAL CHANGE.

Park : We need to be careful, since there are many B2B companies. As the number of B2C
entities increases, the number of visitors will increase as well, creating more opportunities for
change. Although such needs also should be considered, attention should be paid to not merely
increase the number of bystanders. In the past, there was no elevator in the Sewoon Shopping
Center and movers had to be employed instead. When elevators were constructed for easy ac-
cess to rooftops on the 9th floor, the movers lost their jobs. Although they managed to subsist
on a courier business, there is now a risk of gentrification in this area (the original residents are
being driven out with the revitalization of the old downtown). In order to secure even regenera-
tion of pedestrians, industries, and communities, speed control will be required.

Oh : The map of Sewoon Shopping Center is changing gradually. Artist groups open their exhi-
bition halls, as do independent bookstores, one after the other. More and more organizations
are coming for a tour, including the Creative Economy and Innovation Centers, college students
in the department of architecture, elementary/middle/high school students and teachers, and
others from different parts of the country. Such recent changes seem to foreshadow diverse and
dynamic developments of the Sewoon Shopping Center.

Park : An industry process is developing naturally here. As this process advances spontaneously
and begins to produce benefits, handing it down to the next generation will become our obligation.

The Sewoon Shopping Center has accumulated technology and know-how for quite a long pe-
riod of time. It is true, however, that it has been isolated in the changing flow of industry and
regional development. Even though major technologies have been secured, it may be difficult to
succeed without connection with external parties. In the past, the Xerox Park Research Center in
the U.S. owned outstanding technology including laser printing, Ethernet network standard, and
graphic user interface, and had internal cooperation among members in the related divisions.
However, it failed to utilize such technologies due to its closed-community nature. Their technol-
ogy started to be made known widely, as it was connected to Apple and Microsoft. Doctor Park
Ju-yong expressed his hope that "Made in Sewoon" brands might emerge. If members of the
Sewoon Shopping Center become more diverse and cooperate closely with one another through
the <Dasi Sewoon Project>, this hope can be brought to reality in the future. We look forward to
the day when more diverse people walk, make things, and live in the Sewoon Shopping Center.
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ALISHIAIA - FWIHLTVIDAAS

+ INFORMATION

Variety Is Not Just Needed
—It Is Required

Variety is not simply a necessity, but a requirement. Consider the natural environments that sustain our lives. Things are main-
tained thanks to a variety of living things forming a harmony. Even at a lower scope, from the entire earth down to a continent
orto a nation, society, or organization, the value of variety does not diminish. In this respect, Peter Drucker stated: “A homoge-
neous group may be excellent at tasks with which it is familiar, but it hardly changes, and loses the ability to explore alterna-
tives as it does not consider new information. Even a person less experienced and less capable can contribute to making an
organization wiser as he or she joins and refreshes the organization.” An organization becomes stronger when it is active in
accepting a variety of members and seeking cooperation.
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DIVERSITY OF GENES IN MY BLOOD VESSELS

Momondo, a traveling agency in Denmark, conducted a special event called <Let's Open Our
World>, and its video uploaded on YouTube became a hot issue. Momondo gathered people from
different nationalities, heard them express the points of pride about their home countries and
about other countries, then entrusted an agency with inspection of their genetic characteristics
and provided the results of analysis of the individuals' racial characteristics. As participants
gathered again to check the analysis results, they were surprised at the variety of races, and
some even burst into tears. One British person who was proud of being a British man and hated
Germans was shocked at the fact that 5% of his genetic nature was from Germany. One who was
proud of being French was shocked to learn that 32% of his genetic makeup was from the British
race. And it was found that the blood of ancient Turkish people flowed in the veins of one Kurdish
person who despised the Turkish government. Some who participated in this event stated, “This
must be conducted for all of humankind as a duty. If people understood how far their roots are
spread, there would be no extremists in the world.” This event helped the participants to realize
the diversity in themselves and to open their minds to others and other nations.

This test would be useful in Korea as well. It is often emphasized that Koreans are a racially ho-
mogeneous nation, but writer Jeong Hyeon-cheon pointed out in his book entitled The Power of
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Magnanimousness that this idea was merely to help Korean people to stay unified and to never
give up hope during the Japanese occupation. In history, strangers from other countries flew
into Korea in occasions of invasions or cultural exchanges. Found in the genes of Koreans are
elements of Chinese, Japanese, and even European descent. Park Gi-hyeon’s book entitled The
Naturalized Family Name that Changed Our History lists naturalized people originally from other
countries or nations such as Weltevree from the Netherlands, Sayaga, who used to be a Japa-
nese general, Heo Hwang-ok from Ayodhya, Yi Ji-ran, who was a faithful follower of Yi Seong-
gye, and many others. Our ancestors took active measures to turn these foreign immigrants
over to their side, granting Korean names and official ranks. It seems that the forefathers had
tried harder in those times to embrace, learn from, and make use of people from different races.
Many related policies are currently in practice under the term ‘multicultural’. Attention needs
to be paid, however, to avoiding forcing ‘multicultural people’ or people from ‘other cultures’ to
accept Korean culture unilaterally and separating them from us. As we accept other cultures and
broaden the boundary of Korean culture, the term ‘multicultural” should no longer be necessary.
Discrimination will disappear with the promotion of cooperation when we finally overcome the
prejudice of a racially homogeneous nation and recognize that we are diverse members but all
equal in this community.
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WHY HAS THE GREAT EXPLORATION OF CHINA BEEN FORGOTTEN?
Few are aware that China had already attempted a great exploration before Europe led the Age of Exploration
in the 15th century. From 1405 to 1433, far earlier than 1492 when Columbus initiated his voyage, Zheng He
of the Ming Dynasty explored Southeast Asia, Middle East, and even Africa 7 times. Why, then, did the name
‘Zheng He' disappear in history? The answer is related to the difference between China, which was a unified
system under the emperor’s rule, and Europe, where many nations competed with one another. Zheng He
initiated the exploratory voyage as commanded by Yung-Lo, the Emperor of the Ming Dynasty, and succeeded.
After the Emperor died, however, the powers prohibited ocean navigation, arguing, “Exploration is a waste of
national power, since China itself is broad and has a wealth of resources.” The case of Columbus was different
in this regard. He was born in Italy, but went to the king of Portugal to request support for exploration. Failing
there, he then went to the queen of Espafia and finally obtained her cooperation. Another explorer in the Age
of Exploration was Magellan. As the king of his country showed no interest in his plan, Magellan crossed over
to Espafia to ask for assistance. He succeeded, and documented the first journey around the world in history.
Professor Jared Diamond, who wrote Guns, Germs, and Steel, pointed out the geographical and geographical
factors while explaining such differences between China and Europe. Because of the complicated topographi-
cal features, disunions were common in Europe, and different nations in it developed diversity through com-
petition. In contrast, China’s national topography is relatively monotonous, and was governed by the unified
governing system with no securing of diversity. According to the 2015 McKinsey Report, enterprises of great
diversity produce far more significant achievements than standardized enterprises, and this idea can be ap-
plied to Europe and China in the 15th century.
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WHAT IF POTATOES AND BANANAS DISAPPEARED
This statement of Peter Drucker is applied to the variety of living
things. The natural world would have difficulty overcoming a crisis if it
lacked variety. A severe famine struck Ireland in the mid-19th century, resulting in
2 million deaths and 1 million immigrants from among 8 million people. The disastrous
famine began with a pestilence on potatoes, which were the principal food for tenant farmers.
If there had been more diverse types of potatoes, some might have survived. However, there was
only one kind, called the ‘lumper’, all of the same heredity which was vulnerable to infectious diseases.
Farmers helplessly perished from hunger until another resistant variety was finally introduced.
There was also a case where a similar situation occurred with bananas. The banana variety that is grown
most widely around the globe is the Cavendish. It used to be the Gros Michel, but it caught a fungal
disease and ended up being exterminated. Since this type had almost the same gene and was cultivated
by planting its cuttings, bananas of this variety all perished due to the infectious disease, just like the
potatoes during the severe famine in Ireland. After an extermination of the Gros Michel, multinational
enterprises produced the Cavendish, but there is much concern about this as well because there is a
high risk of disease infection for this single gene variety. Unless genetic variety is secured, bananas may
become a legendary fruit in the future.
In contrast, diverse agricultural genetic resources secure plenty of food as well as financial value, and
contribute to sustainable breeding. The Korean native ‘anjeunbaengi wheat (Triticum aestivum)’ is of a
short variety. It has multiplied the wheat yield of the CIMMYTT type by eight times. The U.S. collected
various bean types from Korea a long time ago and used them as major factors in breeding beans with
no unpleasant odor, beans for higher digestion, etc. Wild corn breeds in Mexico contributed significantly
to developing corn varieties that are highly resistant to disease and harmful insects. Vinblastine and Vin-
cristine, which used to cure Hodgkin's disease and acute leukemia of children, were originally extracted
from native plants in Madagascar. The U.S. reported that medicines derived from genetic resources were
worth from 75.9 to 150 billion dollars.
Likewise, the variety found in nature is essential for humans. Choi Jae-chun, a professor at the Biodiver-
sity Foundation, warned that the extermination of one species may cause the demolition of the entire
ecosystem, stating, “Every species in the natural world is interdependent, and anything disturbing that
balance cannot be ultimately beneficial to any member of the community.” As a part of this diversity,
therefore, humankind must spare no effort to preserve biodiversity.
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NOROO, Dreaming of the future
with one mind

Culture sharing workshop held by NOROO’s agriculture sector

On May 28th, a special culture sharing workshop for new employees of NOROO's agriculture sector was held in
Anyang Headquarters of NOROO Paint & Coatings Co., Ltd. Participants toured NOROOQ's history archive and paint
production line to learn more about NOROQ's 73 years of history and the significance of NOROQ's chemistry busi-
ness, the foundation of the NOROO group.
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CHEMISTRY AND AGRICULTURE, TWO GROWTH ENGINES OF NOROO
Technologies of NOROO group’s chemistry sector, the growth engine of the group for the
past 73 years, is being utilized by the group’s agriculture sector in starting new projects
such as distribution, processing and sale of agricultural products, and seed improvement.
In 2012, NORQO established NOROO KIBAN Systems Co., Ltd. to research and develop
agriculture-ICT fusion solutions and distribute smart farming total solutions. This followed
with the establishment of NOROO KIBAN Co., Ltd. for designing and constructing high tech
greenhouses and branding agriculture products, and THE KIBAN Co., Ltd. for the seed im-
provement industry. These efforts are to make agriculture business, which is the key to the
development of our future food supply, to become NOROO's second growth engine. Since
NOROQ's founding spirit of ‘patriotic business” and employee unity was the driving power
that led to the growth of the chemistry sector, the newly growing agriculture sector also
must share this same spirit. The recent workshop was a great opportunity for the agriculture
sector to learn the history and culture of NOROO and to dream of a future all together.

GETTING A FEEL FOR NOROO'S HISTORY, SYSTEMS, AND TECHNOLOGY

The event held in the education hall of Anyang R&D center started with self-introductions
of participants, followed by NOROO Paint & Coatings Co., Ltd. Business Strategy Sector
Deputy General Manager Kwak Sang-hoon’s speech titled, “The establishment and pres-
ent of NOROO group,” which described the group’s history and its subsidiary family tree.
Nearly forty subsidiary companies, which formerly felt like only statistics on charts, became
vividly alive in terms of their actual size and goals when Deputy General Manager Kwak
delivered individual companies” unique stories. After lunch at the cafeteria, participants,
guided by General Manager Kim Ki-do and Deputy General Manager Ko Jae-soo of NOROO
Paint & Coatings Co., Ltd., toured the history archive located on the ground floor of the main
building. The archive displays NOROQ's history by exhibiting historical items such as the
“Gamasot” (iron pot), the group’s first paint production equipment. Participants who saw old
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facilities compared to today's cutting-edge facilities and browsed the improvement of the
group said that “We could practically feel the group’s long history.” For the next step, partici-
pants toured the production line of water paint, oil paint, and resin to understand the actual
process of paint production. General Manager Kim Kap-ho of NOROO Paint & Coatings Co.,
Ltd. Quality Assurance sector, General Park Chang-young NOROO Paint & Coatings Co., Ltd.
Paint Production Team Number 2, and General Manager Lee Myeong-ro NOROOQ Paint &
Coatings Co., Ltd. Resin Production sector instructed the participants who were not familiar
to the chemistry field in understanding the principals and process of paint production, with
their profound knowledge and expertise.

UNITING IN THE FOUNDING SPIRIT AND AIMING FOR THE FUTURE

Participants who returned to the education hall after learning about the past and present
of the group by touring the archive and factories had another opportunity to learn about the
philosophy and culture of NOROO through the lecture of President Kim Jang-ho of NOROO
Loginet Co., Ltd. President Kim, who joined the group 28 years ago, spoke about many epi-
sodes not written in the group’s chronicle, and described the detailed management philoso-
phy and idea of the group that can be summarized by the catchphrase, “NOROQ Way.” He
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NOROQ is making an “unprecedented path” with

its two growth engines, the chemistry and agriculture
sectors. This workshop, through which NOROO's business
philosophy, vision, key values, and culture were presented,
bonded those two engines in a way much stronger

than before.
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said, “even when you are simply driving a forklift, think of yourself as ‘a stepping stone of
our customers”. Then your whole attitude will change positively.” He added, “by firmly inter-
nalizing the founding spirit of “patriotic business” that can be interpreted as ‘business for
my country’, you can feel the true value of your work.” President Kim also said that “under
NOROQ's culture, which emphasizes ‘caring’, employees can share warm hearts with each
other and improve the value of themselves as well as the value of the job itself to contribute
to society and accomplish self-improvement.

Participants shared their feeling about the workshap at the end of the event. Assistant Man-
ager Lee Hwa-jin of NOROO KIBAN Systems Co., Ltd. said, “this workshop made me look
back at the path NOROO has been through and think about where the operation department
of the agriculture sector should go.” Senior Staff Oh Jun-ho of THE KIBAN Co., Ltd., em-
ployed less than a month ago, said “just like the instruction for new employees | received
before, this workshop made me more complete and improved. | will do my best as a proud
member of NOROO group.” Other participants also agreed that they were able to learn the
history of the group and become genuine members of NOROQ group, and the workshop was
a great opportunity to meet other members from different subsidiaries.

Through 73 years of history, NOROO has made its own path on the wild land through chal-
lenge and innovation. Now NOROO is making an “unprecedented path” with its two growth
engines, the chemistry and agriculture sectors. This workshop, through which NOROO's busi-
ness philosophy, vision, key values, and culture were presented, bonded those two engines
in a way much stronger than before.

2, SERSHE. 7 tREIFE ATHRNER ZF
VR ER IR ZISRIC T O, FRERZE AT IIER
MiE. toh, BIERE TEIN, R “EUASABR 1§ X
ORINOROOSL L, AR > ZIRRE, FIRY#SL TIEM
BEMERME, PUEAHSETIIFIRRALR. 7

ARG, 25F (199 RFREE, NOROO  KIBAN
SystemsfIREFEMB R “ARBINLERBN 2B
NOROOUURIEL HIEE, EATEER A GRFEIIMARKE
ERE. ARIFIUNLTREATIENE. SRR ”
ANBRAE|I—AMTHE KIBANE(ERERMFRR:  “ATRRLE
e, BXSmTHRFN, FRENIELLR AR —RRFTE
HEHMKNERE. 7 iR TECMER, B “fFr—=
NOROOA, MA—PRIARFEMAAL" - At 5E(1ths)
SR, “HORIBYNLFRIERER TNOROOMFHSE, RS ET
HHINOROOAWAER, BEREILHEANSINARES FAR
HE SRR 1EBIIR.

E73FHIHER, NOROOEFFUBE 5 CIHTE, FrhE
HT—%NOROOHT . MSNOROOIEZMEZEFL
EMBERAS|E, MEREHTE BAAREHNE mEh
BlfT. HENOROOLEHFLSER. BUMESXRIAR
P, BEXMASIEERESS.

17

SUMMER. 2018.



FOCUS ON NOROO

NOROO and TOYOTA,
Blossoming with Paint

NOROO-TQOYOTA's Joint ‘GREEN ART CAR’ Painting Class

This May, a special class was held at the Toyota exhibition hall in Bundang. This was a ‘GREEN ART CAR' painting
class, where a Toyota vehicle that had been used for 20 years was decorated with flowery patterns using PAN-
TONE paint, an eco-friendly premium paint brand of NOROO Paint & Coatings Co., Ltd. The Toyota VIPs invited to
this class participated actively, completing a beautiful work.
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UNITING MINDS FOR ECO-FRIENDLINESS

Air pollution is a major concern of the general public. As the measurements of particulate matter
increase to a dangerous degree, administrative offices recommend that people use public trans-
portation in order to lower the rate of passenger cars on the road. As the influence of vehicles
on air pollution is significant, the automotive industry has sought to reduce the level of pollution
by promoting the use of alternative energy sources in place of petroleum. Toyota also considers
eco-friendliness as an important issue to be addressed. Based on continued research on hybrid
automobiles, it has released various models and conducted events related to eco-friendliness.
As a leader in the eco-friendly paint industry sector, NOROO Paint & Coatings Co., Ltd. has ac-
cordingly conducted an event at the exhibition hall of Toyota located in the Bundang area. Last
year, it conducted a DIY painting class in which customers were invited to make wooden items
and paint them with eco-friendly paint. This time, the company tried to present eco-friendly im-
ages by having cars decorated with flowery patterns. Yoo O-young, who planned the event as an
assistant manager at the exhibition hall of Toyota in Bundang, stated, “Various environmental ac-
tivities are conducted at Toyota’s exhibition hall in Bundang, including the 2015 Photo Exhibition
of World Endangered Animals and diorama works made with discarded car parts. For customers
buying a new car and scrapping the old one, we make figures by using parts of the discarded
vehicle. Through this cooperation between NOROO Paint & Coatings Co., Ltd., and Toyota as well
as the customers' participation, we will decorate the 20-year-old car with the beauty of nature.”

EFRRPFRE—D
ENRDUSRANBRNS K, SRPM2IER LTt EEMR/KTER, TEILH
SBEMRARERAHIZE, DUHDREETR. JIAENKSSENZMZ K. B
I, BORETUHES HEBREBREBDENBREER, LURDSEMNSE. F
HAtEMRIMAEZIRE, FMRREEN AL, KHEMER, REFENIMRIE
KiEEfe
IMRREIHIEIRNOROOR R M AR AR EFHEFRF—L, EREFART
HEZEDIMRIER . ZFFDT HBEFFHRIEAR IR EERRFRHIDIY R
W, SENBYEE ELFIRSERIIMIER. ©ESNEEFARTRENFE
®n ‘BEFHRT TS50 7T HRRIVELR, MRRKRENAESS
BRI AR, MR RESMIMRIERER. BNEABIHE. WESENRE
MEEFI AR R EZ ISR A F. AR FEBEINOROORERMBARA RS
FHNEEURBENRESS, H20FMIAZER EEWHBRIMK. 7

19

SUMMER. 2018.



FLOWERS BLOOMING WITH PAINT

Participants started to gather on the second floor of the Toyota exhibition hall in Bundang
on Saturday afternoon when the event was held. Most of them were families with children,
who looked excited to be able to paint a car. To them, a car was something with which they
had to be careful not to make scratches, but this time, they could paint one with a variety of
different colors. No wonder they were all so excited.

“You may paint based on the stencils that we have prepared. Since it is water-soluble
paint, it is easy to wash out. Do not worry if you get it on your hands.” As directed by Kwon
Mi-kyung, a manager at the NOROO Paint & Coatings Co., Ltd. marketing strategy team,
and the instructors, participants took their places and picked up a brush. 15 different colors
of PANTONE paint were prepared to represent the beautiful images of nature, including
Sachet Pink, Blue Atoll, Vibrant Yellow, and Amethyst Orchid. Flowers started to blossom
through each touch of the participants brushes.

“It doesn't stink at all.” “It's so much fun.” “It's like the car is turning into a flower garden.”
Originally, the event was expected to last for 2 hours, but participants did not put down
their brushes even after the time was up. All of the participants, adults and children alike,
seemed to be fascinated with painting. While they were leaving the building with hands
filled with gifts from Toyota and NOROO Paint & Coatings Co., Ltd., their eyes were all on
the car. Within about two hours, the car seemed as if it had been soaked in a shower of
flowers.
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WEARING FLOWERS AND RETURNING TO NATURE
The vehicle used in this event was the Avalon model released
in the U.S. in 1998. It was bought and used there, until it was
later brought to Korea. The owner donated it for this mean-
ingful event, having recently bought the hybrid Toyota Camry.
With the flowers painted on this faithful car that had been
used for 20 years, it looked like an honorary veteran crowned
with flowers. The plethora of flowers, painted one by one by
customers using the splendid colors of PANTONE paint, now
returned the car to nature. This ‘GREEN ART CAR' is now on
display in the exhibition hall of Toyota in Bundang to cheer up
the new cars that are running toward the future, winged with
eco-friendly technology. Hopefully the automobiles will be as
fragrant as these beautiful flowers in the future.

WEERPFAXREA

ORI AN EMRFEET1998F X E S
HAvalon, HMZEMEZEBY, FREFEHIEH. I
HRMBIOREE TR EYERMAME G, £/
FHMRBXIENBER . FEITH20FMAE LR
MR GERIDRE L RBROLIR. XLEREH
BEAMEREWMEKER. K EMENHEOLH
MR TIVRERAERITREBR. WS, XHBEE
7IGREEN ART CAREREFHRETHREL, ©RIE
NERREREARRRMAHTE BB, RNEES
A MEEE RIS B ISR ARRIEE .
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NOROO GROUP SIGNS STRATEGIC PARTNERSHIP WITH
ITALY-BASED ARCHITECTURAL FIRM, ‘MIGLIORE + SERVETTO’

NOROO Holdings Co., Ltd.

NOROOZEAL N B IR 7

NOROO GROUP SIGNS STRATEGIC PARTNERSHIP WITH
ITALY-BASED ARCHITECTURAL FIRM, ‘MIGLIORE + SERVETTO'
NOROO Holdings Co., Ltd. entered into a strategic partnership agreement
with MIGLIORE + SERVETTO (hereinafter M+S Architects), an Italy-based
architectural firm, to venture into the global market through new business
cooperation and the strengthening of competitiveness. With this agreement
signing led by Han Won-seok, Managing Director and the Head of the Busi-
ness Strategy Division, NOROO Group is poised to unfold the new business to
expand its information, experience and influence of the ‘color’ accumulated
for 73 years.

‘M + S Architects’ is an architectural firm created in 1997 in Milan by Ico
Migliore, a space director at the world-famous Italian fashion company Max
Mara who oversaw space design at the Museum of Modern Art in New York,
and his wife Mara Servetto, an architect. This firm designed the landmarks
of various cities in Europe including the Urban Renewal Project in Turin for
the 2006 Winter Olympics, and, in Korea, it drew attention by holding the
Max Mara Coats! Seoul Exhibition, among other projects. In recent years,
it hosted the 70th anniversary event of Minotti, a renowned luxury Italian
interior design brand, at the Royal Villa of Monza, attracting much attention
from the European media.

In the future, NOROO and M + S Architects will promote various projects
and new businesses in Milan, the center of world architecture, fashion and
trends, and collaborate with M + S Architect for its foray into the Asian mar-
ket to provide places to interact with design, cultural and artistic inspiration.
This alliance will help enable the NOROO Group to widen its influence in the
global markets by expanding its target to markets across Asia and Europe
while reflecting and implementing the group’s Nomad spirit in its strategy to
become a global leading color company.

NOROOE£HF 5B R FIBZMNELET “MIGLIORE+SERVETTO”

B EENIL

NOROO#ZBM N BR AR 5EEARFIENESFH “MIGLIORE+SERVETTO
Architects (WL TH#RM+S Architects) ” S ZHA1ENIN, BEBEIHF
BHEVEEHF MRS NHELKTG. RREIERMERIEIEE AR
B TARAFRME SRTUEE, MRERATBEITIREERRET73
FRNTF ‘87 NESLRMEENT KEHERERTT.
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NOROO Paint & Coatings Co., Ltd.
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SUPPORTS MURAL PROJECT TO CREATE PEACE VILLAGE

NEAR THE DMZ IN GIMHWA-EUP, CHERWON-GUN

As part of a support to the mural project planned for the Peace Village in
Dochang-ri, Gimhwa-eup, Cherwon-gun in Gwangwon Province, NOROO
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NOROO PAINT & COATINGS SUPPORTS MURAL PROJECT
TO CREATE PEACE VILLAGE NEAR THE DMZ IN GIMHWA-EUP, CHERWON-GUN

NOROO PAINT & COATINGS COLLABORATES
WITH MARK& ON LIFE PHOTO STUDIO SEASON 2

Paint & Coatings Co., Ltd. is supplying the entirety of the eco-friendly paints
needed for the project. This Peace Village creation project started from April
27th to celebrate the historical April 2018 Inter-Korean Summit while wishing
for peace on the peninsula and involves drawing wall paintings symbolizing
peace on the walls of 70 houses adjacent to the main road of Dochang Vil-
lage. The project will continue until November 25th with participation from
Gimhwa-eup Office, art teachers in the area and the art clubs of high school
students.

Cheorwon Dochang Village holds symbolic importance for peace as it is the
closest to the DMZ and located on the way to North Korea. Cheorwon-gun
plans to use this opportunity to develop the area into a platform of diverse
cultural activities by naming it, “Peace Village.” Meanwhile, NOROO Paint
& Coatings carried out mural planning and maintenance painting on the
walls of the houses. In the future, it plans to participate in the creation of
Peace Village by proposing a color plan to revitalize the area. An official from
NOROO Paint & Coatings said, “These paintings will be completed with our
eco-friendly, water-based paint and will be finished with ‘Qfit clearcoat,” a
newly developed decolorization prevention agent, to further enhance the
preservation of these murals.” He added, “We hope that the Peace Village
would evolve into becoming that of a display of peace and hope between
South and North Korea.”

AEREERE (LB DMIMHL A AT 4432 1R B m I B fR i STk
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NOROO PAINT & COATINGS COLLABORATES

WITH MARK& ON LIFE PHOTO STUDIO SEASON 2

NOROO Paint & Coatings cooperated with ‘MARK&', an exhibition plan-
ning firm, to work on the color collaboration project titled Life Photo Studio
Season 2, which will be held until August 5th at S-Factory in Seongsu-dong,
Seongdong-gu, Seoul.

Named as one of the most notable exhibitions of 2017, Life Photo Studio Sea-
son 2 allows participants to take beautiful photography of themselves within
a specially arranged space. In this upgraded exhibition, 24 photography
booths are set up on the 924-square-meter lot while NOROO Paint & Coat-
ings art collaboration with the Bellisima Design Research Institute helped
bring alive the trendy colors and designs. In particular, the high-chroma colors
by Pantone helped create various images for the space to provide a breath-
taking experience for visitors. Kim Ji-yeon, CEO of Bellisima Design Research
Institute, noted, “Eco-friendly paint products by NOROO Paint & Coatings not
only revitalizes the most beautiful colors but also ensures durability to sustain
the extended period of regular visitations. We look forward to achieving quite
a feat from this exhibition based on our collaboration.”

NOROO#&HIRIAHIRA A SMARKES1EF R “AERBELE_F"
NOROOKRRIBM AR AT ERELK AL “MARKE” #F, FEHRT
WARKZKES FoctoryZi7T “NERIBIEE-E" (HZE8HSH) &
AT,
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NOROO PAINT & COATINGS LAUNCHES PREMIUM PAINTS
AIRFRESH INSPIRED BY PANTONE FOR AIR PURIFICATION EFFECT
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NOROO PAINT & COATINGS LAUNCHES PREMIUM PAINTS
AIRFRESH INSPIRED BY PANTONE FOR AIR PURIFICATION EFFECT
As air pollution grows more and more severe, more attention is being paid
to indoor air quality. Finishing materials, furniture and household item emit
pollutants such as formaldehyde and radon into the air that cause harm to
those who may breathe in such chemicals. It is often attributed to respiratory
diseases such as asthma and skin diseases, including atopic skin diseases
and even cancer.

In order to address this situation, NOROO Paint & Coatings recently released
Premium Paint AirFresh Inspired by PANTONE, a functional eco-friendly paint
with air-purifying properties. This product uses physical absorption caused by
the electrical tilt to absorb harmful substances in the air and convert them
into harmless substances, thus achieves excellent results in improving indoor
air quality. Test results by the Korea Conformity Laboratories showed that
its absorption rate is 11 times higher than that of standard water paints.
Moreover, this Premium Paint AirFresh has been certified for maintaining
eco-friendly and antibacterial benefits, as well as obtaining the performance
evaluation criteria for absorbing building material, the only green criteria rec-
ommendation for residential construction in Korea. It has a wide array of color
implementation options with nearly 1,500 types of Pantone colors.

When the DIY (do-it-yourself) is all the rage for interior painting, the Premium
Paint AirFresh Inspired by PANTONE with various color options and air purifi-
cation will effectively relieve consumers” troubles.

NOROOHHBIM BN R HAB TG UM RNBFBEENZ
HEZSUSREMABNE, ERNZ[HTHSAEM. REMRFEF
RE. REASBLEATSPRNFRE. S558/0R, #meEAl
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NOROO PAINT & COATINGS, KOREA TRANSPORTATION SAFETY
AUTHORITY AND KEIMYUNG UNIVERSITY TEAMED UP

FOR TRAFFIC SAFETY WALL PAINTINGS PROJECT

NORQO Paint & Coatings engaged in a social activity on June 1st in concert
with the Korea Transportation Safety Authority to draw wall paintings on the
outer walls of Jeungsan Elementary School in Gimcheon-si of Gyeongsang-
buk-do under the theme of traffic safety for children. This project was con-
ducted as a part of the series that followed the Share Love Together campaign
of which funds are raised by the employees of the KTSA for diverse volunteer
activities and the business agreement signed with NOROO Paint & Coatings
last April, covering the environmental improvement of families of car accident
victims and the socially underprivileged. In this agreement, NOROO Paint &
Coatings signed to provide environmentally-friendly paint products necessary
to promote environmental improvement projects for families of car accident
victims and the socially underprivileged. For this social contribution activity,
40 faculty members and students from the Fashion Marketing Department
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NOROO PAINT & COATINGS,
KOREA TRANSPORTATION SAFETY AUTHORITY AND KEIMYUNG UNIVERSITY
TEAMED UP FOR TRAFFIC SAFETY WALL PAINTINGS PROJECT

2018 COOL ROOF CAMPAIGN ‘COOL THE ROOF, COOL THE HOUSE

at Keimyung University participated and used the vivid and beautiful paint
colors provided by NOROO Paint & Coatings to draw wall paintings under the
theme of road safety for elementary school students through messages of
crosswalk safety, obedience of traffic signs, etc. Kwon Byung-yoon, President
of the Korea Transportation Safety Authority, was expressed his appreciation
saying, “These wall paintings will help children become more familiar with
traffic safety rules.”

BEXEREAASRHEAERR ‘TBRLEEAH TR
NOROOKRKBRMAR AT SHERBREAHE!E, FT6RAIHEREIL
EERTEHRUNEFRTUILERBRZ S EANIMEEELFIH A5
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M7 RS ATER AFHA NPENSEFHZBRETN X~
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2018 COOL ROOF CAMPAIGN ‘COOL THE ROOF, COOL THE HOUSE’

As the summer season nears, NOROO Paint & Coatings resumed the Cool
Roof Campaign with the Ten Years After Research Center to install a thermal
barrier on the roof or rooftop area. Originally started in 2015 with the Seoul
Metropolitan Government, the campaign works to apply the Energy Saver
Cool Roof Water Paint by NOROO Paint & Coatings on the roof or rooftop to
reduce the surface temperature by over 20°C and room temperature by about
4-5°C. While the standard water repellent coating in green reflects the sun-

light by 15 to 20%, the Energy Saver Cool Roof Water Paint by NOROO Paint
& Coatings is made of special pigment to reflect a staggering 80% of heat to
cool off the indoors. It is applicable not only to concrete rooftops but also to
standard roofs. It has been certified with the ENERGY STAR by the Cool Roof
Rating Council (CRRC), a US energy-saving paint certification.

In order to improve the residential environment and reduce energy consump-
tion, NOROO Paint & Coatings plans to concentrate on the roof waterproof-
ing material market, currently estimated to worth 200 billion KRW with the
Energy Saver Cool Roof Water Paint. In response, NOROO Paint & Coatings
and the Ten Years After Research Center prepared a workshop field to learn
about ‘cool roof" installation and plans to receive applications by June 21st
to proceed to the Cool Roof Campaign. Expectations run high for this summer,
which is forecast to be hotter than the prior year, for the Energy Saver Cool
Roof Water Paint to demonstrate its effect even more effectively.

SLETUES. LERFR 2018FREES (Cool Roof)
NOROOSKBM BIRAREESRIGZIR, STERMAMEE, B
—RFRT RMAMETRAN SFRETUER)  2015F 55 RT&1E
IR BREBIVER) BIELRIMAETURBNOROORER N AR
AEN “TE/NBFERETUKMERRRE , FRIMRERERE20
El b ERRERR4~SE. —RNZEH KRBT URS15~20%/)
BEYE, TMINOROOMKRKIZMNBRATIN “Th/NBFERETKIERRSE
B FIRRFERER, TR I80% M EMHAE, HMERERENERE.
SERTIREMA—MEMYTEL, NEREEENTRIERAME—
CRRC (Cool Roof Rating Council) FJENERGY STARIAIF.
NOROOSEIRMBIRA R AN EMEN B IR RH B LR, A ¢
TR/NEFERETUKERRRASEY 5B 4200012 R R TR K4
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NOROO CHEMICALS CO., LTD. AND NOROO R&C CO., LTD. HELD
THE 2018 NEW MATERIAL BG LABOR-MANAGEMENT HANMAEUM SPORTS DAY

wiman o HTHE A HEY O FER
Exclusive Distributorship Agreament

THEKIBAN CO., LTD. SIGNS A MUTUAL EXCHANGE BUSINESS AGREEMENT
WITH YUKSEL TOHUM IN TURKEY

NOROO Chemicals Co., Ltd. /
NOROO R&C Co., Ltd.

NOROO THRRA F / NOROOHF A5 BIR A &

2018 NEW MATERIAL BG LABOR-MANAGEMENT

HANMAEUM SPORTS DAY

NOROQ Chemicals Co., Ltd. and NOROO R&C Co., Ltd. held the 2018 New
Material BG Labor-Management Hanmaeum Sports Day at the water reser-
voir sports park in Seonbu-dong of Ansan-si on June 2nd to share in each
other's company. The sports day was commenced with warm-up activities for
everyone to enjoy, including recreational games, group rope jumping, footvol-
ley, etc., and served as a good opportunity to check the solidarity of the team.
The final session, held as a relay, demonstrated fierce competition as the run-
ners did their best to pull off a victory. A total of 90 employees participated in
this event and it was wrapped up with the prize ceremony and lucky drawing.
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THE KIBAN Co., Ltd.

THE KIBANZA R /A H]

THE KIBAN CO., LTD. SIGNS A MUTUAL EXCHANGE BUSINESS
AGREEMENT WITH YUKSEL TOHUM IN TURKEY

THE KIBAN Co., Ltd. (CEQ: Choi Gyu-seoul) signed a mutual exchange busi-
ness agreement with Yiiksel Tohum, a seed company based in Turkey, to
venture into global markets and build cooperative relationships centralized
around seeds. Headquartered in Turkey, Yiiksel Tohum is actively engaged in
the studying of various seeds, while its dedication is acknowledged by the
Turkish government by receiving certification as a seed research institute and
foundation, resulting in its being highly trusted in the global market as well.
This agreement is expected to enable the two companies to undertake mutual
exchanges, sales and distribution, resulting in win-win benefits by introduc-
ing superior vegetable varieties in the overseas and domestic markets.

Choi Kyu-seol, CEO of THE KIBAN, remarked, “We will make a concerted ef-
fort through this agreement to contribute to the revitalization of the domestic
agricultural economy by introducing more specialized varieties in the domes-
tic market, while further solidifying our position in the international vegetable
seed market.”

THE KIBAN5 + H H Yuksel TohumZ Tl 55 357 & 1Y
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GREEN ART CAR painting class started preparing early in the morning and ended in the evening,
far after the main event was finished. Standing beside the flower-painted car, two diligent
instructors look just like flowers. Assistant Manager Yoo 0-young of Toyota and Manager Kwon
Mi-kyung of NORQOO Paint & Coatings Co., Ltd. taught customers the joy of car-painting and
turned an old car into a work of art conveying the beauty of living flowers.

GREEN ART CARELIRM EFEXFFIRESE, ERIME L% TS, MAER
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BEHIND CUT

<Dasi (Again) Sewaon Project> This is “Sewoon Tech book
Lounge” where Dr. Park Ju-yong and Marketing Manager Oh
Ah-young of Cooperation Support Center had a laugh during
an interview. If you have a chance to visit Sewoon Shopping
Plaza, be sure to check out Sewoon Tech book Lounge. There
is a great selection of fun books about science and technology.
Smile and have a great time while sitting in a comfortable
lounge, like Dr. Park and Ah-young!

“EF - HIZIB AEERONNERBLMER
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New employees of NOROO's Agriculture sector visited Anyang headquarters of NOROO
Paint & Coatings Co., Ltd. pose for a picture in front of a statue of former President Han
Jeong-dae before the start of the NOROO culture workshop. Who will be in NOROO's
100th anniversary picture? We dream of such a day with excitement.
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