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Living in the House
Living with the House

“I saw a brick house with geraniums along the window and pigeons perching on the
roof” said a child. But people were indifferent. Then, the child said, “The house costs
1 billion won.” Now people said, “That is a wonderful house.” Do you remember Little
Prince by ? How do you describe your house? You may be familiar with describing your
house just by numbers. But it is changing little by little. People are now beginning to pay
more attention to detached houses rather than apartments. Now, the question arises.
What does your house look like? What does your house mean to you? Do you live in the
house or do you live with the house?
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The Most Precious Place, House

“Existence resides in a location, and a location resides in the memory,” said a philosopher Heidegger. “Existence resides in a location,”
means that we are beings living in certain places. Why did Heidegger define a location as being the place where we live? Space is ev-
erything that surrounds us. \When we have a relationship with a space, it hecomes special, which then becomes the ‘place’. From among
the many places that exist, the most significant one is definitely the ‘house’ that we live in.

Witenby Goo Bon-joon, <The Hankyoreh> staff reporter
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A HOME HOLDS MEMORIES, RATHER THAN PROFIT

Why is a place important? What makes space a special place? The
answer is our memories. Memory of a first kiss makes a mere alley a
special place, which is why Heidegger stated a place, resides in the
memory. From among the many places that exist, the most significant
one is our home. There is no place like home that is more important
to us. As our memories are built every day in our homes, it is the most
important place for us. So, the best home is not necessarily an expen-
sive one, but is the one that gives us many good memories.

However, what does ‘home” mean to us? In modern cities, it is difficult
to build a house that suits our needs. Most of us live in a house that
has been built and sold by others and it is no different from other
houses. Every person has different preferences, families, and needs.
Yet there are similar apartments everywhere.

It has been 30 years since apartments became the most common
type of housing in Korea. Apartments are convenient, but have its
shortcomings. Not only functions as real estate but also a home. In
the past, we could make a profit that result from disposition of apart-
ments, which left us little choice but to buy an apartment. Now, we
cannot make money easily with real estate. So perceptions of houses
are slowly shifting from viewing the house as a property to viewing it
as the space for each one’s life.

People love houses that have a garden because they want to build
memories there. People want their own private place. Apartments
are convenient, but they are not good for playing. Memories are built
when we play. While we are having a good time, little things become
our memaries, which can make even a simple house feel like our own
special place.

People have negative views about detached houses because of the
perception of inconvenience and expensiveness. However, as more
and more people value memories and happiness rather than conve-
nience and profit, their view on detached houses are changing. Now,
it is time to turn our attention to various detached houses and value
single houses.

PAINT THE HOUSE AS YOU WANT

One of the best things about a detached house is that we can custom-
ize the house however we want. For a three-member family, a 56 m?
apartment or a 66 m? detached house is enough. A 16 m? small garden
would enough to build memories. This is because even common wild
flowers become special in my own garden. This is also possible in an
apartment. The easiest way to make an apartment or detached house
our own place is to use it the way we want. Expensive interior is not
needed. All we have to do is play with our space.

Fortunately, we can make our memories without much money. Let's
paint a small part of our house in the way that we want to. By doing
S0, We can create our own memories and our home becomes a special
place. Here is what architect Koo Seung-hoi did. He painted the door
of his apartment red. When he gets home after work, the red door
greets him. The house is saying, “Welcome. This is your home.”
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Now | Want to Live
in a Detached House

In 2011, with the introduction of duplex houses in the book, Two Men's Home Building Project, half of the books of
the interior book section were related to house construction. Some of their covers have worn out as too many people
flipped through them. This shows people’s interest in detached houses. In 2011, there was a sharp rise in transactions of
detached houses. As apartments have become no longer attractive investments in the real estate market and ‘jeonse’ (a
lump-sum deposit on a rental space from 50% to 100% of the market value) prices are skyrocketing, people have begun
to rethink the purpose of housing; therefore detached houses are rising as alternatives.
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PEANUT HOUSE (DUPLEX HOUSE)

A duplex house is a house on a lot in which two households live. In
2011, the duplex house was introduced to Korea in the book, Two
Men’s Home Building Project, which was co-authored by architect,
Lee Hyeon-uk, and newspaper reporter, Goo Bon-joon. The book
shows their house in Dongbaek, Yongin-si and they call their house
a “peanut house.” This started a huge trend in people building de-
tached houses. Peanut houses that are well-insulated and have a gar-
den is what people in their 30s-40s with children are most interested
in. It is because the house can be built within two to three months
at the price of jeonse (a deposit on a rental space) for an apartment
in Seoul. If a house for one household is built on a lot, it is called
a “single peanut house,” and a house for two or more households,
is called a “peanut house.” A complex with many peanut houses is
called a “peanut farm.” From plot sales to house building, Lee Hyeon-
uk's Good House Center is still receiving many requests about peanut
houses on its blog and website (www.lhl.co.kr).
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TOWNHOUSE

Townhouses have become popular with those who want to skip the
difficult construction phase. In the past, there were only large luxury
townhouses which were 198-231m?. However, now there are more
townhouses for small households that are 66-99 m? and that only
cost KRW 300 million. In many cases, even though townhouses are
attached, it can still have a garden. From among many types of town-
houses that are available, the Urban Farmer Townhouse is popular.
Currently, they are sold in Yongin, Dongtan, and Paju. Consisting of
60-110 households, they have small vegetable gardens, a shuttle bus
to the community center, and other convenient services located close
to its area. (www.dntown.co.kr).

RENOVATED HOUSE

Detached houses do not only exist in the suburban areas. There are
still many detached houses in Seoul and they can be renovated. Reno-
vating a house does not cost less than building a new one and it is not
easy. However, you can choose a county that is fully equipped with
convenient facilities. More and more people renovate old farmhouses
in the rural areas to use as their weekend homes. Their intention is to
spend more time in their ‘weekend homes'. You may be able to spend
less money, but might take more time to find a house that meets your
needs.
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A Few Points You Must Consider
Before Buying a Detached House

ST RAERMIEERSYIE

LIVING IN A DETACHED HOUSE MAY BE DIFFERENT FROM

WHAT YOU THINK.

People may have different reasons for becoming interested in owning a
detached house. However, they may want similar things from it, such as a
garden where their children can play, kind neighbors, private space, and not
having to worry about apartment prices fluctuating. However, it is not true
that the detached house only has benefits. In terms of garbage collection,
security, transportation, and other infrastructures, apartments are more con-
venient than detached houses. Also, you have to be mare diligent in main-
taining your house against the wind, rain, fallen leaves, and other variables.
When maintenance is often required, you may actually want to live in an
apartment rather than a detached house.

IF YOU MAKE UP YOUR MIND, TRY IT.

Nonetheless, if you make up your mind to live in a detached house, go for
it. Go to the neighborhood where you want to live and contact the realtors
in that area. If you are looking for a completed detached house, rather than
building your own, you may want to actually lease a house. While living in a
detached house, you can learn pros and cons from building or renovating a
house. If thinking of a detached house, you should be cautious to take steps
in consideration of the fact that you will most likely live there for a long time.
Detached houses and plots have their own environmental and legal condi-
tions. As such, you should take your time to check out the neighborhood,
transportation, and other variables.

DESIGN, CONSTRUCTION, INSULATION, AND WATERPROOFING

In the design and construction stage, you must check all the legal conditions
before signing a contract. You must select architects and builders who can
deliver exactly what you want. In general, detached houses are cold, as all of
their sides are exposed to the outside. So you have to pay extra attention to
insulation. At the same time, you need to be more careful about the system
for water supply, distribution, waterproofing, sewage and condensation. As
such, you should be wary of cheap renovation or construction costs. If the
price sounds too good to be true, it probably is. NOROQ's functional products
will be helpful in insulation and waterproofing. Also, you have to study the
resources related to interior materials and decide on what you want to use.
It may be a good idea to check the current color trends via our NOROO app.
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Mixed with Colors
Colorful Festival

You may enjoy colors by choosing clothes, makeup or accessories
with whichever colors are in fashion. If you really want to getinto col-
ors, how about joining this festival? Simply, throw colors and you will
become one with the colors. Just run, laugh and shout and your face
will be hidden by different colors. So don't shy away.
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THROWING COLORS

Characters in soap operas often express anger by throwing some-
thing. Seeing this might cause you to throw whatever object you have
in your hand when something goes wrong. However, you can't, as you
cannot afford the mess that follows your reckless action. This is a fes-
tival where you can get rid of stress of daily life. You can throw things
around freely without worrying about the outcome, and at the same
time you will become more beautiful. In India this festival is called
Holi, a time when people throw colored powder solutions known as
gulal.

Every mid-March, India is covered in colors. Not just by trees and
flowers, but by large-scale human effort, the country becomes filled
with colors which cover buildings, streets, floors, people, dogs and
cats. Everybody goes outdoor, throwing and spraying colors. Pink, yel-
low, green, blue, red and other shades are created in the Holi festival,
which attracts photographers to India and is enjoyed by people of all
skin colors, so more and mare color combinations are created.

PLAY BETWEEN LOVERS, FESTIVAL OF THE PEOPLE

Holi is one of the oldest festivals in India. It celebrates the fact that
spring has finally arrived after a long cold winter and marks the ap-
proach of the vernal equinox, on the Phalguna Purnima (Full Moon).
There are many myths on how Holi started. According to the most ro-
mantic one, the festival was started by the Hindi god Krishna and his
love Radha. Krishna envied Radha’s fair skin and so threw paints at
her. And this became the start of Holi. Even though India has a strong
caste system, regardless of their status, everyone can be happy dur-
ing this festival. Whether they are men or women, children or elders,
rich or poor, people hurl colors at each other, saying “Happy Holi!”
Most of the stores are closed, and traffic comes to a stop. The streets
become filled with people coloring each other, as they forgive and
forget everything.

MARCHING WITH COLORS

While Holi is taking place in India, other small festivals are held
around the world. In Korea, a festival similar to Holi was held last year
at Haeundae Beach, Busan. This coming May, the Life in Color party
will open on Seoul Land. At this party, people color each other with
jelly-like paints and enjoy music and dancing. You may be interested
in the Color Me Rad event which combines color powder play with
donations; colored water-filled balloons will be placed along a 5km
marathon course and participants will have fun at the same time as
making a donation. The entry fee will be used to help people in need.
For more information on Color Me Rad, go to www.colormerad.co.kr.
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Holi Feast
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World-Easiest Service,
Blood Donation

There is the 10,000 Hour Rule. To become an expert in a certain area, it takes
atleast 10,000 hours. Oh Se-hyeon, Manager of NOROO Paint & Coatings Co.,
Ltd., has donated blood 100 times, resulting in his name being placed in the
Korean Red Cross’ Hall of Fame, helping many lives being saved. ltis difficult
to dedicate 10,000 hours or to donate blood 100 times. However, anyone can
tryit
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FOR HIS TWO DAUGHTERS

“Blood donation is the simplest and easiest service.” This is true. All you have to do is lie on a bed.
Even though Mr. Oh does not like needles, he decided to donate blood because it is the easiest form of
donation. However, there is something more to it that made him donate blood 100 times.

“| set several goals to keep records for my two daughters. The first one was for me to become the first
military officer in my family and the second one was to have my name on the Korean Red Cross’ Hall of
Fame by donating blood 100 times,” said Mr. Oh. He was promoted to the position of Major; and won
the 30-time blood donation medal, 50-time blood donation medal, and 100-time blood donation medal;
and had his name placed in the Hall of Fame. This was possible because he planned to donate blood
considering types of donation and his schedule.

SUPERMAN IN THE NOROO UNIFORM

Whole blood donation is only possible once every two months and is not possible after traveling
abroad. As such, Mr. Oh decided to donate plasma. He used a smart blood donation app to make a
reservation at the blood donation center and control his sleep and schedule. “My blood type is Oh. So
my blood can be given to anyone. As | donate blood regularly, | pay more attention to the condition of
my body. Also, | can receive the report on my blood test, which helps me check my health. | recommend
donating blood as a means to checking health,” said Mr. Oh.

Blood donation has also made him proud and fulfilled. He helped his friends with his blood donation
certificates. “One of my contacts wives needed a blood transfusion, so | gave him my blood donation
certificates. | also gave some of them to my friend whose father had to undergo an operation. Blood
donation is good for my health and helps others. So | have no reason not to donate blood.”

Even though he has already donated blood 100 times, he will not quit donating blood. “I am registered
at the Anyang Blood Donation Center. When blood is needed urgently, they call me.” Imagine Oh hur-
rying towards the Blood Donation Center. He is a superman who wears the NOROO uniform instead
of a red cloak.
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Oh Se-hyeon,

Manager of Industrial Team 2,
NOROO Paint & Coatings Co., Ltd.
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Establishing the Rule
in the Color World

POSAN INDUSTRY

There are many roads in the world. Cars are able to move freely on roads, from small streets to express-
ways, because of traffic signs and lights. In other words, driving is possible because of rules. The color
world is the same as this. To enable people to travel the color world freely, there are signs and lights. If
NOROO colors the world beautifully, itis Posan Industry that guides NOROO to its destination.

BRI ST EZ AN

POSAN INDUSTRY

HREMBETHS, WNARZIEE. SEAR, FMZAUREBESHRE LAHT
¥, RRAEGSEMNESLT, BHEill. BRHRIR2WM. AEANES B BMmHE
EIIRANeRERD, hRHBERFSEAEST. MRIENOROORKHIFER LXMW
MEX, BAEANBEBERNEIA B MR RE R RPosan Industry.

INTRODUCTION OF THE TINTING SYSTEM TO KOREA ; | STy \ S
At NOROQ Paint & Coatings Co., Ltd." seminars or other events, you can easily encounter Posan In- . il I r\J* D L_[ } I * Sl
dustry, which is a supplier of dispensers and spectrophotometers. Anyone in the paint industry will be } '
familiar with dispensers. Nowadays, dispensers are common in paint shops. However, even 10 years
ago, it was hard to imagine the use of a machine to dispense colorants. In most cases, they were cre-
ated by just a few experienced eyes. Due to a shortage of qualified painters, it took a lot of time for
customers to get the colors they wanted. Wayne Lim, CEO of Posan Industry noticed this.

“Before founding Posan Industry, | worked for a company which imported and delivered chemical paint
production facilities and | happened to know tinting systems, which are now widely used in paint
shops. It was the early 1990s. | asked my boss to send me to an exhibition in Germany and | saw that
global paint leaders were using the tinting system. So | decided to introduce that system to Korea.”

EERGS(HFHE
ENOROOKKMRIM AT 2T HG, AMNEEREE—1EF, EMENOROOMH
e WENMHERZRPosan  Industry. JREMTUBRBAIME, AEN. 2RH
HEEFRT SREFAL, BRET/IFANBECER—HLEERNEE. KETH
EFHRASHRBEBSAGNTLRTEN, MATEXHNBERNTS, HEERE
BREEF BT S ARMREERSEENGE, BEYETS%S. Posan  Industry
AR R ISR T — IR

“mizPosan Industry BT, FAEHA. HEXFRREFREN QR LI, FHiEma)
TEERS, DRAENREERERR. SRE1990FKYIH. TRRARSNEEE
HITMRESR, ENELXANERAMBZARARAMBECLAXINIRSE, FEFETRNERE
—EESHXNREMBE. 7
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PARTNERSHIP WITH NOROO FOR MUTUAL PROSPERITY

However, it was not easy to introduce the tinting system to Korea. Many
said it was too early and Lee's company went out of business because of the
financial crisis in Korea. However, Lim knew how to make the crisis work for
him. He founded Posan Industry, and started all-out marketing efforts for the
tinting system.

“When | first introduced the tinting system, only a few companies were inter-
ested. And NOROQ was one of them. Due to the economic crisis, companies
had to cut investments and costs. The tinting system was ideal for such a
situation.” The tinting system can create all kinds of colors as long as base
materials are provided. With the tinting system, the paint company needs to
manufacture base products only, shops do not need to maintain too much in-
ventory, and the customer can save time. Focusing on mutual prosperity with
dealers and with customer service, NOROO came to understand such benefits
quickly and was able to lead the market in cooperation with Posan Industry.

COLOR ROAD WITH MORE ACCURACY AND FREEDOM

With the success of tinting systems, Posan made an exclusive sales agree-
ment with a global spectrophotometer maker and then started in color quality
rooms. “The spectrophotometer is like human sense. Its market is growing.
The digital quality control is an expansion of the lighting box. In this room,
the color of a vehicle, a phone or anather product can be checked under
various weathers. We built the harmony room for GM Korea and exported to
Qualcomm” said manager Paul Lee. “NOROQ's dispensers are cost-effective,
resulting in high customer satisfaction. They are installed in most paint shops
and are spreading fast. Also, as NOROO started replacement promotions
first, this will be helpful for dealers,” said general manager Peter Lee.

In a recent customer survey, 80% of respondents said they choose a prod-
uct based on its color. So Wayne Lim said the color business has a brighter
future. “The global color business is expanding. This will pose a greater op-
portunity for Korea.” The combination of Posan’s color solutions and NOROQ's
color design and realization will make the color world more beautiful, free,
and also more accurate.

16

NOROO QUARTERLY MAGAZINE

17

SPRING. 2014.

Posan Industry imports and develops

tinting systems, spectrophotometers, digital quality controls
and other systems for color standardization.
Such systems work as traffic lights

that maintain order in the color world.

POSANS|#HMALIAEH. WEH. BREFWHASHITENRENRR.
EMDEUNEFERES, IHNFELEEEIRFNESTER.

CEO General Manager
Wayne Lim Peter Lee
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Manager
Paul Lee
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NOROO'’s Partnership
<2014 NOROO Paint & Coatings Co., Ltd. VIP Dealers Seminar>

“How much has your businesses change? Itis time for us to think about change” said Ahn Kyung-soo, Chairman of NOROO Paint & Coatings Co.,
Ltd,, at the Crystal Ballroom of Lotte Hotel Jeju. Participants were very excited to be at the seminar. The 2014 NOROO Paint & Coatings Co., Ltd.
VIP Dealers Seminar was held under the theme of “Walk the Road Together.” The seminar was held to confirm NOROQ'’s commitment to change.

SNOROO[E1T,
“20145ENOROORHFIVIPHAERIFHIT S

“BURNELESYEME, RETHAZKR? MSHNBHFRZELL. 7 NOROOKRMRBBERA B KL AT MNEKRE
EKBATRITHE-AXKSHALERRLT, MAETHAIRIBSGFEEMIE. BBl “—8, RNET HEER
FHH “2014EENOROORAIVIPHAEEIBEMIN S 2 ARBLAHEE_ ENOROOFTIF BIR £HTRE.
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VALUE CREATION FOR CUSTOMERS

“This seminar is only possible because of you. Without you, we would not be able to hold an
event like this and NOROO would not exist” said Chairman Ahn Kyung-soo, as he thanked all
of the participants. NOROO dealers from Seoul, Busan, Daejeon, Gangwon, Daegu, Gwangju,
and other areas from Korea filled the seminar room and listened to Chairman Ahn speak. As
the seminar was only made possible because of the dealers who work hard at the frontline,
Chairman Ahn encouraged them to speak freely and to share information. After this session, the
topic was then shifted to “Change and Value Creation.”

Pointing out value creation as a way to survive in this fast changing market, Mr. Ahn told a story
about comb sales. Three salesmen had to sell combs at a Buddhist temple. The first salesman
sold a comb to a monk for him to use when his head felt itchy. The second salesman sold 10
combs to visitors with tangled hair and the third salesman sold 1,000 combs by marketing the
comb as a reliever of warries.

Mr. Ahn stated this story proves Charles Darwin’s theory on the survival of fittest, which argues
that it is not the strongest or smartest, but rather the species that adapt to change are the best
who will survive. As such, he urged the participants to understand the diverse needs of custom-
ers to satisfy them. Also, he mentioned mutual growth and virtuous circle for partnerships. Mr.
Ahn emphasized that participants should share information to meet the demands of the market
and to create differentiated values to attract customers.
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NEW TECHNOLOGY PRODUCTS AND UNIQUE MARKETING
After Chairman Ahn's greeting, CEQ, Kim Soo-kyung, presented the
key items for mutual growth and Senior director of R&D , Key Dong-
chun from the Technology Institute introduced new products, which
highlighted NOROQ's leading technology and made participants
proud of NORQO. Various products with enhanced eco-friendliness
and workability were offered at reasonable prices with variable
choices. Outside of the seminar room, staff members displayed
samples of new products and helped participants understand them
fully. One participant said “Thanks to these useful and diverse new
products, | can expect a brighter future.”

As a final speaker, Senior Director of Marketing, Kim Min-seong, at-
tracted attention with an interesting topic of “The 2014 Core Strategy
for the Construction Market.” To increase NOROQ's shares in the con-
struction market, the energy market is included in Q-fit, Pantone pre-
mium paint is marketed as a makeup paint, an aggressive approach is
being taken in regards to apartment renovations and interior markets,
consulting is being enhanced for dealers, leading capability in color is
being strengthened, and having a customer-oriented mindset is being
promoted. Kim closed his speech by saying, “NOROO will be your
problem solver as well as your partner.”

EVERYBODY FOR MUTUAL GROWTH

All seminar participants experienced the joy of being members of the
NORQO family thanks to a number of events. At dinner, NORQO staff
and dealers had candid conversations. The next day, they enjoyed
golfing, horse riding, and yachting. Regarding this event, a participant
said, “The seminar was so interesting, it had me listen the whole
time. The speeches empowered me to take bolder steps.” Also, there
were many opinions on emotional marketing and price strategies.
When participants took their buses home, their hearts were filled
with expectations and the desire for mutual growth. NOROO will cre-
ate a new road that does not exist yet and take steps to build it for
the future of the company.
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With various leisure activities such as golfing, yachting, and horse riding,

participants had a great time as members of the NOROO family.

BEERK RE. BEFESHKRESD,
HEARMEANOROORREM —REFURR. HELIE,
FHEBHE T X—MAREEIZ .
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NOROOQ Holdings Co., Ltd.

NOROO#ZEAL N B IR A Al

APPOINTMENT OF CEO

On March 21, the holding company of NOROO Group, NOROO
Holdings Co., Ltd., held a general meeting of shareholders, ap-
pointing Jung Jun-ho as CEQ. Graduating from the Management
Department of Yonsei University and the School of Manage-
ment at NYU Stern School of Business, CEO Jung has served
as president of KDB Daewoo Securities (HongKong) and CEQ of
C&F since 2000.

NOROOZR R R REFE(E
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NOR0O’'S GENERAL MEETING OF SHAREHOLDERS

On March 21, NORQO Holdings Co., Ltd. and NORQO Paint &
Coatings Co., Ltd. held a general meeting of shareholders and
NORQO employees at the welfare center of Anyang HQ. On this
day, the company’s operating performance, financial status and
key issues were presented thoroughly to shareholders. It was
announced “In 2013, the global economy encountered sluggish
growth and high material prices. However, under its manage-

ment policy, a new horizon of technology management, NOROO
will create a new growth paradigm and maximize sharehold-
ers’ profits by focusing on its existing business areas and ex-
panding to new markets.” In this meeting, balance sheets and
the income statement for FY 2013 were approved, as well as
earned surplus allocation plans and dividends for common and
preferred stocks.
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COLORMATE DESIGN HOUSE
ON THE MEDIA AND IN COLLABORATION

NORQOQ Paint & Coatings Co., Ltd.

NOROOHRIBLNHIR A A

AGREEMENT WITH GYEONGGI PROVINCIAL
GOVERNMENT FOR SOCIAL CONTRIBUTION

On February 12, NOROQ Paint & Coatings Co., Ltd. signed an
agreement with Gyeonggi Provincial Government to cooperate
in improving the indoor environment for underprivileged people.
Since 2009, Gyeonggi Provincial Government has been check-
ing indoor air quality for small daycare centers, facilities for
the handicapped, nursing homes and households with atopy
patients, also providing improvement tips. The agreement was
to improve welfare of such underprivileged people. Among 191
places of which test results exceeded the tolerable standards,
20 households with atopy patients and a number of social fa-
cilities improved. At the agreement ceremony, commissioner of
administration 1 Park Su-yeong said, “Even without additional
budget, thanks to NOROO's social contribution efforts and vol-
unteers, we can improve indoor environment of underprivileged
people.” In this way, NOROO Paint & Coatings Co., Ltd. will con-
tinue its social contribution efforts to improve the local environ-
ment and welfare.
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COLORMATE DESIGN HOUSE

ON THE MEDIA AND IN COLLABORATION

Colormate Design house, which was launched last year as Ko-
rea’s first color interior service and exhibition, was covered by
media and is collaborating with other companies. Last January,
the Colormate Design House was featured on YTN Science’s
Documentary S — Color which showed an interior space with
color. On February 2, SBS 8 o'clock News interviewed staff of
Colormate Design House on the theme of Color Politics. From
February 5 to March 2, Hanssem Flagship Shop (Jamsil) held
an exhibition with a range of products and services from Color-
mate Design House. As color becomes more important in vari-
ous fields, customers will be more interested in the Colormate
Design House.
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RICE DONATION TO
YULMOK COMMUNITY WELFARE CENTER
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MOU WITH HAPPYCALL

On February 21, NOROOQ Paint & Coatings Co., Ltd. made an
MOU with kitchen utensil manufacturer HappyCall for joint
technology development and cooperation. The two companies
agreed on joint R&D on mold-resistant paint, new product devel-
opment, and cooperation in other mold prevention businesses.
TRChemtech is specialized in sterilization with mold-prevention
products which are well-known for their long-lasting effects. Its
mold-prevention technology is effective in preventing mold, and
its effect lasts at least 2 ~ 5 years. Also, it does not do any
harm to people’s skin and does not contain any environmental-
ly-harmful substances. Thanks to this MOU, a combination of
TRChemtech’s mold prevention technology and NOROO Paint &
Coatings Co., Ltd. environment-friendly technology will create
a mold preventing paint that will lead the market. In this way,

NORQO Paint & Coatings Co., Ltd. will make the best of Happy-
Call's technology and distribution competence for more aggres-
sive marketing, constant challenge, and change.
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RICE DONATION TO

YULMOK COMMUNITY WELFARE CENTER

On February 14, as an effort of social contribution, NOROO
Paint & Coatings Co., Ltd. donated 10 20kg rice bags to Yulmok
Community Welfare Center, Anyang, Gyeonggi-do. NOROO will
deliver 10 rice bags to Yulmok Community Welfare Center every
month and provide free meals to low-income families and se-
niors living alone designated by Anyang City. As a way to return
corporate profits to society and create mutually-beneficial rela-
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TRAINING ON SALES MARKETING MINDSET
AND COACH TRAINING

LR
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RITUAL FOR ZERO ACCIDENTS IN 2014

tionship between corporate and society, NOROO will continue
to support underprivileged people.
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NOROO PAINT & COATINGS CO., LTD. TRAINING ON
SALES MARKETING MINDSET AND COACH TRAINING
From January to March, NORQO Paint & Coatings Co., Ltd. held
three training sessions on strategic sales activities and market-
ing mindset for sales and marketing staff. The purpose of this
training was to teach how to detect and solve problems, en-
hance the marketing mindset, understand creativity, and apply
it to real work. The lecture was given by Dr. Sin Byeong-cheol.
Also, to perform more aggressive sales, a coaching system is
being employed. Under this system, NOROOQ Paint & Coatings
Co., Ltd." coaches help dealers to improve their management
and sales by teaching credit, inventory and financial manage-
ment.
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RITUAL FOR ZERO ACCIDENTS IN 2014

On March 8, in Suri Mountain, Anyang, NOROO held a ritual for
zero accidents. At this event, executives and employees from
NORQO Paint & Coatings Co., Ltd., NOROO Holdings Co., Ltd.
and other NORQO affiliates attended. Also, they cleaned up
Suri Mountain and put food out for wild animals. They read the
safety commitment statement and took a NOROO Way bow for
zero accidents in 2014. This event reminded them of NOROO's
vision of being a global leader with its technology management.
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IPK Co., Ltd.
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INTERCHAR 212,

KOREA'S 3-HOUR FIRE-RESISTANT CERTIFICATE

With a growing demand for high-rise buildings, on January 27,
IPK's Interchar 212 passed KICT's 3-hour fire-resistance certifica-
tion test. So IPK became Korea's first company that can produce
and sell fire-resistant products which can be applied to both
columns and beams without installing meshes.

In general, fire-resistant paint is applied to a building's steel
beams and columns. It expands when a fire breaks out so that
heat conduction is reduced to slow down steel melting. This
highly-functional paint protects lives and properties from build-
ing collapse. In 2009, as epoxy technology Interchar 212 was
the first to earn the 2-hour fire-resistant certificate in Korea. This
time, IPK obtained the 3-hour fire-resistant certificate. So IPK's
fire-resistance technology is recognized by the UL standard from
the U.S. and the BS standard from the U.K.

According to Korea's Construction Act, fire-resistant materials
must be used in all steel structures. For 12-story or 50 m or
higher buildings, 3-hour fire-resistant materials must be used.
As various tall buildings are newly built and explosion accidents
take place, the demand for fire-resistant materials is skyrocket-
ing. The scale of Korea's fire-resistant paint market was KRW20
billion in 2009, KRW30 ~ 40 billion in 2010 and is expected to
reach KRW70 ~ 80 in 2014. Currently, each paint company is

making every effort to lead the 3-hour fire-resistant paint mar-
ket. As Interchar 212 received the 3-hour fire-resistant certifi-
cate, and can be applied to both columns and beams without
any mesh, it will dominate the market in the future.
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NOROO Automative Coatings Co., Ltd." Manager
Jang Gi-seong and his daughter Areum.

Areum held her father’s hair just like a puppet master.
Still, she is cute to Jang.

XRERERITHBRHINOROOHE SRR
SRERIRICRAIZC LA-Reum.
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Jeju is well-known for its fast-changing weather.

However, on the day of the event with NOROO Paint & Coatings Co., Ltd.

VIP dealers was held, a bright sky and warm sunshine greeted our NOROO family.
Fill a glass with Jeju's clean air and make a toast to NOROO's success!
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At the infirmary of Anyang Plant, we had an interview with Oh Se-hyeon,
manager of industry team 2 of NOROQ Paint & Coatings Co., Ltd..
Blood donation marks on his arm showed his commitment to helping others.
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