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New Year’s Message

"BLAZING A NEW TRAIL INTOTHE FUTURE"

Dear NOROO Family Members,

Anew year has dawned. | wish all of you and your family great health and
happiness throughout the year.

NORQO will mark its 71st anniversary in 2016. It now stands at a cross-
roads. NOROO is challenged to further boost its competitiveness in the do-
mestic market while significantly expanding its overseas presence through-
out 2016. To that end, all NOROO employees are joining forces to reassess
the company's existing growth strategies from the perspective that the
company is about to launch its business from scratch. They are also fully
committed to doing their very best in their respective positions to fulfill the
company's new business expansion strategies.

Looking back, NOROO made improvements in its profitability in 2015 al-
though it fell a bit short of its target for revenue growth during the year
due to increasingly difficult business environment. It is quite encouraging
that the company is registering positive results as a result of its consistent
efforts to make improvements over the past few years in addition to falling
raw material prices. It is my great pleasure to conclude that in 2015 NOROO
made outstanding business achievements by fulfilling its potential under
the banner of "Rock Solid NOROO Advances to the Future.” | would like to
take this opportunity to express my sincere appreciation to you for all your
hard work during 2015.

Looking ahead, the outlook for our customer industries in 2016 does not
look so bright. Many of our group's customer companies are struggling to
bolster their competitiveness at home and abroad. Now it is time to view
the whole of East Asia as a single economic bloc. We have to set up new
business growth strategies from the ground up and take bold measures to
implement them successfully.

We are challenged to further broaden our perspectives, forge marketing
strategies customized for the reality of each market, and develop and sup-
ply optimized products and services for the individual market. Let us not

forget that our experiences in the Korean market can become a reference
point but they may also prevent us from thinking outside the box at the
same time. No matter where we advance, we have to carry out thorough
analysis of not only the purchase power but also the cultural backgrounds
and customs of the customers in each overseas market and implement
market involvement strategies optimized for every individual market.

It is my great privilege to declare the phrase "Blazing a new trail into the
future" as NOROO Group's vision for 2016. The phrase is the centerpiece of
NOROO Way, the management philosophies of the NOROO Group founder.
To cope with radical changes transpiring in business and market environ-
ments, we must be ready to change everything and equip ourselves with
the challenging spirit and courage to attempt anything. We have accumu-
lated top-tier technological knowhow in paint and synthetic resin for more
than 70 years. It is time for us to expand into the rest of Asia including
China while creating new growth engines in the agriculture and life indus-
try through expeditious establishment of foundations for the industry.

Before concluding my remarks, let me express my deepest gratitude to the
labor unions of NOROO Group, particularly Park Yeon-soo, chairman of the
labor union of NOROO Paint & Coatings Co., Ltd.; Park Tae-hyun, chairman
of the labor union of NOROO Chemicals Co., Ltd.; Lee Ji-heng, chairman of
the labor union of NOROO Automotive Coatings Co., Ltd.; and Ryu Do-yun,
chairman of the labor union of NOROO BEE Chemical Co., Ltd. as well as
all other labor union leaders and members. | highly appreciate their earnest
efforts to build a new win-win labor culture in the company despite numer-
ous difficulties.

Once again | wish all NOROO employees and their family members plenty
of good health and happiness throughout 2016.

4 January 2016
Chairman Han Young-jae
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Cutting Edge Greenhouse in Kazakhstan,
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Toward the stars .

Throughout history, stars have always captivated our hearts. While our ancestors looked up to
the stars to prédict the future, modern people look through telescopes and fire spacecraft off
into space, utilizing te-chnological developments, and strive for a closer look at the stars. Yet,
" the vastness of outer space still remains & mystery to mankind. Perhaps that is why we become
more and more fascinated by tfe stars arﬁj the universe. j
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Special Theme | Essay

Descendants from the Stars

Scientists seek to leamn about the origins of mankind through studying the stars. They believe that the earth on which we set our feet on,
as well as the atoms that make up our bodies, were created from the birth of the universe. To think that all human beings are linked to
the vastness of outer space in such a way, ordinary people don't look so ordinary after all. Each and every one of us may have come from
astar, like the Little Prince from Asteroid B-612 or Superman from planet Krypton. Stars allow for our imaginations to have no bounds.
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WONDERFUL NIGHT SKY

“If you know what's it’s like to sleep under the stars at night, you'll know that, when we are
normally asleep, a mysterious world awakens in the solitude and silence”. In the novel, The
Stars, by Alphonse Daudet, the shepherd ponders as he sits alongside the beautiful Stephanette
while looking at the stars. To calm a frightened young lady who unexpectedly ends up having to
spend a night in unfamiliar mountains, the shepherd tells her the names and tales of the stars in
the sky as he points to them, from the Milky Way to the Great Bear, Orion and Sirius. As his tale
arrives at Shepherd's Star, the lady puts her head on the shepherd's shoulder and falls asleep.
The shepherd lends his shoulder to the most beautiful and shiny star and stays up all night under
the bright stars that travel silently throughout the sky.

Many of us experience a similar sense of wonder and excitement as the shepherd felt under the
stars. In the past, people thought of the night sky as a notebook where the gods sketch their
future plans. Today, people analyze the components and the types of stars through the use of
telescopes and satellites. The fact that stars still remain wonderful and mysterious to us is a
relief. If we knew everything about the stars, ‘descendants from the stars” would no longer exist.

MAN AND STARS

Mesopotamian shepherds and herdsmen were the ones who created zodiac signs. Stars have
always been a target of observation throughout history. Astrologers observed the movements of
the stars, studied their patterns, and used them to tell the future. Astrology became a double-
edged sword and was used by powerful men to eliminate political enemies or justify their status.
The stars served many uses in everyday life as well; they taught people when to plant seeds and
how to grow them. They also allowed hunters to estimate the movements of animals and served
as a compass in sailing and voyages.

During the 18th and 19th centuries, astronomical observation and astrology became a popular
pastime. Dramatic events occurred in the 20th century, the era of the Cold War, including compe-
tition in space science and lunar exploration. However, along with the development of science,
cities grew larger and the skies became brighter, making it difficult for us to see the stars. Today,
although we are flooded with an abundant amount of scientific information, many people are
unfamiliar with and know less about the stars than the people from the past.

US FROM THE STARS

Recently, the Korean TV drama, My Love from the Star, made a big impact. In the theaters, many
top grossing movies, including The Martian, Interstellar, and Gravity, conveyed the human in-
stinct to travel through space and return to earth. Present-day films set in space probably began
with the movie, Contact, a 1997 American film based on the novel of the same title written by
Carl Sagan, a renowned astronomer. In contrast to surreal plots that may exist in science fiction
movies, such as alien invasions and space wars, these movies bring their viewers to question
whether such events may really happen in real life someday. Aliens may exist somewhere in the
vast universe and may be having space wars with each other, but what humans need to protect
is our own planet Earth. How about going out on the terrace tonight to greet the starlight that
visits our planet? Your presence may help the starlight that travelled a million light years through
the halo of light pollution that encases cities to feel a bit less lonely.
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Stars, and All Sorts of Space Stories

Do you think you can see the stars only at night? Actually, the sun that we see during the day is also a star. The sun is
only one of the 500 billion stars that belong to our galaxy. Outer space contains a seemingly endless amount of galaxies

and has been constantly expanding since being formed after the Big Bang. Thus, we don’t know where it all ends. These

facts were discovered through tenacious observations, discoveries, claims and their modifications throughout history by
philosophers, astrologists and astronomers since the Greeks started studying outer space before the Common Era. This
article will offer all sorts of stories in the vast world of astronomy.

THE BIRTH AND DEMISE OF A STAR

How is a star created? Outer space contains hydrogen and helium clouds that
formed after the Big Bang. The clouds gradually merge together and start rotating
over about a billion years. These balls of gas and dust are called nebula. When the
hydrogen atoms in the center of the nebula are compressed into a high density, it
becomes a blast furnace, and when its temperature reaches ten million degrees, a
nuclear fusion reaction occurs and forms light. This is how a star is created. Many
stars that are formed all at once is called a star cluster. When the expansion ener-
gy and the contraction energy of the new star become balanced, the star becomes
stable and ages while creating nuclear fusion of hydrogen and helium. A star's life
is determined by its mass; the sun is estimated to last for about 10 billion years.
A star that has reached the end of its life inflates according to its size and either
returns to being a nebula or creates a black hole through a supernova explosion.
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CREATED BY PYTHAGORAS

Where did the five-pointed star shape come from? Who designed the shape of
the shining star? There is an interesting video on this topic on Naver TV Cast.
The person who suggested using K to represent a star was the ancient Greek
mathematician, Pythagoras. Pythagoras enjoyed looking at the stars at night and
thought of outer space as being the most beautiful and harmonious place. He was
the one who first referred to the universe as ‘cosmos’, which means harmony.
Pythagoras considered an pentagon to be the most perfect and stable shape, with
1 representing god, 2 and 3 representing male and female, and 5, the sum of 2 and
3, as love and marriage. He then connected the points of a pentagon and created
the star shape. What's amazing is that the golden ratio of 1:1.618 can be found
in this shape.
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SHOOTING STAR

Shooating star, also known as a meteor, is a trace of dust particles that enters the
Earth’s atmosphere at a fast speed and burns immediately. There's a saying that
wishing upon a shooting star makes the wish come true. As easy as it sounds, this
can be fairly difficult. In order to spot a shooting star, one will need to relentlessly
stare at the sky since shooting stars tend to disappear in less than two seconds.
Some meteors leave meteorites after they burn. Surprisingly, an average of 100 tons
of meteorites fall on the Earth every day, which amounts to 40 thousand tons a year.
They mostly fall into the ocean and that is why we rarely spot them. In 2014, a 34
kg meteorite was found in Jinju, Gyeongnam Province. The government evaluated
the price of the 4.5 billion-year-old meteorite as 350 million Korean won. In some
unlucky cases, the debris that humans discard in space returns to us in the form of
a shooting star. The number of orbital debris created by shooting satellites amounts
to a whopping 600,000, which weighs more than 6,000 tons.
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B-612 OF THE LITTLE PRINCE

The planet where the sun sets 43 times a day has two active volcanoes and one
dormant volcano, and grows small flowers and baobab trees. The planet where
the Little Prince and the rose that he loves exists: Planet B-612. Does this planet
really exist? According to the novel, B-612 was discovered by a Turkish astrologist
in 1909. However, no asteroid with the same name was found in that year. Scien-
tifically, the planet should most likely be located in the asteroid belt between Mars
and Jupiter. Many asteroids of varying sizes are scattered in this area and a vast
amount of them are small enough for the Little Prince to see the sunset. | wonder
if the Little Prince returned safely to his planet. Is he getting along well with the
rose? As the Little Prince said, the desert is beautiful because, somewhere, it
hides a well. The night sky must be beautiful because, somewhere, it hides B-612.
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14TH CENTURY KOREAN STAR MAP

Do you know that although current constellations are based on the western sys-
tem, Korea has its own star chart? Korean constellations can be found in its 14th
century Korean star map Cheonsang Yeolcha Bunyajido, the second oldest astro-
nomical chart in the world. In 1395, the map was engraved in stone based on the
rubbing of the Goguryeo constellation sign. It includes 293 constellations, which
is more than three times that of the 88 in the western constellation, and the Milky
Way, and displays 12 zodiac signs that represent each direction. The Korean star
map can also be found in our wallets. If you look at the back side of the new 10
thousand won bill issued in 2007, there is a drawing of a celestial globe and the
1.8 m optical telescope of the Korea Astronomy and Space Science Institute. The
drawing in the background is the Korean star map. Don't forget the Cheomseong-
dae, which was used to observe stars during the Silla Dynasty. Cheomseongdae is
the oldest observatory in Asia that exists until this day.
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BEATLES TO THE STARS

On February 4, 2008, NASA fired the Beatles' song, ‘Across the Universe’, to Po-
laris of the Little Bear in celebration of its 50th anniversary. Three huge antennas
were used to transmit the song at a speed of 300,000 kilometers per second. The
song is estimated to arrive at the star after 400 years. February 4th was also the
40th anniversary from when the song was first recorded. “Send my love to the
aliens,” Paul McCartney told NASA, while Yoko Ono, John Lennon’s wife, com-
mented, “I see that this is the beginning of the new age in which we will com-
municate with billions of planets across the universe”. In 1974, a message was
shot to a globular star cluster M13 some 25,000 light years away from the Arecibo
Observatory in Puerto Rico. This message contained the numbers one to ten, the
height of a human being, Earth’s population and the solar system. Will someone
hear the Beatles' song after 400 years at Polaris? What will our planet look like
in 50,000 years?
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THE SKY'S ADDRESS, ZODIAC SIGNS

Countless stars that light up the night sky are hardly visible in the cities due to air
pollution. In this case, apps can help you find stars you can't see. Google's star
map identifies the location of your smart phone and displays the name of the star
in your bearing and its actual location as well as planets. Users can also view
the location of a star at a certain time. Apps such as Star Walk 2 and Constella-
tion Map present constellations in beautiful drawings and is useful for teaching
children about stars. If you would like to take a closer look at the stars, visit the
NASA website at www.nasa.gov or the KASI website at www.kasi.re.kr which
displays a diverse range of astrophotography. Also, visit Heavens Above at www.
heavens-above.com to get a three-dimensional view of the current location of the
International Space Station (ISS). If you want some stars in your living room, you
can consider buying star lighting for a home planetarium. The moment that you
turn the power on, your room will be filled with stars.
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STAR WARS, THE BATTLE OF THE STARS

Star Wars: Episode 7 recently hit theaters and attracted many viewers. The Star
Wars series first opened in theaters in 1977 with Star Wars: Episode 4 - A New
Hope and has maintained its popularity over the past 40 years. George Lucas, the
creator, writer and producer of the series stated that, “I was very interested in
creating a modern myth to replace the Western”. Before Star Wars, science fiction
movies were underrated and regarded as B movies. Lucas successfully conveyed
the confrontation of good and evil inside a grandiose narration with magnificent
effects through his film and gained enthusiastic support from viewers of all ages
as well as enhancing the cinematic quality of science fiction movies. Watching a
movie from one’s childhood as an adult is a fascinating experience. In addition to
the 8th chapter in the Star War saga that is currently being filmed, let's also be
sure to look forward to the ninth episode, which is planned to also start production
in the near future.
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Innovate with Color!
2016 Color of the Year

2016 NOROO INTERNATIONAL COLOR TREND SHOW

The 2016 NOROQO International Color Trend Show, celebrating its fifth anni-
versary this year, was held at the Art Hall of Dongdaemun Design Plaza on
December 10, 2015. The showroom inside Dongdaemun Design Plaza cre-
ated the impression of stepping into a space aircraft carrier or being sucked
into a pure white vacuum tube. The announcement banners stood out
prominently and the colors on the event stage, made up of curved surfaces
in various shades of cream, popped out even more vividly. This year's Color
Trend Show was indeed a magical banquet of brilliant colors.
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WE CREATE COLORFUL LIFE

The hall was packed on the day of the event as participants gathered one after an-
other, reflecting the industries’ great interest towards the NOROO International Color
Trend Show (hereinafter called ‘Color Trend Show'). After the host announced the com-
mencement of the event and introduced the theme "We Create Colorful Life" along
with the explanation that it will be about the colors of daily life, the adorable NOROO
(the company's name also refers to ‘roe’ deer in Korean) character appeared on the
screen and all eyes were fixed on it. The animation genially explained the history of
NORQO and its various accomplishments finishing off with the slogan "We Cover All,’
which left a lasting impression on the audience. Afterwards, President Kim Soo-kyong
of NOROO Paint & Coatings came on stage and remarked, “I hope this event becomes
an opportunity for color experts to share their insights and gain new inspiration and
ideas, ultimately benefitting various businesses. NOROO works for a bright future of
the design and color industry of Korea.” And then, the show started, leading partici-
pants into the world of the colors of 2016

We Create Colorful Life

EU RS EBMERE, DGEXLERF, L%*Wﬁ%%ﬂ%ﬁ
NOROOHIFEEHMAF (UTHM “BFBRF" ) NI EIS5HRIE
fFo FEM—HFMR, FIHANBHR ROEHEESA “We  Create
Colorful Life” @A ERENER , EEEAUZFNOROOAY A
erIEETE L, BRI THEANBY. SIBZHEUELRHNSFERARE
~TNOROOHIBE S &M S, “We Cover All” (IFRIELEAREBTT
RAIENSR . %%EFLAMEMWOoﬁﬁk%ﬁﬁ“TM$¢ 2,
SHKE T HENEE “BROFESNERTREBBIRENHE
B REHRE, WELMLESERHEE. NOROOK H5|AHE EIEIT
58% - VNEESMAREMR , BELI2016FMERELE—PH
ﬁﬁbmiﬁﬂiﬂ%&n °
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COLOR EMPOWERS DESIGN

“What is design, what is color?” Dean Nah Ken of the International Design School
for Advanced Studies (IDAS) at Hongik University was the first speaker for the lecture
series titled ‘Color and Design Insights.” Through attention-grabbing eloquence and
captivating support material, he emphasized the significance of a corporate culture
that supports the creative ideas and techniques of employees in order to achieve in-
novation. He asserted that the Color Trend Show will become an important stage for
designs that are in a nebulous state. Team Leader Lee Nam-hui, the second lecturer,
proposed the prospects for the fashion industry according to the color trend forecasts
of CFT (Korea Color & Fashion Trend Center) with images and videos as visual aids. LG
Household & Health Care announced its collaborative venture with Pantone through a
booth for makeup and cosmetics brand VDL at the event venue. The results of this suc-
cessful collaborative venture, showcased at the event, reaffirmed the power of colors.

&%, wHAEITHE
“BHERIT. BEREZMT4AR? 7 L “Color and Design Insight” %
F AL PR sAR K ZEFMEITE MR LR (IDAS) [KZEEARX
BEPHHE—A. AEBRS|I MO MITHBURAEHANDRIE “EH
?ﬁgéﬁ—/\WJ\E’]ﬁ‘ IFrFEH. BIRBIDIA R RITIX L FELA SR , ifiR
BEHRFER AR T AHBERSRITNEE—S" . %:1&53@#}\
%CFT (Korea Color & Fashion Trend Center) A ZSE5EE, fhIAE B F
MR RIRE T BE M5 LN R RIR. EBipLCEEREET
?ﬂwxlﬁft&uuuuHﬁVDLE’]%‘**% EPANTONEfH /1, PAESFRETERIRL
NRGIFREEAENET BN HE,
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2016 COLORS OF THE YEAR: ROSE QUARTZ & SERENITY
ETS As the Color Trend Show progressed into its latter half, the event was really getting
PANTONE" into full swing and the time to announce the 2016 color trend was getting nearer.
Senior Researcher Kim Seung-hyeon of NOROO - Pantone Color Institute (NPCI) calmly
proposed the 48 colors that will appeal to the senses of consumers in 2016 and 2017
and suggested ways to strategically utilize them based on his analysis of the trend of
CMEF (Color, Material, Finishing). This year's colors, which are gentle yet majestic, were
created as samples with different surface treatment and displayed at the event venue

so that participants could better understand their application.

Chief Consultant Leatrice Eiseman of Pantone Color Institute was the final speaker. As
N CTS 2 0 1 6 3 she recapitulated the colors of 2015 and was about to announce Pantone’s 2016 color
\ of the year, smartphone screens sent flashes from all quarters as attendants jostled to
capture the moment on their phones. Rose Quartz, a graceful and warm feeling pastel
pink shade, and Serenity, a sky blue color in the same tone, were finally unveiled to
stable colors that are both sympathetic and well-balanced.” Leatrice Eiseman’s com-
co LO R U " (7 14 ; N ment and the cumulative effect of the two colors that were superimposed on top each
other reminded the viewer of “changing colors,” which was defined by Professor Nah
, ﬂ Ken earlier as the value of future colors. The concept was also in line with the con-
ready to leave after the event had concluded, you could catch glimpses of satisfaction
J J \ on their faces. Eiseman’s words, encouraging the audience to “take new initiative in
' your choice of colors” was as soft-spoken as Rose Quartz and Serenity. Thanks to the
v r ; people who return home with that thought in mind, we expect that 2016 will become

R ' \‘ ' A the public.

WE CR = | J "After conducting numerous researches, it was concluded that in 2016, we need
sistent focus on ‘harmonizing opposites’ in NPCI's presentations. As participants got
another year full of fresh new colors.

016FERITE, BRY & FHRE

E T, MZNFEERMAZ, ZF2 7T EXNB2016FEFERAE
Zlo NOROO & PANTONEBEHARFT (NPCl) REHRRASHE I T
CMF (Color. Material. Finishing) gy, 24 T720165F52017F &%
BWUHTRE IR 48T B LA R BE B TR F X BB I T 2. R EH T
TR BURANIX R, R EFREm O ENEPrMER B TRR,
F25ERBRENRELEREF HRER.

BELZHINZPANTONEGBRMRMMEEMioFER2 - XHe
(Leatrice Eiseman) , #h#i3E T 201 5FEEFIH L7 17201 6FPANTONE
MeX, HIER/NEFNEEY (Rose Quartz) SRGIENS LIRS
%15 (Serenity) .

FMIERZ - TSN EYR “STAETERER, 016FFELMHEIBS
BEPRESE” BN —F LB S —H, SAEEH
HZEERIMRIANETEERREENENHTEY, XENPCIEYH
2RI “HEREFMNIARNT L. ESERE, 25&511HK EHBE
ETHENRE. ‘RORBRESVEREEN, HREFNEER" ,
FMIER 2 - T SENNEERMAFRERER, HESSEE/RUE
AR BRI AT 201 65F




NOROO People | Colgr of the Year

/

Sl N

2016 Color of the Year
Rose Quartz and Serenity

Pantone decided to make a rather drastic change this year regarding its selection of
the 2016 Color of the Year. It chose two colors instead of one: Rose Quartz and Serenity.
The two colors of hazy pink and lucid blue are opposing colors in a similar tone, thus
creating a fantastic harmony. “We perceive a richer feeling through viewing these
two colors as a pair instead of separately. The sensation created by seeing these
two colors can be summarized as balance, sympathy, passion and peace.” Leatrice
Eiseman revealed the intention behind the colors for the first time at the 2016 NOROO
International Color Trend Show in Asia.

2016, SEMFTER
E R TR

PANTONEZ B 7EXEH 201 6 FERIT BRI RETHHH T SEFERFR KBS
Ko PANTONEQEER T HEM MR EAMAG, BLEDNHIE
MEEHNENESR, PN R A T EIROAME M. XA
%, IRNBEZENTHRECENEFEHRE. TMPRERISE. #
. #iE. ME” , 2016 NOROOEFFEEIAF L, FMEY - LFe
(Leatrice Eiseman) ERIETMEE TES Y.
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COLORS REQUIRED BY THE TIME

The Pantone numbers for the 2016 Color of the Year are 'PANTONE
13-1520 TPX Rose Quartz" and ‘PANTONE 15-3919 TPX Serenity.” Rose
Quartz refers to the gentle pink essence and Serenity refers to a state
in which the sky and atmosphere is clear and peaceful. These two col-
ors remind us of the sturdy precious stone that contains the warmth
and transparency of the color pink and the clear blue sky in a tranquil
condition. Together, they deliver the coziness of being embraced and
the light comfort of being up in the air.

“Color delivers messages of sentiment,” said Leatrice Eiseman at the
Trend Show. Which is why there had to be two colors. That was how
Pantone created a message that would satisfy the trend of modern so-
ciety as well as live up to the people’s expectations. 2015 was a year in
which Korea was terror-stricken by horrible international news such as
the spreading of MERS, IS terrors as well as the drastic increase in the
number of refugees. Domestically, the word "Hell Joseon” was coined
to mock the reality in which individuals are left to fend for themselves
without adequate support from the government or society. As same
sex marriage was legalized in the United States and feminism became
a hot issue, Koreans were invited to become more aware of sexual
diversity and equality. The message that colors deliver in this day and
age defined by a mixture of tension and conflict, unrest and resigna-
tion, change and hope, should be multilayered indeed.

COLOR RESPONDS WITH SENTIMENT

In a world where blue still defines masculinity and pink femininity, a
similar tone of Rose Quartz and Serenity, overlapped with one another,
smudging and crossing over, symbolizes sexual equality. Also, the two
colors gently soothes the hearts of those who wish to protect their
minds from the complicated reality. For those of you who are feeling
nostalgic about the past, the colors will feel like a faded photograph
from long ago.

At the Trend Show, Leatrice Eiseman explains that “Serenity soothes
the mind and slows you down as if watching the clear blue sky and
Rose Quartz adds warm passion and sympathy.” She thinks that these
two colors deliver peace and balance at the same time. Viewing these
colors makes us feel like we are sitting down by a seashore that has
been warmed up by the sun and watching the sky that is gradually
turning pink.

Since Pantone’s announcement of the 2016 Color of the Year, more
products are being created in Rose Quartz and Serenity colors with
cosmetics and fashion brands taking the lead. NOROO-PANTONE Color
Institute also offers various services using 2016 Color of the Year. Last
year's Marsala created a sensation and had a huge impact on prod-
uct sales, so companies are responding quickly this year as well. This
means that the consumers are becoming more and more sensitive to
the color trend of the year. It is expected that Pantone’s 2016 Color of
the Year: Rose Quartz and Serenity will be used in various products
across industries that will be released throughout the year.

g
H?E%FE-a

§ =Syl

FHE, PRIRER

Wik A0 6FERITEXNEEHHNHERESH “PANTONE  13-1520 TPX Rose
Quartz” , ERBEHNEERS N “PANTONE 15-3919 TPX Serenity” . XEIHAIE
BREERA, FREENERTEAER. T BRRE. XRMEern
By, SANEEFEMLRENSENERNEEEAURRERTSHFERS, B
WA AR SIERINERE S BRI FRNEETER.

MRy SHEAEMRE LR, ‘BEefBRERER" . FIAPANTONER
AR SRR LNAR S RANPENEE LB 20155F, RIPRETF
MERSHIZR IR Z R HF EISIE R SR BUIESH AR HRART R AHEEN,
PCRIADAB DNISER AT “‘HelHits” —ia. EEAFFRFEREMEERS
ERREE INEXRARR, REETAMNIESHME. HEENRE. X
PRBNILEFE FRELE. TUERFENHRRENACHEXELIREZ R
N

B%, UBREES
EHEBHNEE. WHEAMENEESH, SEHANEAENRSEAREEE. 2
AT RSIEERIM T LS. SIINXFHACEERXNULF EZMTEEETE
FAROROAT M FUBTFIESROMNINE, EHEREEZRERRABT
EH O B

HIERY  WEEMRF LRR, ‘BEHREBRPEINEEE. T2HX
BE, BRIMACHIEEEREE, FENEZRK. WANXERERBRTNAEN
HIBWEFE, BREEEN - RAOEL, BB EREREMTES g
. EEXAMEE, RIS HERLEMRNFRIEEEN. EERNALBIE
IRz, OB .

HEEPANTONEA R4S ERRITEY, BERSMLSR. HiEfEFE
B E B MR TE . NOROO PANTONEGZRIZ @S 4 EMEY
BERMRS. EMEENHEIDFRIELGENRITEN—H, SEPANTONEAH
EHNRITEHSENREEFEE AT, FILE AL TS RIEFRRH X L i
RE. WRHXMR T EREEEE N AR T SERMEUR. B, Fitkk
SNSRI 4R SHE ) RIX A R Y 2 & o
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Our Beautiful Natural Face

NOROQ’s 70th ANNIVERSARY PHOTO EXHIBITION

The footsteps of a 70-year-long marathon, workers hard at work to produce paint, the pipes and drums inside the paint factory that
crisscross in robust lines and firm curves. These images of NOROO, captured through the lens of phatographer Byun Soon-choel,
are familiar yet unusual, powerful for being straightforward and tough because they are quiet. Through the collaboration between
NOROOQ Group and Artist Byun Soon-choel, in particular, through Byun’s tenacious efforts to portray NOROQ's natural face, the es-
sence of NOROO was beautifully narrated at NOROO Group'’s 70th anniversary photo exhibition NOROO — Master of Colors.

> (M ZETR oS
RINEMHES
NOROO 70 FEL2 &85
ORERFERNYRN70E. NAMFRERAEFETE, NMNELSRIPNHEEERES, ZEFRNIT
BHESHRAT, WETERBARI TR THNOROOHW H A A BN AL, FARMBEMHMEMAEL. R R
. MEIFHENOROOEBRHINZETER SENOROCOEFA1E, 34T TNOROO 70BAFLZEERE <NOROO - £
fEy , RIEEXEHKFINOROOHEWER -
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VIEWING NOROO'S PORTRAIT

It was as if sunspots had exploded. Paints created universes amidst the noise of
busy work and overflowed like sparkling galaxies. The traces of paint that piled up
inexorably were as intense as an abstract painting and the surface that had been
carelessly painted on with patches of color was as sensuous as a work of art. Mixed
paint gently flew over like the glaze on a moon-shaped jar, and the paint layers cre-
ated over time were as mellow as a winter mountain inside an ink-and-wash paint-
ing. Even though these were scenes that we knew very well, seen inside frames
at an exhibition hall, they somehow felt as unfamiliar as a freshly taken ID photo
of oneself. This is how NOROO was depicted in last fall's 70th anniversary photo
exhibition NOROO —Master of Colors held at Insa Art Center in Seoul.

“ wanted to deliver everything in a concise and face-to-face manner. You see, just
like humans, space and objects also contain a myriad of emotions behind a seem-
ingly expressionless face. | tried my best to portray those emotions in a natural man-
ner.”

As explained by Byun, in his photograph, NOROO gains a clear impression through
objects. The factory facade inside his photos, whose upright exterior gives off a
virtuous impression, also contains the traces of the passage of time, making them as
trustworthy as NOROQ's 70 year-long legacy. Byun made numerous visits to various
NOROQ factories both inside and outside of the country over a period of six months
and observed each subject a number of times before he pressed the shutter of his
camera. This way, he was able to discover the fundamental characteristic of NOROO
from the color of paints and factories.

RENOROOH KR E
BEARBTFIRLNBE. £T WRSSENENT S, SREH
SR EERTE BIHVRNET. BLTRERGRERTHEY
BREMANBINER, TEPTOERNEENEERMERBRTE
R CREERRMNRRIR A AR BRI Z AR, SREE
IR S ANESHEKEETNLHLSRER. BR5FEH
NOROOH L, BETRIEFHNEESRRGFEEILIEHRER
RS . XRSFMSEERICFZEARPLOEMHINOROO 70FFL
RIEFE (NOROO - it 5y FINOROOMEHE,

“HAEGAEE. EENRE. GA—H, fSE5EYhthEES
EHRBENEERE. REREEFERPHXELEXRER RIbERD
Hiske 7

EMBETER BRI, EifERS, NOROOEIHYA
BT AP BEENS. BRI 2, SINAANURIE. EEH
F—HENERNXIBET 5 AREE, W70FHRNOROCOFEMESE
o ATIERRNAES T MEFHRENOROOW AR, WZEHE
RIEAND AR E RS UNOROOWEWSN LI M1k, EEENRS
RIEA IR R TR T
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FOLLOWING A BEAUTIFUL GAZE

On the opening day of the exhibit, Chairman and CEO Han Young-jae of
NORQO Group visited the Insa Art Center and left his feedback about the
work of photographer Byun Soon-cheol. “It's refreshing to view something

that | am so familiar with from a completely different perspective. | felt as
though everyday scenes had come to life.” Visitors may enter the exhibit
guided by the author's intent, but since none of the works are given a title,
what each visitor sees and feels and the meaning that each person obtains
during the course of the exhibit ends up being completely different. Each
person’s impression of the works on display, however, as Chairman and CEO
&?‘M—'*’rw Han Young-jae so adequately put, are closely connected to NORQO's ev-

bbb Aoy ) )
TPTITY — ery day, present and history. NOROO's beautiful natural face that we found

N ; through the artist's viewfinder will continue to evolve into something even
— more precious through the passage of time and amidst numerous gazes, ever
transforming and moving forward.

ERBEEMIRI LR

BERE—R, BRESKKRECFZARPL, thEaERMIL
RIERRENE “5—RAEENATE, FRHERTENTHAEE
BETNOROO, RGtIEEHE. LLHVEZE T HBHRRNEE
AR o FEmAPAMIMEMER, SimREFERMNAREIN
BEXEHRMERTE. (EENFRES KNI, SHEa
HEEEEENNOROOR R AR AR B HE. BENZE
ERMEL, FAAEEHNOROOMEMAE TR A S [
TR AMFH AR L BT7To

SHAPE, COLOR, PEOPLE . & A

Art has become a major talking point of late, leading to frequent collaborations be- EREEZARBE AR TIER, RERBICVEZRAREENER. E
tween companies and artists. The collaboration between NOROO and Photographer FANOROOSIETZER A ERT IR 2R MR, RANTFEERE
Byun Soon-choel was an experimental attempt as the company commissioned the AMERNERTE, ZEENITME “A” « ‘B . ‘@8 =P E.

portrayal of “shape” and “color” in addition to “people” to an artist who had mainly Xk, ERIAREZRINOROOERBMNBRA A MIREEEH=E
been dealing with portraits of people. Department Head Han Kyung-won of the ERKR “WAEVZOERN <ZERELLT RIIPHKIEITRER .
Brand Communications Office at NOROO Holdings who planned the photo exhibition, “hAFERFAESMERNTESRBARNSORIEmEE,
explains that it was Byun’s National Singing Contest series that caught her attention. INAEREEE AL RUNOROOHEX.. HESQA TN EA-
“He realistically portrayed various emotions in color with a fond attitude and in a FRERENEEER. " MBSBEKNTEIEEER. BT <k
sophisticated manner. | thought that he was definitely the best artist out there who £y . «ZEKELLEY SEATEMERINTELNRNER, BNE
can candidly portray NOROOQ's color, history and the workers who built the company MTERNENARRSHABRNARMYE, XHBLZEERNNE, HE
through their hard work.” Department Head Han Kyung-won's choice hit the arrow ARVERPHRA T BNOROO, EEFH AMENN ML TNOROOT
on the bull's-eye. Byun's sensitive gaze that portrayed the genuine character of the BB ‘W, & N . WEAEREEXSHXGFR, ‘BFHE
subjects, their nature, the time in which they belonged and their roots in Interracial M. WEAHE. BEXERBERFE—HERZANEMBRRSHE—
Couple and National Singing Contest proved once again effective in his work for OB o IFEREAWZEERNXMIEE, RKREESRBUTE
NOROO. He dug deep into the core of NOROO Group and illuminated the company's FREREMNES.

shape, color and people through the mirror inside his camera. During his interview

for a magazine, Byun once said that “Color contains reality and is therefore most

powerful. Photographs carry more strength when their form and content agree and

when they reflect the reality.” Perhaps the collaboration yielded such a meaningful

exhibition because the artist held this kind of philosophy from the inception.
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Cutting Edge Greenhouse
in Kazakhstan,
Cultivating the Future

On November 27 of 2015, KIBAN AGRO, the Kazakhstan subsidiary of KIBAN ENGINEERING,
which handles NOROO Group’s agriculture and life facility businesses, signed a Controlled Hor-
ticulture Business Agreement with the Kazakh National Agrarian University. Chairman and CEQ
Han Young-jae, who received the first honorary doctorate degree awarded to a foreigner from
Kazakh National Agrarian University on the same day, expressed his wish to “develop, using
Korea's cutting edge IT technology, cultivation technologies that are suitable for the agricultural
conditions of Kazakhstan and contribute to Kazakhstan's development through the Greenhouse
Horticulture Business as a long-standing partner.” Inside the Greenhouse in Zharkent, Kazakh-
stan, which NOROO Group has been in partnership with since May 2015, cutting edge IT tech-
nology has been promoting the cultivation of tomatoes that are larger and more nutritious.

IRFEEAMBENSRIGRE, BIEREK

EHF11H27H, NOROOKHBMAERIWAEGRHEIEBITHKIBANTRZRGBH
PR E (KIBAN ENGINEERRING) , HRsiEm B ZHiE A—KIBAN (KIBAN
AGRO) EmMFRANEEZRIAFZEZTRBEZIMEGEDN. HK, FHRE
SRAERFRAMBEZRIRE, RARBIEZEFIAUNE—A, xR ©
BB EEHENRFBITER, FRESGKIFRAERLZFMHNHERAR, BER
FRBEZIME, UKHPSERFENSHABFERMENRLZRBEIT - B
201555 B ENOROOKHEBEF A 1FMKRiF R MBI /R B RIBERIZH, FIA
RIFITHEARRIENE M E TR K.
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NOROO GROUP PROMOTES AGRICULTURE AND

LIFE TECHNOLOGIES

NOROO KIBAN, NORQOO Group's central corporation in the Agriculture
and Life sector, established KIBAN AGRO, NOROO's Kazakhstan sub-
sidiary, by means of its affiliated company KIBAN ENGINEERING and
signed an MOU of joint research development with the Kazakh Nation-
al Agrarian University on June 19, 2015. Located in Kazakhstan's old
capital Almaty, Kazakh National Agrarian University owns top notch
agricultural research facilities and technologies among Kazakhstan
institutions. Although the capital has now moved to Astana, Almaty
still serves as an economic and cultural center and is the largest city
in Central Asia.

Blessed with ample amounts of sunlight throughout the day, Kazakh-
stan produces fruits and flowers with excellent sweetness and beau-
tiful colors and has an advantage in producing high quality crops. It
is predicted that, if Kazakhstan can produce high quality agricultural
yield regardless of the weather, its agricultural industry could develop
into a national export business. To that end, NOROO KIBAN signed an
MOU with Kazakhstan. NOROO's goal is to provide technologies for the
exchange and development of agriculture in Korea and Kazakhstan and
conduct joint research. NOROO KIBAN has also established an Agricul-
tural Technology Research Center and started to grow tomatoes at the

Greenhouse using cutting edge IT technology since August 2015. The
greenhouse is located among the spacious pastures of Central Asia
and is equipped with Automation Environment Control System for year
round production.

The company plans to promote Kazakhstan's distribution and export
through providing facilities and equipment to the cutting edge green-
house. Also on the cards is creating a joint brand with Kazakh National
Agrarian University through industry-academy cooperation and col-
laboration with the local residents. Through such efforts, students of
Kazakh National Agrarian University are expected to develop into tech-
nical professionals of the future. A NOROO KIBAN executive stressed
that “Agricultural technology is an important skill that is related to
both high quality product improvement and food supply. NOROO KIBAN
will continue to dedicate itself to developing and distributing various
techniques through collaborating with the Kazakh National Agrarian
University.”

Amidst concern by WFP (World Food Programme) over the growing
world food crisis due to climate change worldwide, NOROO Group is
taking on a trailblazing challenge in the agriculture and life technol-
ogy field to once again write a new chapter in NOROQ's patriotic and
humanitarian business history.

NOROO%H], tEsFrRAEMmFEARS
NOROOKHAMI A £ &R A F—NOROO KIBAN RAERAF, BEFAF
KIBAN TiZ2RRBEIRAREMTETHTHEM I T H4HE A, F6R19E8 SKTERTEE
MR AFEZHEMATLESEDIIRREERE (MOU) « BEERAHBE R
KEFPEMRTER B R INE BT KRR AFRIEESEARNNG, AL TRBIER
BRI E A RIRE . BEEHC R NHEES, BRARE MK FEHHE T,
EEANPTHXRANET, BRNELEERFELHOREREE.

KBiERIMEMERER R, REXNEALNBEESHEYRET, FTE~H
fERE M. MRAEBRZRSBHARNESRERTR, FitRkERTAEHOMNE
Gho Xftk, NOROO KIBAN BZAHRRA BB FEMOUE M (EHEE S iEm A8
R ZHRE LB HEBHTHR, MEXIFRRIEARFRAL, 2015F8H
FHAEF ARBTRARERERIGPEIZTEMN. AT HITT AR EIZEERAEED
WINEEFIRS, BEENEEFEE.

5N, NOROOFUEH T ERFIEEMIEFSRIERA, FRITIHRIEBEE =2
AERMRERAME, SHFERHHBER R AZERITERE. SIRESHA
T FE B E S R K R A (PGB K A Tl iR AF . NOROO KIBAN
BROERAFEEALTRR, “RIFRRSERRERLR. REWMAITEEMEX
HEEBRARZ—. NOROO KBAN RRMHBMIRAFIGEYSE IR AZEHNEE,
RENFEHEREMHEAR -

AHFRBITWE (WFP) ReXKSEREBOERREEBIT ANAES
T, HAENOROOKH BT AR A SF R A AR, BXIES=LiRE
BB
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News
Briefing

2016 NOROO GROUP KICK-OFF MEETING

NOROO Holdings Co., Ltd.

NOROO#Z AN B IR 7

2016 NOROO GROUP KICK-OFF MEETING

NORQO Group began the New Year by holding a kick-off meeting at the Wel-
fare Center inside the Anyang Headquarters on January 4, 2016. The meeting
began with the Pledge of Allegiance, repetition of the Company Motto, and
the New Year's Greetings and proceeded to presenting appointment certifi-
cates to executives who were promoted, the New Year's Address by Chairman
& CEQ Han Young-jae and the singing of the company song by all participants.
At the Appointment Certificate Ceremony, Byeon Jung-kwon (Chief Accoun-
tant and CEO of NOROO Paint (Shanghai) Co., Ltd.), Shin Joon (Vice President
of NOROO Chemicals) and Lee Seong-gyu (Vice President of NOROO R&C and
NOROOQ Chemicals) received their certificates of appointment. Other execu-
tives who were promoted to Senior Director and Assistant Senior Director
according to the promotion announcement made on December 31 solidified
their determination for the New Year.

Chairman & CEO Han Young-jae, through his New Year's Address, commend-
ed the employees on their hard work last year and announced the 2016 man-
agement philosophy of NOROO WAY “Blazing a New Trail into the Future” as
the group’s management index to encourage employees to develop a spirit of
challenge and courage. All participants sang the company song in unison to
prepare themselves for a new year.

%£172016 NOROO£,HIB &£
201651 B4R, #NOROOKHZF# I BFERT TSR, ART R
R —F. BERAORETTERMIL. ISR FFERILADE

MHKEASSRERARMEFRTFESR, BETRNEABREKEGF
Fi. 252 ARREER. EESRETFIR L, BIBI2A3HAH
MAENE, NOROOKRE (L) ARARERKIBEEFEMEIR
FHREIR, NOROOEKZHRAARFEFFMKHR. NOROO
AR AR 2 BIFENOROO THR A AIRKFEREHKEME S5
BT HNEGIR. BB AESHNESHENSREEARBERTE
IR, AEFINESWRTEF.
ERESRESKANFRANALNEFNTERRYRD, 267
201 6FF R AR ETRIR, B ‘R ERFEME, ANOROORAR" =
NOROO WAYZELZ, EBSRMMNIEEMEES. WEHEARRE
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NOROO Paint & Coatings Co., Ltd.

NOROOGREMBIRA A

NOROO PAINT & COATINGS, WEB AWARD KOREA

WON FIRST PRIZE IN THE MOBILE WEB MARKETING SECTOR
NORQO Paint & Coatings (CEQ Kim Soo-kyong) won the first prize in the Mo-
bile Web Marketing sector of the “12th annual Web Award Korea.”

NORQO Paint & Coatings” mobile website was created with a focus on en-
hancing user convenience so that they could conveniently use various infor-
mation and services listed on the website on their smartphones. It allows
convenient application to the NOROO Academy, which provides training for
Virtual Painting Service and Self Painting, services that utilize the photo-
graphing feature of the mobile phone, and offers various contents such as
DIY, Self Interior, etc. through linkage with Facebook and various blogs. The
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NOROO PAINT & COATINGS, WEB AWARD KOREA
WON FIRST PRIZE IN THE MOBILE WEB MARKETING SECTOR

NOROO PAINT & COATINGS, COLOR OF THE YEAR
APPLIED TO SEOUL NATIONAL UNIVERSITY

mobile website is composed of the optimal Ul'and UX in which information on
NOROO Paint & Coatings’ products can easily be checked and with a design
that reflects the identity of NOROO as a color specialist.

Web Award Korea, hosted by Korea Internet Professional Association and
sponsored by the Ministry of Science, ICT and Future Planning, is an award
ceremony in which a panel of 2,000 judges made up of top Korean web pro-
fessionals select and evaluate the most innovative and outstanding wire or
wireless websites. NOROO Paint & Coatings, which had already won in the
Corporate Blog sector of 2013 Web Award Korea for its official blog ChinChin
NORQO once again received an award this year.

NORQO Paint & Coatings stated that it “will continue to develop digital chan-
nels in the future for the purpose of actively communicating with custom-
ers and enhancing user convenience of information usage,” and added that
“NOROOQ Paint's blog ChinChin NORQOO's hybrid app version will be released
in February 2016 to provide more exciting services to ChinChin NOROO users.”

NOROO;&#IB M BER AR, Web Award Korea
RIRBEN K EHAR T RIRFL

NOROOZRKIRM AR AT (RFELTFE) 7 “$B12EWeb Award Ko-
rea” RKBEIMEEHMITRMFE.

NOROOSGHRA BIR A AB M E N RS PIEEREF L B ET
WEAAREZAMNEMEEERS. RS APEFEAERMALMN.
52 A F AR uG R IENOROOE B, Fi FAJfENOROOS PR A R &
FI A& TR R R EIURRIR S B BRIl thoMETh
Wi 5facebook. HZEIEXEL, REDIY. BHEBEZMHEHFNAR.
BrmutE R LU UXERREZ LSRRI, FTERE
ANOROOKR N BIR A B = MmATFMER .

Web Award KoreaZ B EMEERIDE T I AREIERIZFIHING
FER, B EEMANSR, HEEEANRKRMEEREMA2,000

BIEZERETFEE RS QUM TR Y. ZNOROOKR
RRHERATNE H1EZE “Chinchin NOROO” #2013 Web Award
Koreaf W #ZEIIHER, SHFBERRRILHER.
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NOROO PAINT & COATINGS, COLOR OF THE YEAR

APPLIED TO SEQUL NATIONAL UNIVERSITY

On January 7, the first floor front wall of Seoul National University's newly
built Engineering Hall was painted with Pantone’s 2016 colors Rose Quartz
(13-1520) and Serenity (15-3919). This is the second time they have done so
following the application of 2015's Marsala color. The wall featured a sign
that introduced NORQOO Paint & Coatings and Pantone and described the
colors. Seoul National University Engineering Hall’s first floor front wall is
painted each year in Pantone’s Color of the Year and utilized as a promotion
wall to showcase NOROO Paint & Coatings' sharp perception of color.

NOROOMHBBRMARLF, BRAFERASEHRITE

178, BRRFEHIZAERIEERKATPANTONEZLH 201 6F M7
TEEEMRose Quartz (13-1520) S#%igikSerenity (15-3919) sk
HEEE. #2015FNHBWRIELAE, XEE/RANFEETIRKAPAN-
TONELXHHEFERITEY, HE LiRRETNOROORR RN BRA F
FPANTONER BIMiRERE, SRITE—BHITER. BRREFIHE
| ZIEESFE4AKFAPANTONEA AL HIRITE, MAT EZENOROOR
BB BRA R EFRENE K.
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NOROO PAINT & COATINGS SETS OUT TO DELIVER BRIQUETTES

NOROO PAINT & COATINGS SETS OUT TO DELIVER BRIQUETTES

On December 12, NOROO Paint & Coatings carried out a ‘Sharing Love: Briquette
Delivery Community Service” to help out neighbors in need.

The Sharing Love Volunteer Group, which consists of around 100 NOROO Paint
& Coatings employees and local volunteers, delivered 4,500 briquettes as well
as blankets worth 3 million KRW to elders who live alone, children living with
their grandparents and alienated families that reside in Hohyeon Village near
NOROQ's Anyang Headquarters.

Chairman Park Yeon-soo of NOROO Paint & Coatings” Labor Union said that he
hopes NOROO Paint & Coatings' employees would turn this event into an oppor-
tunity to share the joy of giving and care for our neighbors who are less fortunate
than ourselves. He also expressed his desire to “continue with community ser-
vice as a region-based company.”

Employees of NOROO Paint & Coatings have been carrying out corporate social
responsibilities since a long time ago regularly each year by visiting marginalized
facilities such as orphanages and repainting the inner walls of various facilities,
and drawing murals on institutes for the disabled in partnership with government
organizations, corporations and college students.

NOROO#HKIRMARAF, FRIBXERFETEEN
NOROOKRRHRMBRAREEFI2AI2H, ARTHREEREE “Z
DEER MSRIES.
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T, “HENOROOKRKBRMBARAANRLRBISEENEREHE
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R&EMREY MR ENSBERN, MRAUBIABMEFE XL ER
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A participant is writing down her question at the Q & A corner of the 2016
NOROQ International Color Trend Show. Thanks to active audience participa-
tion, the lecture series became much more animated. Qur heartfelt gratitude
goes out to all participants!

25&E#E <2016 NOROOHFF&EFMRFE> MIFHNBEER LS TH
CAAGMNIE. 25ENPRIREMERFSUENER. HRHT. &
WA Z 5EFR AR~

Chairman & CEO Han Young-jae visited KIBAN AGRO in Kazakhstan and sur-
veyed the greenhouse using state of the art IT technology. Notice how the to-
mato that he took a bite out of resembles the shape of a heart!

SMETEHIEN KBAN RAUBRBERAF (KBAN AGRO) , FEfi
ARHTRAKNBER, BRESKFEARZNHBEROEN. HTRT
—ARE M GO !

Chairman & CEO Han Young-jae, Photographer Byun Soon-choel, Department
Head Han Kyung-won and other visitors to NOROO's 70th anniversary special
exhibition: NOROO — Master of Colors posed together for a commemorative
photograph last year. This photo will also become a part of NOROQ's collection
of historical photographs over time.

EFHEFENALENOROO  70EFMEENER) <(NOROO-3ZALEY

B, BRESKENFEER, WREERKUEIRTHHIE(ITR
Ak HIREE. AR A ER T EMAINOROOH EH ) —.






