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ESG for a Sustainable Tomorrow

E—— ESG, short for, “environment, social, and governance” is more than just the main subject within
SPECIAL THEME /‘ ESG the industry. It is also a company's survival strategy and necessary activity for the sustainability

of the planet and mankind. Its process, which changes the company's strategy from finance to

non-finance and from performance to value, can be said to be a great shift from capitalism. Only
those companies that transform with this great shift will be sustainable and have the capabilities
in making a sustainable future for all.
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ESG Becomes the New Standard

ESG, Xy 2 Fhiats

Larry Fink, chairman of BlackRock, the world’s largest investment management cor-
poration with a working capital of USD seven trillion, wrote in his 2018 annual letter,
“Sustainable growth is possible only when companies contribute to society and evenly
distribute profits to all its stakeholders, including shareholders, employees, customers,
and local communities.”" He has since publicly reiterated his commitment to investing in
sustainability. On their website, BlackRock advertises integration of ESG factors into their
investment process. BlackRock is not the only corporation taking this step. Globally, the
amount of ESG investment has tripled in the past eight years. Rebecca Henderson, author
of Reimagining Capitalism in a World on Fire, said, “Companies that change with the
world reap huge profits. If we don't change capitalism, we will become even poorer than
we are today."? ESG, which creates a new standard for capitalism, is recently becoming
more significant, demanding change from all companies in the market.

ESG is an acronym that stands for “environment, social, and governance.” It is a non-
financial indicator that shows how eco-friendly a company's production process is, how
much a company participates in solving social problems such as human rights, and
whether a company has a transparent and fair management structure, as well as the
intent to invest in such companies that satisfy these criteria. It has been long since the
importance of the environment, society and corporate responsibility were emphasized,
and companies have been implementing ethical, environmental, and sustainable man-
agement by reflecting CSR (corporate social responsibility) standards. However, these
non-financial activities cannot be measured or quantified, making it difficult to reflect its
effects on the corporate value under capitalism's strict evaluation standard that priori-
tizes the “maximization of shareholder's value.” ESG is changing this situation.

NOROO contributes to urban renewal using its paint products and is continuously expanding its ESG
activities. The photo shows the ongoing mural project that uses NOROO paint in one of Busan One
Asia Festival 2021's urban renewal projects
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In terms of ESG, the goal of a company and its performance evaluation criterion is not
the “maximization of shareholder's value” but the “pursuit of long-term interests of all
stakeholders.” Here, stakeholders include customers, employees, suppliers, local com-
munities, and shareholders. In addition, corporate activities oriented for this goal can be
evaluated with standardized, institutionalized, and quantified indicators through guide-
lines such as Global Reporting Initiative (GRI), IS0-26000, and UN Sustainable Develop-
ment Goals (SDG). As evaluation criteria was established, the investment value could
be determined, and as many investment institutions laid stress on it, ESG became more
important.

Such changes resulted from looking at factors outside investment. The shareholder capi-
talism, which only took into account the shareholders' capital has shifted perspectives
and considered environmental and social factors as part of their capital. In shareholder
capitalism, companies were evaluated solely based on sales, profits, and stock prices.
However, global government regulations gradually expanded with the worsening of en-
vironmental degradation, abnormal natural disasters, and economic losses engendered
by climate change. Consumer attitude towards social issues have also changed. The MZ
generation, a new generation of companies and new class of consumers, values fairness,
human rights, and the environment, and actively boycotts companies that perpetrate so-
cial problems. It is not difficult to call out companies whose stock prices have fallen and
CEQs being expelled due to controversies over abuse of power or derogatory comments
about women. It has also been confirmed over and over again that if a company loses
transparency and morality in pursuing profits, it consequently suffers great losses in the
long run. The Enron Corporation scandal in the United States is one example. Investors
have come to demand sustainable growth of companies in order to at least gain stable
profits. Accordingly, more than 2,000 global investment management corporations and
institutional investors such as pension funds around the world signed the Principles for
Responsible Investment (PRI) announced by the United Nations in 2006 and began to
reflect ESG in their investments.

The term ESG was officially proposed in 2005 when the United Nations Global Compact
(UNGC) resolved to establish a global initiative for socially responsible investment. As
a result, the United Nations Principles for Responsible Investment (UN PRI) was settled
in 2006, and the number of companies that signed gradually increased. In Korea, 11
companies including the National Pension Service (NPS) have joined so far. In 2020, NPS
announced that it would increase ESG investment by 50%, and the reason behind this
was an upward adjustment of the ESG investment value by the UN PRI.¥

The guidelines and criteria for ESG evaluation are also gradually developing. Founded by
American environmental groups and the United Nations Environment Program (UNEP),
GRI first announced a sustainability reporting standard of the same title in 2000 and
continued developing it. Now, more than 15,000 organizations around the world are pub-
lishing sustainability reports according to the GRI guidelines. The International Organiza-
tion for Standardization (ISO) also announced in 2010 IS0O-26000, a global guideline for
ESG practices, including governance, environment, human rights, and fair trade. The UN
SDGs, which consists of 17 goals and 169 targets resolved by the UN General Assembly
in 2015, to be achieved by 2030, are also major indicators of ESG evaluation. The inter-
national standards established by Sustainability Accounting Standards Board (SASB), a
non-profit organization that was founded in 2011, is the most used criterion together
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with GRI, when linking ESG to financial performance.
SASB's Materiality Map is an important resource for
identifying key issues within each industry.

In order to raise the ESG rating, companies must
quantify their ESG activities with specific and clear
evidence, focusing on relevant industries and related
issues presented in the ESG issues and guidelines.
Above all, the top management should lead the way
in linking the company’s core business and ESG activ-
ities, putting “execution” as the main goal, in order to
create an honest report. The time has come for com-
panies to prepare and continuously update authentic
ESG practices and transparent reports in order to be
incorporated into the new order of capitalism. In-
creasing corporate value is inevitable but it is also
important to keep in mind what Rebecca Henderson
said... “the world on fire is threatens the survival of
all companies."”

ERRNTEREFEN (PRD EBA, FHAERE ER
BRESGIX#, ESG—A/Z2005F Bk & E 2 BkI2L) 4N
(UNGOC) U AT it & SHE BRI L B BRAB W T IE
KR B, BAEESHER B FEN (UNPRD T-20064F
HITE , BRI U B £ b B8 ., S 1 5 [ RAE 2
F1RNAIEEZFE N, 2020 E RESEMHFESGH
FHEINE50%), HEMZFRUNPRI EHESGHZE L
1E,”

ESGIPN 6 B 7E B i & 2. 20004, 2%
E PR AR A E SR E (UNEP) £SR3
GRIHE R RIFALHIATHREUR R IER S bR, HRET
R, 22BR1.5 5 S MHLMAYEGRIAERI R AT T A ¥
Bk M AE R & . 20104, EFRFRIELAHL (1SO)
WARR T NTHEA FIREL 5 AL AT RS FESG
2 ERIERTS0-26000, 20154F, B A E KB LA
UNSDGs (A]5£2% & H frSustainable Development
Goals), AMRZE203043K 174> BFR. 1691 BR H A7,
R I ESGHY 3 ZHE IR, 201 148 B AL A IEE I H 14
SASB(FI £ R BRI ENI R R R) FFESGSM 55 5L
SRS A E R E R ARAE, 5 GRI—FRISRI 28
FHlo SASBHY“ 28 B ] " R B A T VAL Do ] R 22 22
okl

N T IRESESGHRYL, Ak RS % XL ESGIL R
AOFERE P IYAE ATk 1058, DAELARRARRRIARE, Sk
WESGIE BB L. S EE M E, HHLI KR BR,
MREAE RN T8, ML FERESGIES) &
10, Y BEQIE H — e SRR & T RIA B A T Y
FRRE, (L HE A MR35 B 3T L E RV ES G SR B AIZ I
TERIIR S 12 LN E A R 22, (HA% B AN DL
R ERRAL, “KARURT I B P A LAY TER]
R,



I~ e viewoee 06

Preparing for a Better Future
NOROO Paint & Coatings Sustainability Report
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NOROO WAY AND ETHICAL
MANAGEMENT TOWARDS
SUSTAINABILITY
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NOROO Paint & Coatings released their 2020 Sustainability Report on its website in May 2021. NOROO
Paint & Coatings is preparing for the future ahead of time with this report, detailing its systems for sus-
tainability, such as business areas, financial and non-financial performance, governance; as well as
implementation systems, such as air pollution and human resource management, and prioritization of
customer value. Reviewing the contents of NOROQ's 2020 Sustainability Report will help us understand
its preparations.
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NORQQ Paint & Coatings' sustainability management system was built and implemented through NOROO
Way's ethical management; a value system based on 76 years of history. NOROO Paint & Coatings' ethical
management is a strategy for all its executives and employees towards achieving sustainable manage-
ment.
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NOROO Way

e Education and Dissemination . e NOROO Way Management

of the Code of Ethics o Standard Group Orientation

e \/italization of Organizational 0 O 0 e Laying the Groundwork for
Culture (Y\@@/h Compliance
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- REBATHE SERE P;;g‘;‘ég - #5EEConpliance L
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LEGAL AFFAIRS
® Domestic and Foreign Contract ES * Management/Physical/Technical
Review SECURITY PS Security Management
e | egal Response Support zE ® Security Training
e Legal Risk Management o Security Risk Management
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VALUE/ETHICS EDUCATION
REFLECTING UN SDGS

RBRUN SDGSEYINME/ICIBHTE

ETHICAL MANAGEMENT WITH
BUSINESS PARTNERS

AR CIREIRKEE

ENVIRONMENT AND SAFETY,
QUALITY AND SOCIETY THROUGH
ENVIRONMENTAL MANAGEMENT
AND QES-INTEGRATED
MANAGEMENT
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NOROOQ Paint & Coatings provides education that reflect the UN SDGs to cultivate ethical awareness
among its employees and establish an ethical management culture. NOROO Paint & Coatings conducts
education on sexual harassment prevention, improving awareness of persons with disabilities, and harass-
ment prevention in the workplace for all employees to protect their rights and encourage diversity. Various
environmental education and emergency response trainings are also available to prioritize environmental
values and safety of local communities. Safety and health education is also regularly provided to maintain
a safe working environment and keep employees healthy.
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Results of Value/Ethics Education /M &/{CFZE 2454

Offline 2,145 1,108 24
Online - - 352
Results 2,145 1,108 376

NOROO Paint & Coatings applies the code of ethics to its relationship with its partners and stakeholders.
NOROO Paint & Coatings evaluates protection of employees' human rights and the level of ethical man-
agement when selecting business partners. The review for contract renewal also includes these criteria. It
holds meetings with partners to share its philosophy and direction of ethical management, re-emphasizing
its importance by distributing the ethical management code of conduct and confirming consent to comply.
There is also a company evaluation through an inspection on compliance according to the code of conduct.
In addition, NORQO Paint & Coatings builds fair and reasonable relationships with partners and strength-
ens mutual trust through ethical management, strictly punishing any unethical solicitation.
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NORQO Paint & Coatings is pursuing sustainable growth by establishing environmental management
policies throughout its production and business areas. Moreover, its organization includes departments
for company-wide decision-making and business promotions. NOROO Paint & Coatings is developing its
environmental management by establishing an effective system that identify and control risk factors that
affect the environment, health, safety and quality in all stages including product development, design,
production, transportation and service through the QES (Quality, Environmental, Safety & Health Manage-
ment) integrated management manual.
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REDUCTION OF AIR POLLUTANT
EMISSIONS THROUGH CLEAN
TECHNOLOGY

BEFSFETRARDASISR

MR E

PHILOSOPHY AND POLICY
ON SAFETY AND HEALTH
MANAGEMENT

ZE2FREEEEIRSH

Environmental Goals and Results 5% H AR5 59257

. Gous %

1 Reduction of process waste (liquid waste paint) 19% reduction in liquid waste paint compared to previous year

WO TREFY) (RFBSHRRD 74 IRFEMAS R 4 B R TR 1%

1o P -
Reduction of the use of raw/subsidiary materials and boosting ! /‘: reductu_)n n produc.tlo_n process
2 recycling - 60% recycling rate of liquid waste paint

WIS FORH ARHE T 5t BB S (b LI M 1%

- B IRASTRARH BRI F 3R 3K60%
- 1% reduction in electric unit
3 Greenhouse gas reduction - 1% reduction in LNG unit
T TR 2 SRR - SRR BTN 1%
- LNGEA AR 1%

NOROO Paint & Coatings installed 5-ton and 10-ton low NOx boiler to reduce air pollutant emissions. Low
NOx burner controls the temperature and oxygen concentration during combustion, and recycles the emit-
ted heat to increase combustion efficiency, emitting less nitrogen oxide (NOx). As a result, the amount of
NOx generated in 2020 was significantly reduced. In addition, the installation of concentrated RCO makes
THC generated during the process processed with 95% efficiency, minimizing the generation of air pollut-
ants. THC (total hydrocarbons) is a substance that creates particulate matters or photochemical smog as
it generates secondary pollutants such as photochemical oxides through a photochemical reaction with
ozone or nitrogen oxides in the air.
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5-ton low-NOx burner 10-ton low-NOx burner Air pollutant(Nox) emissions
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NOROO Paint & Coatings is making efforts in creating safe/accident-free workplaces by establishing and
announcing its safety/health policies as the code of ethics and green management measures, posting them
in offices to ensure the safety of its members based on their active participation. In addition, NOROO Paint
& Coatings complies with KOSHA 18001 Occupational Safety and Health Management System (OSHMS)
and continues to supplement and develop its system using the PDCA (plan, do, check, action) cycle. The
overall health and safety management is supervised by the ESQM team, whose main tasks involve review-
ing and responding to relevant laws, inspecting safety, diagnosing health, planning and training for emer-
gency response, providing safety and health education, improving unsafe factors, and preventing safety
accidents. It also reflects the safety management goals in the company-wide BSC, making all teams work
together to establish accident-free workplaces.
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ENVIRONMENTAL EDUCATION
AND EMERGENCY RESPONSE
TRAINING

KIEIMRHE R B2 HERNI

Environmental Safety and Health Training 1557 2= R (i

Curriculum Department in Charge Time Date Etc.
BE R BEEE] AR St F 3 /i
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NOROOQ Paint & Coatings complies with the Chemical Substances Control Act, the Clean Air Conservation
Act, the Water Quality and Water Ecosystem Conservation Act, and the Wastes Control Act, and provides
relevant education so employees can safely perform their work. Education is also offered on separate col-
lection of wastes, management of pollutants prevention facilities, and process improvement, in an effort
to minimize the company’s impact on the environment. In addition, safety emergency drills are regularly
conducted according to the pre-set scenarios to respond to emergencies such as fires, explosions, and
chemical spills. NOROQ Paint & Coatings is constantly striving to provide safe workplaces for its employ-
ees. For example, it is now participating in the VFS Relay Challenge led by the Ministry of Environment. VFS
is an acronym for valve, flange and switch, and the campaign is to prevent chemical accidents through the
careful use of these equipment. NOROO Paint & Coatings is thoroughly preparing to respond quickly, ac-
curately, and calmly in any scenarios by repeating training for various situations because, in the event of an
emergency, an early and prompt response can minimize the impact on the local community and loss of life.
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Results of Emergency Response Training 520w 4t il 5245

Category Leakage :\Il'::rl?:tli‘z: Blackout AT | Ty, Total
g L4 ot 2 W HL 2 “it
28 6

2018 80
2019 21 38 4 5 6 0 74
2020 32 29 0 6 4 1 72
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Training for new hires ESQM Team / applicable teams 8 hours As needed

INEIEE ESQM/INA/HH %/ INH 87N LNy

Training when work manual is modified ESQM Team 2 hours As needed

LAENA B EINIEE ESQM/IH 27N LNy

Special safety and health training ESQM Team 16 hours As needed

Rl 2 e 8E ESQM/IH 1671 B

6 hours / Quarterly Quarterly Production workers
Regular safety and health training ESQM Team / applicable teams 6/ NI /2R = A7 R
EWR B EAE ESQM/INA/HH 5/ NvH 3 hours / Quarterly Office workers
3N /2R MR ERAL

Training for managers ESQM Team 16 hours / Annually February

WEEHE ESQM/INAH 167N /4 2H

MSDS Education ESQM Team / applicable teams August Handlers
MSDS#E ESQM/INH/HH /N 8H HHXZF L
Training on PSM (process safety management) ESQM Team / applicable teams Once a year May Applicable employees
LRZEEE (PSM) ESQM/INA/HE %/ IV 1R/ 5H [iEEIN
Safety training for partner companies ESQM Team / Partner Companies 1 hour / Quarterly Quarterly Group training
SERI L E8E ESQM/INA/ & 1EE JUNVESi FHE LG
Special in-company safety training ESQM Team 1 hour / Quarterly Group training
NHEINERRI R B HE ESQM/INAH ANYE S EHBE
Training on harmful chemicals for employees ESQM Team 2 hours Annually Internet
HERFVTEMN RBEH ESQM/IH 27N (s [
Training on harmful chemicals for handlers ESQM Team 16 hours 2 Group training
ABELAYITCRE B ESQM/IMH 16/ 21F EHBE
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KOREA'S FIRST ENERGY-SAVING
TECHNOLOGY FOR THE PLANET
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DEVELOPMENT OF PRODUCTS
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THAT PROTECT SAFETY AND
LIFE
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NORQOO Paint & Coatings is developing energy-saving
products, such as the nation’s first energy-saving paints,
to prevent global climate change and protect the en-
vironment. Energy Saver Cool Roof, the representative
product, is a water-based waterproof paint for roof-
tops. It lowers the temperature of the existing concrete
surface by more than 20°C and saves cooling energy
through the high reflection effect that quickly radiates
surface heat into the air using a special white pigment
that reflects infrared rays. Energy Saver Cool Warmer
provides insulation with simple construction, making a comfortable living space with the texture of paint
that is cool in summer and warm in winter. In addition, various energy-saving products, such as urethane
for steel (applied to various steel materials), concrete and mortar surfaces, flooring materials (prevent rise
in temperature on roads), and coatings (applied to glass to prevent cooling load), are NOROO technologies
that help in making a sustainable planet.
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NOROO Paint & Coatings protects the safety and lives of workers and citizens through the flame-retardant,
fire-resistant, and flame-resistant functions of paints that prevent large-scale disasters in workplaces and
living environments. Cleanpoxy Retardant Lining, a flame-retardant epoxy flooring material, is a self-extin-
guishing product that does not catch fire easily. It also prevents secondary damage from fire, blocks the
spread of fire and suppresses emission of heavy metals and toxic gases. Fire-Blocking, a high-function and
fire-resistance paint, is applied on steel structures of columns, beams, and roofs, which are the skeleton of
a building. In the event of a fire, its coating film rapidly expands and foams
to delay rise in temperature, and prevents large-scale accidents by blocking

HBROO the collapse of the building due to melting steel frame. Fire Keeper, a flame-

resistant paint that prevents combustion in the early stage of a fire, is a
iy o special functional paint applied to the finishing of plywood or lumber inside
s HREDO | a building. It can reduce human casualties in case of a fire by delaying the
i FﬁE_EEEF'Eﬁ spread of flame and increasing evacuation time. NORQOO Paint's technolo-

gies are protecting buildings and citizens even in invisible spots.

TEME THIARI A FEIRER, ARG TRRHE S R BB, I PRI RELA, K B K SEThRE, T4 & 55 TANT RIN&
Z 54, PR SR R “CLEANPOXY RETARDANT LINING™ 24 5% K HY B 57 K iy, R Fis K
R B I E BB RPER, HB 1L KRB e =R E, S PERE KREFFIRE BLOCKING” & 422
SR, B2, BRI BZEH, 1K ICR AR, WRIRREAS L R, 1R T, 061 R Rl (L i S 20
FEF IR, FE0h 1 KB AR KRR AT, BRIRAY B KRR FIRE KEEPER”2E I TS NERIL &
WRELAM S REAVRFRDTREVEIR L, KRR AE I RTIE G K IE 8L, S HUEE 2 SHEME T (8], AT D8 A R A5 1 BIVEE
TEB RIS, PRES IR RO R ST B AT R,

SERVING AND CARING,
A HUMAN-CENTERED
MANAGEMENT

ARSSHXRAT, UAAFHN T EER

ACTIVE AND INCLUSIVE
COMMUNICATION WITH
STAKEHOLDERS

RS asTMSHIRXRANDE

OfYea{0)
* The NOROO Paint & Coatings Sustainability Report is available for download in PDF format through its website. E
* NIRRT S AR S AT EE W _E T8 (PDFISE0) o
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Since its foundation, NOROO Paint & Coatings has been conducting various social contribution activi-
ties under the motto of “returning corporate profits to society.” NOROQ Paint & Coatings contributes to
creating a beautiful urban environment and pleasant living foundation by providing paints of vivid colors
and excellent eco-friendly performance to underprivileged areas, and continues to expand the effective-
ness and impacts of its social contributions through governance agreements with various companies and
organizations. In addition, NOROO Paint & Coatings is striving to become a better neighbor and compan-
ion to local residents through community-based social contribution in which its employees participate.
It recently donated 800,000 masks to the underprivileged in Anyang amongst the prolonged COVID-19
situation. NOROO Paint & Coatings also make efforts to convey the value of culture and art by sponsoring
"The Wing" concert, as well as collaborating with "Michelangelo Special Exhibition" and "Moomin Original
Artworks Exhibition."

NBE TR BINEATEFARE DU LA R 270 05, TRt 2 STEkiE a0 40, FRIZ X SR AT
LI H BLFUARIERERTIRR, T5ER MR FNEAIETIGRI A TR IR, Hdd 52 Ah Il B X A2
W, FRBel Rt 2 TR SRTRCRANRN I o A%, ARG TR G B R A S T O st X SE IRy 5Tk, B0 T
Rt X e BB CL B T A A R (o ST ERT R 5 AR DL T, SR IR N 257 X R 35 S5 BE 1A 18
T 807 3Kk &, A%, ANBEIRREE I 3742 “The Wings Concert”, S RFFBIEES Rl /R &7, “UHA 5t 2
B, B TERSUCZAREINE,

Mask donation

Korea Transportation Safety Authority (TS)'s
i1 mped wall painting for traffic safety

HE A RN PRI 4 A

The Wing concert

NOROQ Paint & Coatings' sustainability begins with communication with stakeholders. NOROO Paint &
Coatings creates sustainable value by cooperating with external stakeholders such as corporate and indi-
vidual customers, shareholders, business partners and local communities through various contact points
such as seminars, general meetings, fair trade programs, and social contribution projects. It values all
rights of minority shareholders as well as major shareholders. Its executives and employees as well as
labor union, as internal stakeholders, actively participate in the generation of sustainability by transpar-
ently sharing information and submitting constructive opinions through various methods, such as labor-
management council, communication council, and diverse online channels.

NERIRIY AT SER BAG-F G KR A MBI AR, AR IRRREIS & (Rl A FIRAR, B fEEL St
XEEA G R RNV &, R E & AT LS E . i 2T F SRS E, FTE PR R EH, 2N
IREHRRE R ZRARAVNRAR R FE RO, AR R, TRFNEFIG R, @75 SR, 1@
AR Ak LIRESSHREEANHER, FRRR M EA ZREE, Qhg Mgt R,

www.noroopaint.com
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Capturing the Hearts of Consumers,
a Newtro Collaboration with NOROO

NOROO x Lotte Mart Collaboration in June, the Month for the Environment
Upcycled Limited Edition Tin Cans That Grabbed the Attention of MZ Generation... Sold Out!

These days, newtro collaboration is popular as it evokes nostalgia among adults and
gives excitement to the younger generation. NOROO, the brand with a long history, is
responding to consumer demands through a collaboration with Lotte Mart. Coffee beans
and sweets enjoyed during break time are released in recyclable cans with NOROQ’s
designs in June, the month for the environment.

NOROOTEETh E17,
by PN = N =N

U#HhEG NS EF=RIFRBEBS D

NEERZIFEZ H68,NOR00 x RXREBHHEHESCEE~Mm

AIAREEZ RERS ASkEmSNZIERXE, =mRER!
BT, ARG AR N £ R, AR — AU R ORI & S 77 i, SRE S R IA 2R 1
W H o I S A A “NORO O " thid 5 5 /R KB T 1 & 1R [l 5t 178 2 8 9/ ok, HEHH T
“NOROOK”INME S 5./N gy, AT ATEIE 28 AR/ NN =, RN 9 7B &6 H B A,
“NOROO Bt AR 1 AI IR STELL A 2t T [,

NEWTRO COLLABORATION THAT RESPECTS THE ENVIRONMENT AND SOCIETY
“Can | purchase the NORQOQ oatmeal snack at Lotte Mart now?" This is the inquiry
that was posted on various online cafes in June. People were searching how to get
the oatmeal mini bites, which were released as a limited edition from the NOROO
Group and Lotte Mart collaboration. Consumers and influencers continuously
shared their purchases by posting photos on their social media accounts. They
posted, “The deer's twinkling eyes made me buy it.” Rapidly becoming popular, the
product ranked high in sales among Lotte Mart's confectionery products within only
a few days of its release.

“| 'am happy that it is well received. In particular, | was very glad when | saw a
comment that the customer wanted to reuse the can as a cookie container. The
purpose of launching this product was to broaden ESG activities by recycling the
packaging,” Chang ll-chul explained, head of the brand communication team of
NORQO Holdings Co., Ltd., who was also in charge of the collaboration. According
to Chang, in the recent craze for retro, several companies have proposed a collabo-
ration to use NOROQ's historical symbol image. Among them, he decided to work
hand in hand with Lotte Mart because of both corporation’s identical goal: making
products that respect the environment and social values.

“| thought that rather than simple and fun marketing, one that is helpful for the en-
vironment and society would be more meaningful to both consumers and collabo-
rating companies. In fact, according to a survey conducted by Hankook Research in
2017, consumers answered that NOROQ Paint & Coatings is the first paint brand

2006

Han Jeong-dae, the founder of NOROO Paint & Coatings Co., Ltd.,
intended to capture the company's image through the image of a
deer, symbolizing a harmless entity that is eternally loved by many.
The brand NOROO (deer) has been used since the 1950s and went
through a history of changes, but its meaning still remains.

NOROOBIIB AFHRARKFEEBIEFRINEFAEMADNFITR
T, REIAREE KSR BIRET R MN20HE50F IR BRYIE
FRRE, IEEH T EHETE, AR NESRFE,
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that comes to mind when thinking of eco-friendliness. Han-
kook Research concluded that there is an expectation from
consumers that a company named “NOROO,"” which means
deer in Korean, would be an eco-friendly company. Similar
to consumer expectation, NORQO strives to become a pio-
neer in making eco-friendly products and contribute to the
environment and society through ESG activities. The col-
laboration was done in this context and created the product
under our brand name, NOR0O.”

“Upcycling” was suggested as a keyword for environmen-
tal improvement in repeated meetings. The tin can pack-
age design was created based on the fact that it is like a
symbol of paint cans, and also has many usages. A guide
to simple upcycling ideas, such as reusing it as a money
box, flowerpot, or camping cooler are listed on the tin can
packaging. Among favorite food products that recorded
the highest sales at Lotte Mart, oatmeal mini bites and
Mcnulty Colombia Supremo coffee beans, both using fair
trade raw materials, were chosen as the items included
in the package. Images of both items were also used for
the package design. Consumers can enjoy and experience
a pleasant encounter that was formed with NOROQ's deer
symbol, their retro atmosphere, the upcycling package, and
Lotte Mart's sales and distribution system during the envi-
ronmental month of June.

FROM RETRO TREND TO CONSUMPTION VALUE

Park Sulk-jae, the manager of Lotte Mart World-Tower Branch, who was respon-
sible for product planning and premium product display, said he came to propose
the collaboration due to the scalability and colors of NOROO Holdings. “Through
NOROO's colors and its YouTube channel (paintitsuda), | was able to confirm its
uniqueness and diversity. | was sure that the encounter between NOROO and Lotte
Mart would deliver new values to consumers.” Lotte Mart is actively participating
in ESG activities by using a plastic recovery system and donating a portion of Save
Water's sales profit to a drinking water sanitation project. Manager Park Sulk-jae,
who knows the importance of consumption value well enough to have designed
the transparent bottled water without using a label when he still worked with the
product planning team, completed the “collaboration beyond the retro trend” with
NOROQO.

As Park puts it, “Today, when people can easily purchase commadities everywhere,
we need to develop unique products that incorporate value rather than low cost,”
conveying the collaboration’s meanings and values, which were well received by
consumers, and widely promoted NOROQO's brand image. NOROO hopes to encoun-
ter other new and unique collaborations as a long-trusted brand that not only evoke
nostalgia and old memories, but also inform of the environment’s importance and
the joy of upcycling.

ZREMTEUTICE, NOROOTE H M PR & Y X SR AR H T T4k
B, FINE ESSARRENY S QBRI ER T A B RS,
BT EERE, fE, BB MR8 T 2 oS B LR 5 O 8k &
e AERRBTTH SRS A R E BRI RMT, BF T HEANTR SRR
SRORFESZ PETHIBHE LENE 22 FEMRINDE S, FE R X REA B IR T
I ETE RANOROOR Y & 1 5 . 1B A FEA H A%, AN bR TR T R HE ™
FVES, Bz mENE 2 A6 H 5A 2 11,
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The 2-liter tin can of Mcnulty Colombia Supremo coffee beans
can be reused as a money box, and the 4-liter tin can of

oatmeal mini bites can be reused as a flowerpot or camping cooler.

Other various upcycling ideas are available on
NOROO's YouTube channel, paintitsuda.

ERAAENFHe LT EMMBEE D O sk Ei
FRAMEEEE, MAF S ERPERRE D OSKEN
FMEIRF AR NEFE AR, o), EARSE

YouTubeSTiE “paintitsuda” LB NBE L EIREI R,

The symbol image used for this product package is a re-mastered,
modernized version of the old one. A peaceful feeling and eco-
friendly image is expressed through the two deers.

AR mBE EEANE R 2RI EHINOROOH ERTBIEM 5
RSB RIRIT. mREFORER, ILDARE BT
HFESHRIIF R
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2021 Gangnam Interior Design Week
with SOON&SOO V-Guard

Safely paint and protect interior spaces with NOROO’s SOON&SO0O0 V-Guard

2021 Gangnam Interior Design Week was held for 9 days from May 28 to June 5 along Hakdong-ro that
stretches from Nonhyeon Station to Hakdong Station. NOROO Paint & Coatings protected the themed hall
from COVID-19 with SOON&SO0O0 V-Guard, an anti-viral paint, creating a safe environment for the exhibition.

B4RFinmsV- PIHEFRITH
2021, TAERILITE
BEARN- DT R AAERSAE

SH28HZE6H5H, ML IS EIES TR SE R RS IR — 2 1 ORI 202 17T R B A AN Tl AL
PURS RIS V- B ) TR R i f (61, EE &% IR YR,

KOREA'S FUORI SALONE, GANGNAM INTERIOR DESIGN WEEK

Marking its second anniversary after its debut in the fall of 2020, this year's Gang-
nam Interior Design Week is Korea's Fuori Salone exhibition. Fuori Salone, which
means “outdoor exhibition,” is an outdoor event that opens showrooms and de-
sign studios throughout downtown areas and welcomes visitors to the exhibitions.
A good example is Milan Design Week. Team Leader Eun Soo-jin from MESSE
ESANG, which organized Gangnam Interior Design Week, said that she planned
this exhibition to expand the outreach of the interior exhibition and grant more
people access to furniture and interior as artwork.

“| thought, now is the time that Korea needs a Fuori Salone. A variety of syn-
thesized exhibitions held in large exhibition halls show us trends and provide the
opportunity to see many brand images quickly. Gangnam Interior Design Week was
modeled after Fuori Salone, turning the whole street into an exhibition hall and
allowing visitors to drop by showrooms that capture each brand's story and char-
acteristics. It serves as another important route to access interior. It provides more
direct experience.”

One of the advantages with such events is that it allows the audience to under-
stand brands more deeply and broadens their choices for interior through various
showrooms. At Gangnam Interior Design Week, consumers were greeted with vari-
ous discount events and 13 brands, including Kartell, KAARE KLINT, and KOHLER,
through Naver Live Commerce. Design Market, which is full of ideas from small
business owners and new artists, breathed more energy into the street. The themed
hall opened under the theme, “LIFE GOES ON," introducing Dutch design, which is
not familiar to Koreans yet, and opening a global webinar program. Spaces created
with five different styles were presented under the theme, “Joyful Hybrid Home,”
catching many people’s attention. The themed hall was prepared as a safe exhibi-
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tion hall with NOROO Paint & Coatings’s anti-viral paints, SOON&SQ0
V-Guard and All Cover.

LIFE GOES ON WITH ANTI-VIRAL SOON&S00 V-GUARD

Korean society seemed to hit the pause button in 2020 due to COVID-19.
Nevertheless, life goes on, and it should. This is why the themed hall
featured Blossomed Flowers in the Tundra by artist Park Jeong-hyeon
and LIFE GOES ON. This is also the reason NOROO Paint & Coatings’s
V-Guard was applied to the hall.

“Despite COVID-19, we want to go to new spaces, meet and gather, and
have a happy time. NOROO Paint & Coatings's anti-viral SOON&SOO V-
Guard kills 99% of COVID-19 virus within 30 minutes and helps make
such spaces and such a time safer. SOON&SQO0 V-Guard was also ap-
plied to the themed hall in Gangnam Interior Design Week so that visi-
tors were able to drop by safely.”

Manager Bae Soo-hyun from NOROO Paint & Coatings said she par-
ticipated in this event to inform people that paint, which makes the
most important background in interior, not only provides aesthetic
satisfaction but also helps to offer psychological comfort by ensuring
safety. Visitors were able to see the anti-viral SOON&SO0 V-Guard
Stickers throughout the hall, which assured them of their safety like

18

royal guards. The first piece of art that greets visitors along with the
stickers is Cappellini Big Shadow by Marcel Wanders, one of the great-
est designers from the Netherlands. Visitors can enjoy furniture from
the Dutch home interior living brand, Riviera Maison, and items from
Dutch Design House in the Dutch Design Atelier on the first floor. On the

The main theme colors of Gangnam Interior Design Week
are Emoji Yellow (NR21-009) and Peacock (NR21-023),
inspired by the color trend book COVER ALL published

by NSDS. Team Leader Eun Su-jin said that a paint color

is the base that brings dramatic changes to a space. She
added that the safety of this event was strengthened
thanks to the anti-viral SOON&SOO V-Guard.

JIEERNIITANEIT EHEBEEMoji

Yellow (NR21-009) #1Peacock (NR21-023) , RELJRE
NSDSE1THI B EMFM(COVER ALLY BB EH KK
T AR BRI LR R LA 20 18] H5 SR X B 25 1L B BB, A%k
AN Z 2 M RARF RS V- B LREmEE AR,
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second floor, visitors can experience the “Space for Thinking,” “A Break in the Forest,”
and the “Work-Life Blending” space under the theme, “Joyful Hybrid Home."

“Now is the time in which houses must serve various roles. You can see how furniture
and interior function not only for your life at home but also as works of art.” Team Leader
Eun Su-jin added, “I hope you enjoy each brand's concept, theme, and story from Non-
hyeon Station to Hakdong Station in Gangnam Interior Design Week. You will definitely
be able to find artwork that suits your taste.” We are looking forward to next year's
Gangnam Interior Design Week, as visitors were able to experience beauty and safety
together with SOON&SOO this year.
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BETTER UREA TO MORE MARKETS

Leakage in a building is a fatal factor that not only brings inconve-
nience, but also weakens the durability of the building and shortens
its lifespan. Waterproofing to prevent leakage is the first strategy to
prevent damages in daily life and on buildings, making it the first line of
defense and the best tactic. The most common waterproof paints are
urethane and urea, and urethane has been used universally thus far.
However, urea is stronger than urethane and has excellent strength,
expansion rate, durability, and water resistance. The drying time is
also fast, which saves working hours, thus reducing construction labor
costs. Despite its comparatively better properties and workability, what
deterred the expansion of waterproof urea?

“The construction equipment was the obstacle.”

This is Kang Byung-woo's answer. He is the manager of NOROO Paint &
Coatings marketing team. “To have urea construction done, expensive
construction equipment worth tens of millions was necessary. Because
this equipment is so large and heavy, it was necessary to have a car
or a crane to move it. The usage conditions were also limited as it re-
quired high voltage. Thus, it could only be used at larger sites.” NOROO
Paint & Coatings took the lead in removing this obstacle. The highly
effective urea waterproof paint should be more accessible to more con-
sumers. However, most companies in the market were thinking that it
would still be difficult. Only NOROO Paint & Coatings went ahead and
took the initiative to face the challenge with a fearless mindset.

There were some equipment used as substitutes for imported expen-
sive equipment in the market, but they were still heavy and expensive.
NOROO Paint & Coatings started planning with the goal of utilizing
smaller, more comfortable, and cheaper equipment. The marketing
team, which manages product planning, release, and management,

Urea Waterproof Market,
Expanded by PROTECH

NOROO’s Polyurea Coating Paint and Spraying Machine—Protech NH-270(LP) & Protech N-10LP

Recently, NOROO Paint & Coatings became the first major paint manufacturer to release a waterproof
urea paint, PROTECH NH-270(LP), and an equipment for its construction, PROTECH N-10LP, expanding the
market for urea waterproof products. The PROTECH NH-270(LP) system, which combines the excellent
performance of urea with the convenience of small-sized painting equipment, is receiving an enthusiastic
response in the field.
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identified market needs, set product development directions, and re-
viewed business partners. The engineering team started to develop a
urea paint with properties that can be utilized with small equipment,
and conducted repeated tests. The sales team gathered voices within
the field to take care of the product's essential elements. “It was not
an easy process to find partners, make the equipment, and calculate
depreciation within the market. But we couldn't stop because it was
clear that the market needs it.”

After half a year of development and testing, the product was com-

pleted: urea waterproof paint PROTECH NH-
270(LP) and equipment PROTECH N-10LP.

MARKET EXPANSION THROUGH
EVERYONE'S SATISFACTION

PROTECH NH-270(LP) is a waterproof urea
paint with superior workability compared to
the existing hybrid urea. With the PROTECH
N-10LP, standardized construction is now fea-
sible, and it also obtained KS certification,
proving its stable construction results. PRO-
TECH N-10LP is a very compact device with
wheels, which is easily movable. It is very light
to the extent that two adult men can move it
over objects that block the way. Compared to
expensive, imported high-temperature and
high-pressure equipment, it is a low-tempera-
ture and low-pressure type, so it is usable with
220V at home. Now, it is possible to use water-
proof urea paint anywhere.

“We created it with the greatest emphasis on work convenience. We
removed all unnecessary specifications and simplified the control pan-
el. We are seeing more sales than expected, and monitoring shows
that customer satisfaction is very high.” Manager Kang Byung-woo
says that the number of inquiries is increasing as NOROO's new prod-
uct removed the equipment barrier that blocked urea paints' entry to a
larger market. The market response is enthusiastic, with orders coming
in from small, medium, and large-sized construction sites.

“QOur product satisfies both constructors and consumers. Painting is so
simple that anyone can follow the instruction video we made.”

When asked if he is worried about competitors that might soon release
similar set of urea paint and equipment following the lead of NOROO
Paint & Coatings, Manager Kang Byung-woo confidently answered,
“We will continue to upgrade and stay at the forefront. The market for
urea waterproof paint will be expanded by and with NOROO Paint.”
As rainy season starts earlier and staying longer due to climate change,
the demand for waterproof coating is increasing and the speed of work
is becoming more important. With excellent planning and technology,
waterproof products made by NOROO Paint & Coatings are expected to
lead the market for waterproof paints in the future.
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NOROO PAINT & COATINGS CO., LTD.

RECIPIENT OF THE PRIME MINISTER'S GOVERNMENT AWARD AT
THE 3RD KOREA CRIME PREVENTION AWARDS

NORQO Paint & Coatings has been supporting a national mural project for
over 10 years as part of the Crime Prevention Through Environmental Design
(CPTED) program it jointly launched with the Ministry of Justice. In recognition
of their contribution to crime prevention, NOROO Paint & Coatings (NORQO)
was awarded the Prime Minister's Government Award at the 3rd Korea Crime
Prevention Awards held in the Gwacheon Government Complex on June 24.
The Korea Crime Prevention Awards was inaugurated to raise public interest
in crime prevention and promote participation in crime prevention volunteer
activities. It also heightens the sense of pride and self-esteem of affiliated
employees and crime prevention volunteers by rewarding and encouraging
individual volunteers, organizations, and civil servants in the security and pro-
tection services across the country who have contributed to crime prevention
efforts in communities with extraordinary passion and dedication.

CPTED is an acronym of Crime Prevention Through Environmental Design, and
refers to activities that prevent crimes and protect local residents by chang-
ing the environment. In 2016, NOROO signed its first MOU with Probation
Offices that operate under the Ministry of Justice to support the CPTED pro-
gram. Pursuant to the MOU, NOROO provided environmentally-friendly paint
to around 30 regions throughout Korea, not only improving the appearance of
the street, but also contributing to increased safety. The Ministry of Justice
also awarded commendations in 2016 and 2020, recognizing the contribution
made by NOROO.

In addition, NOROO also made various efforts to improve pedestrian cross-
ings using paint. For example, it drew murals promoting traffic safety in areas
with high numbers of pedestrians in order to reduce child pedestrian traffic
accidents, which amounts to 10,000 cases a year. NOROO also created “Yel-
low Footsteps” and “Protective Yellow Carpets for School Zones” that eas-
ily catch a driver's attention. The "Traffic Safety Mural Painting” project was
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carried out through the private-government-academia collaboration including
Korea Transportation Safety Authority and Ewha Womans University. NOROO
provided the entire amount of paint used for the murals through 14 regional
headquarters of Korea Transportation Safety Authority. In those ways, NOROO
contributes to the development of local communities through crime prevention
efforts by creating safe environments.

With their statement, “double the beauty through sharing,” NOROO has been
constantly carrying out a range of social contribution programs using its paint
products such as the cool roof project (creating reflective surfaces using
paint), free paint supply for the disadvantaged, and the national mural proj-
ect. Many facilities that needed refurbishment such as special needs schools,
daycare centers, welfare centers, and schools now have pleasant and safe
environments thanks to NOROO products.

In recognition of its contribution to create safe environments for local commu-
nities over 10 years, NOROO was awarded the Prime Minister's Commenda-
tion at the Korea Crime Prevention Awards. NOROO will continue to play an
active role in crime prevention in local communities and improvement of living
conditions by providing technical support and free paint.
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MOU SIGNING WITH SEQOUL INSTITUTE OF TECHNOLOGY &
EDUCATION

On May 25, NOROO Paint and Coatings (NOROO) and Seoul Institute of
Technology & Education signed a Memorandum of Understanding (MOU) for
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mutual development and cooperation in the presence of representatives from
the two organizations. The purpose of the MOU was to develop professionals
who are essential to the development of national industries and strengthen
the connectivity between technical and educational systems. The MOU will
promote mutual development and solidify the relationship by facilitating ex-
changes about job performance development, human intelligence and physical
information.

The MOU includes exchanging information on training courses, establishing an
industry-university cooperation system by developing training courses custom-
ized to relevant industries, sharing facilities and equipment for industry-uni-
versity joint research, co-hosting events, attending various training conference
events, and executing projects that each organization considers necessary for
training. Regarding the signing of the MOU, the Director of Seoul Institute of
Technology & Education promised that the two organizations will work closely
together to become educational institutions that respond to society's demand
in relation to development of professionals in Korea’s paint and coatings in-
dustry.
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THE KIBAN CO., LTD.

AN AGRICULTURAL CORPORATION SELECTED AS A PROMISING
SMALL AND MEDIUM ENTERPRISE IN EXPORT

THE KIBAN Co., Ltd. (THE KIBAN) was selected as a Promising Small and
Medium Enterprise (SME) in Export for the first half of 2021. The Gyeonggi
Regional Office Small & Medium Business Administration (SMBA) began the
selection program for Promising SMEs in Export in 2000 to strengthen the
export competitiveness of local SMEs. The SMBA selects SMEs who made
exports worth USD five million or less in the previous year. They then evaluate
the SME's future prospects for growth in export and capabilities to perform
export activities. Upon evaluation, SMEs are awarded the title of “Promising
Small and Medium Enterprise in Export” to those with high growth potentials.
The SMBA grants the title twice a year and has awarded 20,902 companies
across the country by 2020 (with 2,686 currently active companies). This time,
companies that have been selected as a Promising SME in Export will be able
to receive 78 different benefits for two years provided by 20 export-supporting
organizations including the Ministry of SMEs and Startups, Korea Technol-
ogy Finance Corporation, small and medium industrial banks, and Nonghyup.
Meanwhile, the total export by 294 Promising SME in Export was about
USD 460 million in 2020. This was a 20.2% increase from the total export
made in 2019 (USD 380 million) despite the global economic recession.

The Gyeonggi Regional Office SMBA revealed, “Small and medium enterpris-
es in export in the Gyeonggi region are acting as a strong backbone of Korean
economy, achieving total export revenues of USD 14.5 billion as of May this
year, despite the impact from COVID-19. This is a 17% increase year on year.
We will not spare ourselves in providing all the support that we could provide
to newly selected companies through cooperation with export-supporting or-
ganizations to help them become strong global companies and leading export
companies.” THE KIBAN, which was selected as a Promising SME in Export for
vegetable seeds, plans to further expand its export business.
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Home has become all the more important in the midst of the
pandemic. Eun Soo-jin (team leader at Gangnam Interior
Design Week) gave a tour of the displayed furniture and

interior design that people can enjoy at home. Painted with
Soon & Soo’s antiviral V-Guard paint, the exhibition space
was the perfect manifestation of the saying “LIFE GOES ON.”
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Worried about water damage and leaks this dreadful
rainy season? Kang Byung-woo (manager at NOROO
Paint's Marketing Team) confidently recommends Protech
NH-270(LP) and Protech N-10LP—designed to waterproof
facilities with polyurea coating paint with its exclusive
technologically advanced spraying machine!

SR, ISRZE TR RIESR, MA2MHIEERE. 5 EREY
ZGREIPROTECH NH-270(LP)F1% FA%£ 4 PROTECH N-10LP,
FRIBOZET MR EHARKERGEBE T 2R
BRRMIREH SR DB D BIRAR T RE PROTECH
NH-270(LP)#1% FA%E&PROTECH N-10LPPE!
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