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[PASSION],
VALUE ENHANCED

We call it passion when someone is deeply absorbed in something with intense
affection. Passion denotes strong and intractable or barely controllable emotion or
inclination with respect to a particular activity, idea, person or thing. When someone
sets a clear goal, commits their time, and pushes through failure, their determina-
tion inspires others, igniting their passion as well. Through the exchange of passion,
we not only engrave the value of each other, but also elevate the worth of every
individual.
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HOPE AND COURAGE

PaSSion Grows Stronger Together “Hello, I'm Ku Hye-jung, a member of the NOROO Table Tennis Team. In 2000, |

became wheelchair-bound after a car accident, but | didn't let it stop me. Now, I'm

In June, NOROO Paint & Coatings launched its first sports team: NOROO Table Tennis Team. NOROO signed employment contracts with five living a new life as a table tennis player full with passion.” “Hello, my name is Jung
promising para table tennis players and held an official launch of the team on June 26. Through the team’s performance, NOROO plans to Yun-woong. As a tennis player, | give all my shot to become the best.” “Hello, I'm
promote the indomitable spirit of sports while supporting the social participation of people with disabilities. United under the NOROO name, Park Ha-hyeon. | was born in 2005, and | dream of becoming a national table tennis

the passionate energy of NOROO's table tennis team will fuel the company's challenges as it looks toward the future. player despite my hearing disability.”*

Dressed in their team uniforms, the NOROO team members have gathered at the

para table tennis training center at Bucheon Sports Complex. The team includes

E:I: wheelchair players Ku Hye-jung and Jung Yun-woong, hearing-impaired player
— 'i:l: EE"J??"\' I\%Ey‘: klu\:*?\l\' Park Ha-hyeon, and intellectually disabled players Park Su-ho and Lee Soo-kyung.

Among them, Ku Hye-jung and Jung Yun-woong joined the team as a couple. Their
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PR AR, RIS S FEERBA TS 20, (50 A I A R, o B At 2R SR . 5 NOROO A, J& FEERBA R A% i Y NOROO After becoming disabled, | was so focused on making a living that | never even

dreamed of exercising. One day, my husband and | casually visited a table tennis
hall to meet someone, and seeing the energy of the para table tennis players felt
like a whole new world opened up to us. From that day on, we rushed to the table
tennis hall every day after work. Eventually, we both quit our jobs and fully com-
mitted to becoming players.”

What started as a fun hobby gradually turned into something more. As they began
seeing results, the sense of accomplishment grew, and new goals started to form.
As the couple’s passionate fellow players trained tirelessly, they become even
more motivated with courage. “I didn't start with a specific outcome in mind. But

what inspired me is seeing others with similar or even greater disabilities excel as RERENES
athletes.” Jung added with a smile, “It feels like what started as fun is turning into “RFAF FIENOROOSE EEBRAA SRR IE, FAE20004

=D e real talent.” "Winning at competitions has made me realize, 'Ah, so this is what PEGEF SN RIRN, b TiA, (R BRI R, HE
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PASSION SPREADS LIKE FIRE

Park Ha-hyeon, who is a nineteen-year-old hearing-impaired table tennis player, started
his journey a bit earlier. Park first picked up a racket during his fifth-grade winter break,
and by the following year, he won a silver medal at the student championships. Since
then, he’s continued to build his skills and experience, winning in various competitions.
For Park, the most enjoyable part of table tennis is communicating and sharing techniques
with others. Aiming to stand on the podium at next year's Tokyo 2025 Deaflympics,** Park
is steadily moving toward his dream. He's even won against players ranked first and third
in the process. Now, as part of the NOROO Table Tennis Team, Park is training with a
greater sense of responsibility during this critical time. “He’s not the type of person to
settle for less. When | tell him, ‘There's no ‘I in team,” he agrees and says, ‘You're right!’
and keeps going,” his mother shared, reflecting on his maturity.

The sense of responsibility and pride that comes with being part of the NOROO Table Ten-
nis Team has become a powerful motivator for all the athletes. “At first, | couldn't believe
| was part of such a large company. But that responsibility started to grow gradually.
Especially since we're the first team, | feel the need to set an example. | want to become
an even better player and spread NOROO's name far and wide,” Ku Hye-jung shared,
a sentiment echoed by her fellow teammates. Park Eun-kyeung of NOROO's HR team
added, “Following the strong will of our executives to create a society that lives together
with the underprivileged, we reached out to the Korea Employment Agency for Persons
with Disabilities (KEAD) and were introduced to these talented players. We believe that
by supporting these athletes, their journey and success will help improve societal percep-
tions of people with disabilities. NOROO plans to further expand support into more sports
fields, actively contributing to the future of parasports.” Plans are also in place to hold
in-house table tennis tournaments and other events.
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Passion has a way of spreading to those
around it. Just as Ku Hye-jung was inspired by
other players, the passion of the NOROOQ Table
Tennis Team is spreading throughout the com-
pany, igniting a flame of challenge and deter-
mination. We look forward to seeing the pas-
sion of NOROO employees gather like a vibrant
fire, illuminating NORQOQ's future and creating
a brighter saciety.

* The interview with Park Ha-hyeon was conducted in writing in advance.

** The Deaflympics is an international sporting event for the hearing-impaired, held every four years. It began in 1926, much earlier than the Paralympics.
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Para Table Tennis:
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A Sport of Focus and Perseverance

Para table tennis, introduced initially as a sport for individuals with spinal cord injuries, was officially recognized in the wheelchair category
atthe 1960 Rome Paralympics, with the standing classification added at the 1976 Toronto Paralympics. This predates the inclusion of Olym-
pic table tennis by 28 years, which became an official sport in the 1988 Seoul Olympics. Today, the sport features athletes competing across

13 different classifications.
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13 CLASSIFICATIONS OF PARA TABLE TENNIS

Para table tennis integrates athletes with spinal cord injuries, amputations, other dis-
abilities, and cerebral palsy. It is divided into five classes for wheelchair athletes (1-5)
and another five (6-10) for standing athletes. Separate classification system applies to
athletes with intellectual disabilities, visual impairments, and hearing impairments. The
sport includes individual singles, doubles, mixed doubles, and team events conducted
through either group stages or knockout tournaments.

FEATURES OF PARA TABLE TENNIS

Matches are played according to the International Table Tennis Federation rules, with ser-
vice regulations governed by the International Table Tennis Confederation. For wheelchair
events, the table includes a 40 cm clearance underneath to accommodate wheelchairs
and legs. For visually impaired players, the net height is raised by 5 cm, and the table
frame on the ends and sides is raised by 3 cm to facilitate the use of specially designed
sound-producing balls. In wheelchair doubles, players may strike the ball multiple times
and can hold onto the table for balance after hitting the ball. However, they cannot use
the table as a support when they hit the ball, which includes touching or grabbing.

PARA TABLE TENNIS IN SOUTH KOREA

Para table tennis in South Korea competes at the highest level globally, establishing the
country as a leading force in the sport alongside table tennis for persons without dis-
abilities. At the recent Paris Paralympics, South Korea achieved the highest number of
medals in any sport, securing two gold, three silver, and nine bronze medals. Throughout
the history of the Paralympics, para table tennis has amassed 29 gold, 38 silver, and 45
bronze medals for Korea, establishing itself as a regular medal earner.

These successes are supported by a robust pool of athletes and a nurturing environment
that promotes their talent and dedication. The establishment of the NOROO Table Ten-
nis Team aims to contribute to both the individual athletes and the growth of para table
tennis in Korea.
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Introducing the NOROO Table Tennis Team

Ku Hye-jung

“Now that I've dressed up in my table
tennis uniform and taken my first step,
it’s time to solidify my fundamental skills.
If I dedicate myself to training day by
day, I'll be able to reach the top and take
a moment to breathe. Until then, | will
persevere. Here | go!”

Awards

« Bronze Medal, 8th Seoul Mayor’s

Cup National Para Table Tennis
Championship(2023)

+ Gold Medal, 6th Gyeonggi-do Governor’s
Cup Para Table Tennis Championship(2024)
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Jung Yun-woong

“There’s a saying: you can’t beat someone
who enjoys their work. However, | believe
all you get from enjoying your work is fun.
| will practice and train harder than others
to achieve my goals!”

Awards

« Silver Medal, 9th Seoul Mayor’s Cup National
Para Table Tennis Championship(2024)

« Gold Medal, 6th Gyeonggi-do Governor’s
Cup Para Table Tennis Championship(2024)

Park Su-ho

“The day I joined NOROO was the best
day of my table tennis career. | was
overwhelmed with happiness by the warm
welcome. | will work hard to improve my
table tennis and achieve great results in
the future.”

Awards

« 2 Silver Medals, 42nd National Para
Sports Festival Table Tennis Team Event,
Doubles(2022)

Lee Soo-kyung

“Table tennis allowed me to compete in
national championships and win medals.
I had always wanted to get into a good
company, and joining NOROO PAINT

has boosted my pride and motivation.

I will strive to perform well in national
championships and give my best as an
employee of NOROO PAINT.”

Awards

« Silver Medal, 42nd National Para Sports
Festival Table Tennis Team Event(2022)

« Silver Medal, 43rd National Para Sports
Festival Table Tennis Team Event(2023)

Park Ha-hyeon

“With the hope of achieving my goals, |
will get through challenges with a positive
spirit and a smile until | achieve the results
I want. Once my goals are fulfilled, I wish
to interact with others through table tennis
and share love through actions rather than
words.”

Awards

« 2nd Place, 43rd National Para Sports Festival
Table Tennis Team Event(2023)

« 2nd Place, 8th Seoul Mayor’s Cup

National Para Table Tennis Championship,
Singles(2023)

% Source: Korea Paralympic Committee’s
official blog, Korea Para Table Tennis
Association’s website
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Shaping Tomorrow With New Energy

2024 NOROO INTRODUCTORY COURSE FOR NEW HIRES

The 2024 NOROO Introductory Course for New Hires took place from July 15th to 19th at the YBM Training Center in Hwaseong, Gyeonggi-
do. This five-day program was designed for 41 new hires in 2024, offering a comprehensive introduction to NOROOQ's history and a factory
tour, enabling the new employees to deepen their understanding of the company’s core values and culture. This training also served as an
opportunity to strengthen their pride and solidarity as NOROO members.
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BRIMMING WITH ACTIVITY AND ENTHUSIASM

Inside a classroom at the YBM Training Center, participants were seated in groups
of six or seven, their eyes bright while attentively listening to a lecture. “Leaders
often face difficult decisions, and it's crucial that you support them in becoming
more authentic, decisive personnel in command. To do so, remember that ‘Great
followers eventually become great leaders.” When you hold this belief about your
future self, it empowers you to give your best effort in the present.” The partici-
pants nodded in agreement with the instructor’s passionate words. This lecture
on “Self-Leadership and Followership” was part of the third day’s program. It fol-
lowed the first day’s schedule, which introduced affiliate companies, labor unions,
NORQQ's flagship products, and quality, environmental, and safety (QES) educa-
tion. The second day featured ice-breaking and team-building activities, business
etiquette, and mindset training. The fourth day focused on enhancing work effi-
ciency and reporting skills, and the final day included a core value internalization
session and factory tours at Vision City, NOROO Automotive Coatings (Hwaseong),
and NORQO PAINT (Anyang). Midway through the five-day program, when energy
levels might typically dip, the recruits maintained their enthusiasm.

Their energy lasted even after the end of the lecture when it was time for a group
photo. Despite taking time out of their precious lunch break, the participants quick-
ly lined up and followed the photographer’s directions for cheers, heart gestures,
and other poses. After lunch, the group photo session continued seamlessly. Each
group displayed creativity, striking poses with hearts, camera-click gestures, stars,
and roe deer antlers. The antlers were a play on words, as “NOROQ" stands for
roe deer in Korean. These brainstorming moments, practicing poses, and laughing
together were captured in photographs, preserving the memories.

2024
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BUILDING BONDS FOR TOMORROW

The group activities left a particularly strong impression on the participants. Man-
ager Oh Se-wook from NOROO PAINT's Daejeon branch shared, “The ice-breaking
and team-building sessions left a mark in my memory. | work in a smaller town, and
it was great to meet and connect with so many people during the training.” General
manager Oh Mi-jin from NOROO PAINT's Resin Research Team added, “The group
activities were incredibly significant as they allowed us to share the challenges
faced by each department by engaging with them. | came into this training hoping
to build relationships, and I'm grateful to have made many good connections with
my colleagues.” Manager Choi Ji-hwan from NOROO PAINT's Quality Control Team
presented a thoughtful remark, saying, “Getting to know new people has motivated
me to adapt even better to NOROO. | believe these connections will become valu-
able assets in the future.”

Lectures on efficient work practices and effective communication also offered new
perspectives and practical advice for the new employees. Manager Lim So-yeon
from NORQO Coil Coatings noted that she gained the mindset of a NOROO em-
ployee through various training sessions. Meanwhile, general manager Park Sung-
ho from NOROQ Automotive Coating’s Finance Team expressed his determination
to apply what he learned, especially in business etiquette, to implement his tasks
more thoroughly.

After their interviews, the participants returned to the training room, maintain-
ing their focus on the lectures. Through sessions led by external lecturers, meals

f“’vhwiﬁ
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with the management, and factory tours, the new recruits gained
a deeper understanding of NOROO, reflected on their roles and
attitudes as company employees, and built empathy and connec-
tions with one another. The energy forged during this training will
shape the future of NOROO.
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a:q;sb.ﬁ. “.HM, Oh Se-wook, Manager
Aok et By NOROO PAINT Daejeon Branch

o A3 S shem

m'h' 7 i “I’'m Oh Se-wook from the Daejeon
2 5l Shels M branch. I’'m working hard to acquire
Zot Bty Sy oo new clients and hoping to translate that
success into sales figures. I’'m working
- as hard as | can!”
o ¥ )
R

Oh Mi-jin, General Manager
NOROO PAINT Resin Research Team

“I was happy to meet so many people
during this program. | hope we will all
continue to support each other and
grow together within NOROO even after
five or ten years.”

Choi Ji-hwan, Manager
NOROO PAINT Quality Control Team

“I started my first social journey with
my job at NOROO PAINT. | look forward
to growing alongside the peers | met in
this five-day course, sharing both the
joys and challenges.”

Lim So-yeon, Manager
NOROO Coil Coatings

“I aim to practice the leadership and
followership skills | learned during the
training, enhancing both my personal
abilities and teamwork to become an

indispensable part of the organization.”

Park Sung-ho, General Manager
NOROO Automotive Coatings
Finance Team

“I'm determined to build on the strong
foundation that my seniors have
established at NOROO and demonstrate
my capabilities. | look forward to the
opportunities that lie ahead!”
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Colors to Ascend From Pop Art’s Impressions

to Deeper Understanding
THE MASTERS OF AMERICAN POP ART WITH NOROO PAINT

The largest-ever domestic exhibition of The Masters of American Pop Art, featuring over 190 works by eight renowned American pop art-
ists, opened on May 1st and ran until September 18th at Anyoung Insadong. NOROQ PAINT joined in enhancing the chromatic vibrancy and
density of this exhibition, which showcased the diverse works of legendary pop artists such as Roy Lichtenstein and Andy Warhol.
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FACE TO FACE WITH THE ESSENCE OF POP ART

When thinking of pop art, it's easy to imagine cartoonish draw-
ings, vibrant colors, and striking images reminiscent of com-
mercial advertising. Such associations are natural, as pop art is
known for using images and themes drawn from mass media and
advertising. The genre, however, also represents a deep explora-
tion of art itself, offering a wide range of themes and styles while
engaging in a meaningful dialogue with society. The Masters of
American Pop Art was designed to reveal the multifaceted na-
ture of pop art, which has often remained hidden from view.

The exhibition began with Roy Lichtenstein, a leading figure in
pop art, and continued with artists such as Jasper Johns and
Robert Rauschenberg, who laid the groundwork for American pop
art, as well as Robert Indiana and James Rosenquist, who ex-
panded the boundaries and potential of the genre. The exhibition
provides detailed descriptions of the artists’ backgrounds, the
societal issues of the time, and the relationships between the
artists, offering a deeper understanding of pop art. When view-
ers finished appreciating all the artwork, text, and videos on the
site, they were bound to leave with a whole new outline of pop
art. From the beginning to the end, NOROO PAINT guided visitors’
experience with its vibrant colors.

AN EXHIBITION GUIDED BY COLORS

The entrance to the exhibition was designed to demonstrate
overwhelming clarity, with black-and-white portraits of the art-
ists, towering, heavy black walls, and bright yellow typography
for the exhibition title. Upon entering Roy Lichtenstein's section,
the contrast of white and blue hits you with a refreshing sense
of liberation. Lichtenstein’s painting style, which applied the aes-
thetics of commercial illustration and comics to the canvas, was
further accentuated by the clear-cut and somewhat playful blue
of NOROO MD 6180 Periwinkle. His series of works, displayed
against a backdrop of diagonally placed NOROO MD 7103 Cold
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Yellow, invites you to behold them as a collection intended by the ex-
hibition.

Meanwhile, Andy Warhol's section begins with NOROO BT 7027 Spicy
Pink, a shade reminiscent of the petals in his Flowers series. This pink,
blending with the artwork, oozes with Warhol's signature artificial fra-
grance. The combination of the soft pink of NOROO BT Pinkish Pastel,
the stark black note of NOROO Black, and the intense silkscreen works
highlighted Warhol’s dominance as an icon of modern art.

The following section, greeting visitors with portraits of four key artists
under the title “The FAB 4,” a line borrowed from the Beatles, was the
exhibition space for Jasper Johns, adorned with yellow, and Robert
Rauschenberg, whose space was filled with NOROO VV 8033 Carrot
Candy. The exhibition continued with NOROO BT 7208 Iris Punch in
Robert Indiana’s section, NOROO BT 7090 Tulip Yellow in Jim Dine's
corner, and NOROO MD 6144 Diffuser Green in Tom Wesselmann's
area, which was specially designed as a separate room for his more
“R-rated” works. NOROQ's colors naturally divide each section, high-
lighting the artists’ individuality and aesthetics and keeping the flow
cohesive and engaging, preventing the distraction to which massive
exhibitions often succumb. As a reminder of this role, a monitor in the
photo zone at the last spot of the exhibition played a video from NOROO
PAINT's “Color Sound” series.
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FROM IMPRESSION TO UNDERSTANDING

The journey through the pop art masters’ show might have ended, but
the exhibition went on. This massive exhibition, which delved into the
history and meaning of pop art, bridging the past and present, transi-
tioned into a special display featuring a dozen contemporary Korean
pop artists, highlighting the connections and influences of the genre.
Here too, NOROO PAINT contributed by covering the exhibition space
with Soon & Soo’s white paint, helping to bring the viewing experience
to aclose.

At the first stop of a world tour that will travel across Asia, the Ameri-
cas, Europe, and Oceania over the coming years, visitors in Seoul could
move from a “strong impression” of pop art to a “deep understanding”
by following the meticulously placed colors. The exhibition came to a
close on September 18th with widespread acclaim.
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Colors Enriched With Sweet Flavors:
Haribo Happy World

HARIBO HAPPY WORLD IN JEJU WITH NOROO PAINT

The sweet and sour flavors and squishy yet chewy texture—these are the things that immediately spring to mind when people lay their
eyes on Haribo Jelly, the German snack that has spread across the world. If you're someone who loves to chew on cute jelly teddy bears
forever and ever, you're in for a treat. The Haribo Happy World has opened its gates in Jeju. NOROO PAINT enriched the event with Haribo's

signature sweetness by replicating the jelly bears’ colors right onto the exhibition site.

AHEHEY &5 EERRFEIX Rt 57

HARIBO Happy World in Jeju with NOROO PAINT
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HARIBO, THE AGENT OF HAPPINESS

Haribo takes its name from the first two letters of its founder, Hans Riegel, and Bonn, his hometown
in Germany. The candy made with a bag of sugar from a backyard turned into jelly, then transformed
into a jelly bear called Goldbaren, which has been cherished by fans across more than 120 countries
for over a century. “Kids and grown-ups love it so—the happy world of Haribo.” That is Haribo's brand
slogan, which you can taste with the tip of your tongue; too bad the moment of happiness lasts only
for a moment as the bag of jellies disappears in an instant after you start chewing on the gummy
bears. Well, there’s no need to be let down. Haribo Happy World sent us an invitation to let us shake
off the disappointment. With “Invitation From Jelly Island” as its theme, the exhibition of Haribo
Happy World in Jeju offers you the chance to relish in the joy of Haribo, which will last at least two
hours.

INVITATION TO COLOR-COATED JELLY ISLAND

Visitors to the Haribo Happy World are welcomed by a yellow Goldbaren at the entrance, with a blue
wall in the background. This creates a mood as if you were embarking on a journey by opening an
invitation after crossing the bright, blue Jeju sea. The crystal-clear NOROO VV 8103A Solitude and
the wall filled with the cheerful yellow, NOROO VV 8044 SunnydayBliss, lead the jolly trip with the
red gummy bear, colored in NOROO VV 8012 Tangerine Red, greeting the visitors with “Be together
everyone, be happy, Haribo!”

The first booth, the Hariborian’s Room, is filled with various merchandise that demonstrates Haribo's
century-long history, where the NOROO BT 7093 Mineral Yellow's soft tone fills the visitors' sight
with their long and fond memories of Haribo. When you take your steps across the Giant Colorful Pier
from the bookshelf holding collections, you will find yourself in the mystical Wild Gummy Sanctuary.
The sanctuary surrounds you with a video that shows you the everyday lives of jellies running around
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in nature, making splashy sounds as they run about. NOROO MC 2020A Moon
Shade, a light gray note, was used to best express the night and day of the video.
Next, the rich-green NOROO MD 6126 Dark Peridot guides you to Haribo Beach
Town with an ambiance that emits the fragrance of a lush forest. When you ar-
rive at the beach, you'll be looking for treasures scattered throughout the town
through the media game that offers Haribo Jelly's wide range of flavors, shapes,
textures, and stories as you run along the sandy beach of fresh, glittering, sour
powder. Inside the town is the Colorful Track, the visitors” favorite picture-taking
spot adorned with NOROO PAINT's colors and the silhouette of Goldaren, Haribo's
signature character. Meanwhile, the Haribo Town Hall, which introduces visitors to
Haribo's century-long history and the corporate office room, distinguishes itself in
the calmest and coziest manner by blending in with the woody tone of the exhibi-
tion with NOROO WT 1053 Papyrus. Next, the event mesmerizes you with numer-
ous experience zones, including the Undergummy Tunnel, where you can meet a
variety of sea gummy bears, and the Happiness Production, the place to look into
Haribo's jelly production process. The experience doesn't end there, as the exhibi-
tion guides you to the Colorful Palette, a colossal window jam-packed with Haribo
beads to create resplendent rays like stained glass, and the Mega Party Station,
where you can send gummy bears out to space through games. Before you know it,
you'll encounter the last zone, Annyeong Haribo, Goldbear. If you haven't reached
your heart’s content, you'll be able to appease yourself at the Haribo Store on the
second floor. The myriad of merchandise, including gummy bears, stationery, and
clothing, as well as limited products from Jeju, will let you leave the exhibition
with cherished memories of Haribo intact.

THE WORLD WHERE EVERYONE IS HAPPY

One thing unigue to Haribo Jelly is the variety of colors that express the gummy
bears’ sweet and sour tastes. This explains why replicating Haribo's signature col-
ors in their exact spectrums at the exhibition was crucial. The manager of Haribo
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Happy World said, “Our exhibition needed a splash of colors ex-
pressed in the most exquisite ways, and NOROO PAINT sprang to
our mind first to make that happen for us. The production compa-
ny also wished to collaborate with NOROO PAINT because it was
a brand that positively drew the images of exhibitions by creating
the highest quality of colors within a space. That was why we ac-
tively advocated working with the NOROO.” The manager added
that NOROQ's Soon & Soo All Cover perfectly displayed red and
yellow tones despite yellow being a challenging color to develop.
“The myriad variety of colors also let us find the perfect match
for the exhibition,” said the manager, thanking NOROO PAINT.
Soon & Soo All Cover's vivid tones embellished Haribo Happy
World to resonate with the jolly energy unique to Haribo. If you're
seeking a chance to enjoy Haribo's flavors with your eyes through
colorful lenses, indulge yourself in the invitation to Haribo Happy
World's jelly island. Everyone, regardless of gender and age, will
surely be happy.
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You can enjoy Haribo Happy World to the fullest with its
exclusive app. A painter Goldbaren will appear as you scan
the AR marker with your phone.
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Sharing the Future Vision of the

Automotive Refinish Paint Market
NOROO PAINT HOSTS SEMINAR FOR NEXT-GENERATION MANAGERS OF MOBILITY DEALER SHOPS

NOROO PAINT held a two-day seminar for the next generation of managers of NOROO mobility dealer shops from July 12th to 13th at a resort
in Danyang-gun, Chungcheongbuk-do. This seminar, which included a curriculum designed to help participants respond to the rapidly evolv-
ing market environment for automotive refinish paint, was attended by around 20 next-generation managers.
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GATHERING OF NEXT-GENERATION MANAGERS

The automotive refinish paint market is experiencing significant chang-
es due to advancements in automotive technologies, such as electric
vehicles and autonomous driving, coupled with increasingly stringent
environmental regulations of the government. In response to the rap-
idly changing business environment of NOROO dealer shops in mobil-
ity areas that specialize in automotive refinish paints, NOROO PAINT
organized the 2024 Seminar for NOROO Mobility Dealer Shops’ Next-
Generation Managers to equip the participants with the necessary ad-
aptation tools.

The seminar was attended by around 20 managers from across the
country who are taking on new business challenges, following in the
footsteps of the first generation that led the automotive refinish paint
industry since the 1970s and 1980s. NOROO PAINT meticulously craft-
ed a fulfilling two-day curriculum that included lectures on managing
their chains swiftly to adapt to changing market conditions and cus-
tomer needs, sessions to further strengthen managerial capabilities,
and the introduction of new mobility products.

BUILDING THE FUTURE MARKET TOGETHER

The first day of the 2024 Seminar for NOROO Mobility Dealer Shops’
Next-Generation Managers began with lectures by external experts on
content such as customer support, communication, taxation, tax laws,
and leadership. On the second day, NOROQ PAINT's technical and plan-
ning teams introduced the features and quality strengths of NOROO
PAINT's key 2024 mobility products. The team members provided train-
ing on the characteristics of the new products and painting methods to
enhance understanding. They also discussed the current state of the
automotive refinish paint market and future vision, establishing and
sharing a forward-looking direction.

In addition to the lectures, the seminar also included time for solidarity
and interaction, where the next-generation managers met with NOROO
dealer shop owners from other regions. They shared the concerns they
had experienced throughout their business operations, know-how, and
new ideas while building networks and forming future-oriented part-
nerships.

NOROO PAINT organized this seminar to support the next generation
of managers in navigating the changing environment of the automo-
tive refinish paint market and achieving mutual sales growth. A NOROO
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PAINT official expressed the event's prospects, saying, “We hope this
seminar has been beneficial to the next-generation managers, and we
look forward to continued communication between headquarters and
the dealer shops.”
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NOROO PAINT Confirmed as Developer for Aerospace and Defense Sealant Localization

NOROO PAINT & COATINGS.

NOROO PAINT CONFIRMED AS DEVELOPER FOR AEROSPACE AND
DEFENSE SEALANT LOCALIZATION

NOROQ Paint & Coatings (“NOROQ PAINT") has been chosen by the Ministry
of Trade, Industry and Energy as the developer for the Super-Gap Technol-
ogy Development and Demonstration Project for Aerospace and Defense
Sealant Materials, marking the beginning of its efforts to localize sealant
production. The Korea Conformity Laboratories, a specialized organization in
testing, evaluation, and certification, and Gyeongnam Technopark will also
participate in this project, contributing to establishing the demonstration
infrastructure.

The Ministry plans to invest KRW 34.4 billion, including KRW 20 billion in
government funding, over five years until 2028 to develop the technology
and build a certification support system for the localization of sealants used
in the aerospace and defense sectors. Beginning this year, NOROO PAINT
will initiate the development of sealant products for fuel tank protection and
corrosion prevention in harsh environments applied to airframes in an effort
to secure technology unrivaled by competitors. Moreover, the company will
collaborate with Korea Aerospace Industries (KAI), a key client, on technol-
ogy development and demonstration activities.

Aerospace and defense sealants are critical functional materials used in
aircraft maintenance, repair, and overhaul, serving multiple purposes such
as preventing fuel tank leakage, maintaining cockpit and cabin pressure,
preventing bolts loosening during flight, and ensuring airtightness at part
junctions. Accordingly, these sealants must maintain consistent perfor-
mance under extreme conditions, including repeated exposure to ultra-low
and ultra-high temperatures, which sets them apart from standard industrial
sealants. Since there have been restrictions on foreign technology transfers,
domestic businesses like KAl have long emphasized the need for localiza-
tion, as they have relied entirely on imports until now.

The sealants developed by NOROO PAINT are expected to be a high-value
business with broad applications beyond aerospace and defense, including
in sectors such as railroads, shipbuilding, construction, automobiles, and

future air mobility. This project is not just about the present but also about
the future, as it is anticipated to enhance NOROQ's technological capabili-
ties while contributing to the advancement of Korea's industrial technology.
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NOROO PAINT FULFILLS ESG MANAGEMENT: FIRST IN THE
INDUSTRY TO ACQUIRE ISCC PLUS ECO-FRIENDLY CERTIFICATION
In August, NOROO Paint & Coatings (“NOROQ PAINT") became the first
company in Korea's paint industry to earn the globally recognized Interna-
tional Sustainability & Carbon Certification (ISCC) PLUS certification for eco-
friendly materials.

NOROO PAINT Fulfills ESG Management: First in the Industry
to Acquire ISCC PLUS Eco-Friendly Certification

The ISCC PLUS certification is a voluntary scheme that verifies sustainability
and low-carbon product production across the entire supply chain—from
raw material acquisition to production and sales—under the European
Union's Renewable Energy Directives. With over 140 global raw material
manufacturers and research institutes registered as members, the certifica-
tion involves a rigorous verification process that can take up to eight months,
and it is considered one of the global eco-friendly certifications with the
highest level of reputation.

NOROOQ PAINT has validated its system for producing eco-friendly acrylic
paints using styrene derived from plant-based raw materials and waste
plastic pyrolysis oil instead of traditional petroleum-based styrene. This
achievement proves that the company acquired a production system certi-
fication for all paints made with eco-friendly styrene, ensuring expedited
conversion into a circular economy of reusing resources and securing the
supply system'’s sustainability based on a transparent chain of custody and
traceability.

NOROO PAINT continues to lead the eco-friendly paint market, exemplifying
its commitment to environmental, social, and governance (ESG) manage-
ment by unveiling a series of sustainable, environment-friendly technologies
that stay miles ahead of its competitors. This effort includes the introduction
of Korea's first U.S. Department of Agriculture-certified bio-based paint. The
company also bolstered its position in the closed-loop-recycling ecosystem
by launching recycled paint made from discarded automotive windshields
and securing Recycled Content Verification for its “steel-recycled anti-rust
paint.” Recycled Content Verification is an internationally recognized certi-
fication from the U.K.'s leading testing, inspection, and certification agency,
Intertek.

To bolster its position as a chemical company trusted by customers, NOROO
PAINT is committed to developing supply chain technologies that facilitate
resource recycling from the production stage. Starting with the ISCC PLUS
certification, the company plans to build a circular economy in collaboration
with partners from various industries.
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NORQO PAINT Participates in the 2024 White Roof Installation Support Project
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NOROO PAINT PARTICIPATES IN THE 2024 WHITE ROOF
INSTALLATION SUPPORT PROJECT

NOROO Paint & Coatings (“NOROQ PAINT") has participated in the 2024
White Roof Installation Support Project, organized by the Busan Metropoli-
tan Government and the Busan Chapter of Korea Institute of Registered Ar-
chitects, for the sixth consecutive year.

This public-private partnership initiative offers free installation of white
roofs (insulating paint) to enhance the living conditions of vulnerable popu-
lations and reduce their energy expenses. With increasingly stringent regu-
lations aimed at cutting carbon emissions to combat global warming and
climate change, insulating paint is highly valued for its ability to lower the
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NOROO PAINT Unveils Large-Scale Media Art at Incheon’s Sangsang Platform

surface temperature, improve indoor comfort, reduce cooling energy needs,
and mitigate the urban heat island effect. Since 2016, NOROO PAINT and
the Busan Metropolitan Government have collaborated on the White Roof
Busan pilot project, and from 2019 through this year, a total of 31 sites will
be completed sequentially.

NOROO PAINT's Energy Saver Cool Roof, utilized in this project, is a highly
effective insulating paint certified by the U.S. Cool Roof Rating Council, an
energy-saving paint certification institute. It features a special white pig-
ment that reflects infrared rays, lowering surface and indoor temperatures
where sunlight is absorbed.

8590240 B EMREXFNE”
REARBETRZLHMNRILENAHRENN 20240 BETNRE KR
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NOROO PAINT UNVEILS LARGE-SCALE MEDIA ART AT INCHEON'S
SANGSANG PLATFORM

In August, NOROO Paint & Coatings (“NOROO PAINT") unveiled a
large-scale media art installation and floor design at Sangsang Plat-
form in Jung-gu, Incheon.

Sangsang Platform, a revitalized cultural facility, was part of Incheon’s

project of transforming an old grain warehouse built in the 1970s at
Incheon Port into a prominent space for residents and a key highlight
of the city’s cultural scene. Located near Incheon Station, the facility's
high accessibility has made it a rapidly emerging forefront in the city's
urban regeneration efforts.

NOROO PAINT utilized its color technology and design expertise to
enhance the lounge area on the first floor of Sangsang Platform’s Mu-
seum L. This includes a distinctive media art installation and vibrant
design elements, offering unique visual and auditory experiences. A
towering six-meter kinetic LED display in the lounge showcases “Color
Sound” media art, providing a delightful experience for both the eyes
and ears. Moreover, the lounge floor features a colorful photo zone
with curved patterns inspired by the properties of paint and seawater,
creating an engaging environment for visitors to enjoy alongside the
media art.

A NOROO PAINT official said, “We are proud to present our color tech-
nology and spatial design expertise at Incheon’s new landmark, Sang-
sang Platform. We hope that visitors will appreciate the high-quality
content and experience the dynamic media art displayed on our kinetic
screens.”
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NOROO PAINT Participates in Frieze Seoul 2024 as Official Partner Three Years in a Row
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NOROO PAINT PARTICIPATES IN FRIEZE SEQUL 2024 AS OFFICIAL
PARTNER THREE YEARS IN A ROW

NORQO Paint & Coatings (“NOROOQ PAINT") participated as an official
“fair partner” in Frieze Seoul 2024, held at COEX, Seoul from Septem-
ber 4 to 7. Frieze, regarded as one of the world’s top three art fairs
alongside Art Basel in Switzerland and the Paris International Contem-
porary Art Fair in France, has been hosting exhibitions in Korea as its
strategic state since 2022, recognizing the rapid growth of the cultural
and artistic industries in the Asian market.

NOROO PAINT has been an official partner of Frieze Seoul for three
consecutive years, joining prestigious names such as LG OLED and
BMW. In addition to its role as the paint supply partner for the ex-
hibition hall, NOROO PAINT has also been honored as a sponsor of
the Best Exhibiting Gallery after receiving evaluations from the Frieze
Headquarters in London, U.K. The official name of this gallery is “Fo-
cus Asia Stand Prize, supported by NOROO," and this accolade is con-
ferred by a distinguished jury of professional curators and directors.
The sponsoring companies of such galleries are celebrated for their
commitment to advancing the arts and culture industry.

During the event, NOROO PAINT installed a large media wall in the

exhibition hall, allowing visitors to engage with NOROO's innovative
color technology. The media wall featured videos of “"Hongchul Won-
derland,” a highly acclaimed spatial art installation from Milan Design
Week that drew over 20,000 visitors. As a leading global color spe-
cialist, NOROO PAINT remains dedicated to supporting diverse artistic
endeavors and aims to inspire customers worldwide with its cultural
and artistic contributions.
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