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What comes to your mind when you think of “Wonderland?” The dictionary
speaks of a place of fairy tales and exciting stories, giving off an impres-
sion of a theme park full of thrilling rides at first thought. Still, the true
meaning behind the “land of exciting and dazzling fairy tales” would be
the "haven where you can enjoy the aspects of yourself in the most free
and pleasant way,” going back to your childhood days and appreciating
the surroundings with senses unique to you. There's a place that created a
Wonderland for the hearts of each child by assembling ideal, out-of-reality
spaces with colors. Enter NOROO PAINT's exhibition for the Milan Design
Week, “"Hong Chul Wonderland by Okuda San Miguel,” the vista to shake,
awaken, and emanate your senses in the most unprecedented way with
“Colorful Wonderland,” combined with positive energy.
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Powerful, Wonderful, Colorful Wonderland
NORQOO PRESENTS HONG CHUL WONDERLAND BY OKUDA SAN MIGUEL

Everyone has their very own Wonderland inside their hearts. Different people have different ideals, but their Wonderlands are all the same
when it comes to realizing those ideals with positive energy. When people feel a sensation of freedom, the Wonderlands buried inside their oy %l.-
hearts sometimes glimmer and shed a surreal hue through the blocks of reality. The more often we experience such moments, the more light k J
our Wonderlands bring into our reality. That was how NOROO showcased the splendor of “Hong Chul Wonderland by Okuda San Miguel,”
flaunting explosive colors and energy to paint the Wonderlands and the Milan Design Week.
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NOROO presents Hong Chul Wonderland by Okuda San Miguel
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NOROO, RO HONG-CHUL, AND OKUDA SAN MIGUEL CROSS PATHS NOROO. F## ., Okuda San MiguelkJtHid
The spectrums become particularly extravagant in April for Milan, the leading city VB985 |4 T FUN R IE T BI 3T, K294 A k&4 N

of global fashion and design. It's no surprise since Milan Design Week sets the 200 X2 R A 325 B B BHCAN B3R XU, 4 4t it
whole city as its stage and kicks off with exhibitions of absolutely stunning visu- BRI R YR N RIT, RLFFR 2R B, il
als, surrounded by the clear sunlight and the refreshing breeze. The exhibitions TR, AMIATDUESZ RN Y FRITRAT A, Il LA
here mirror current trends and uncover snippets of what may become the thing of BRI ER AT M AR, B PNREEKS T K
the future. However, one show had a particularly long line of visitors, and it was EAFEHE T KA, X2 IR EHE LB “Hong Chul
NORQO PAINT's “Hong Chul Wonderland by Okuda San Miguel.” Wonderland by Okuda San Miguel”,

At the start of the line was a building facade, where Okuda San Miguel's unique
geometric design shot out blinding colors in multiple directions like a cut gemstone.
The facade creates an overwhelming vibe, creating an eerie harmony between 3D
and 2D, straight lines and curves, monochrome and multicolor. Of course, the high-
light of it all would be the entrance. The wide-open mouth under the mustache
becomes the very entrance that leads people into the show. Sound familiar? That's
right. They are none other than the trademarks of Ro Hong-chul, the celebrity of
fun and positivity. Hold on, there’s a person with a peculiar outfit swerving his way
through the crowd. Oh, it's just Ro Hong-chul sharing ice cream, taking pictures,
and dancing with people in line to turn the exhibition into a party.

EXPLOSIVE SYNERGY BETWEEN COLOR AND ENERGY

“Hong Chul Wonderland by Okuda San Miguel” was literally a Hong Chul Wonder-
land, designed and crafted by Okuda San Miguel. The explosion of colors had been
expected and became a reality when paths crossed between Okuda San Miguel,
the Spanish artist who combines opposing worlds through myriad colors, inspired
by new places, culture, and people, NOROO, the company specializing in colors,
and Ro Hong-chul, the one who “emanates different colors non-stop by the sec-
ond.”
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When you go into Hong-chul's mouth, pass by the corridors full of celestial trajectories
and stars, and enter the inner walls, a three-meter-tall sculpture and graphic elements
with Ro Hong-chul as the motif, welcomes you with the Kaleidoscope, embracing you
with all the colors in the world. No, “welcome” might not be enough. Snatch! Yes, it
snatches you, pushing you into the colors, splashing hues into your eyes, and traps you
inside the whirlpool of chromatic variations.

In particular, the Kaleidoscope created a space of infinitude by reflecting graphic ele-
ments 360 degrees through a triangular structure, trapping visitors inside the wonders of
colors almost as if it were casting a spell upon them. Here, Hong Chul presents himself
almost as a moving piece of art. Wandering around every corner of the exhibition, he
splashed notes of positivity that were unique to him wherever he went, like a brush
dipped in paint.

WONDERLAND MADE VIVID WITH COLORS

This energetic exhibition stirred an opening rush on its first day amid hopes and rumors,
becoming a success by gathering a crowd of thousands daily and having to wait two
hours until visitors could enter the show. When Ro Hong-chul streamed his rundown of
the exhibition site through Instagram Live for the second time, viewers also doubled.
“Hong Chul Wonderland by Okuda San Miguel” ushered visitors into a taste of Won-
derland by creating a crack inside our times of amplified anxiety using dazzling colors,
garnering around 20,000 visitors and winning headlines such as “the exhibition fit for a
global design festival” and “a show for everyone regardless of their language, gender,
nationality, and age” by a renowned local media company and IKEA as the “most inter-
esting exhibition in Tortona.” Of course, the exhibition also filled visitors" hearts with
messages such as “Just go ahead if you want to!” and “You can do it if you try!”

In an interview, Ro Hong-chul once said, “Obtaining my very own color is what mat-
ters to me the most. When you get to have a color that is unique to you, you become
the protagonist of that color.” Inside the colorful Wonderland by NOROO, Ro Hong-chul,
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and Okuda San Miguel, visitors discovered excep-
tional colors that created reflections of themselves.
That sheer sight would have turned their very own
Wonderlands more vivid than ever before, setting the
stage for them to become the main characters.
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NOROO’S COLORS
PAVE WAYS WITH WONDERLAND

HYUN JUNG-OH, DEPUTY CHIEF OF NOROO PAINT NSDS

Garnering success at the venue worth the title of “all-time high,” the “Hong Chul Wonderland by Okuda San Miguel” exhibition was the col-
laborated work of the NOROO Milan Design Studio, NOROO PAINT’s Italian affiliate, and the NOROO Seoul Design Studio (NSDS), NOROO
PAINT’s color design team and a research institute dedicated to color designs. We met with NSDS's Deputy Chief, Hyun Jung-oh to grasp
the background and story of how the influence of colors was unleashed starting from NOROOQ's first Milan Design Week exhibition in 2019
to this year's Wonderland show.

NOROORY&ZS, i@TEIIR
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3TH, “Hong Chul Wonderland by Okuda San Miguel” & W A# T, AN IREHYE A2 "INOROO Milan Design Studiof1fa%
W ATNSDS (NOROO Seoul Design Studio, AU IRFHY G FIN) FERFTIE AR IUR S BRI AT A, £ 2405 & TR,
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VISIT TO MILAN BY NOROO, THE COLOR SPECIALIST COMPANY
NOROO marks its third participation in the Milan Design Week; its first
event took place in 2019 to propagate the power of colors and show-
case the company’s abilities as a color specialist. The first exhibition,
“TIDES” by the Korean artist Kwang Ho Lee and the North European
artist group Wang & Soderstrom, marked the overture of NOROO's
success by being selected as “Milan’s Top Exhibition.” After COVID-19
settled in 2023, the company garnered the love of numerous visitors
by showcasing the exhibition “MIRAGE,” creating a perfect harmony
between acoustic, olfactory, and visual schemes with the Polish design
studio UAU Project.

This year, NOROO released “Hong Chul Wonderland by Okuda San
Miguel.” This exhibition created “Wonderlands” unique to each visitor,
offering an indulging experience into pure nature, dazzling fantasy, and
overwhelming passion through colors that churned out infinite varia-
tions as they spread, smeared, shot up, and collided with each other.
It's no surprise NORQQ's Milan Design Week exhibitions took so long,
as their massive scales required meticulous preparations to promote
the company’s creativity through the experience of the power of colors.

COLORS, THE FIRST CHAPTER IN THE RACE FOR EXHIBITIONS

“When the exhibition ends, we immediately prepare for the next one.
After the end of the show in April, we review it in May and then move
on to contacting exhibition sites and selecting artists in June. The Mi-

Deputy Chief Hyun Jung-oh looking through "“COVER ALL."
NSDS releases “COVER ALL," a publication of trends and designs that lan Design Week is actually a fierce competition, as the event hosts

illustrates trending global colors and insights, offering a wide range of over 800 brands and 2,000 events during the one-week period. It is
solutions for the efficient use of colors by numerous industries.

crucial that you find the perfect spot to attract visitors’ attention
ever so slightly more,” said Chief Hyun, never stopping to stress
the importance of the exhibition’s location. This year’s exhibition
also took four to five months to confirm its location, as the staff
considered access, attention potential, total area, and the popu-
larity of adjacent brands.

“We also specify the exhibition theme during that time. This
year's theme was derived from ‘the ultimate anxiety.” The never-
ending climate change, wars, and unprecedented growth of Al
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are stirring anxiousness inside humanity's very existence. From the aspect of col-
ors, we thought our shot at breaking through these anxieties lay within ‘instant
creativity,” the capability unique to humans. Here, we sprinkled Ro Hong-chul’s op-
timism and combined Okuda San Miguel’s geometric and colorful world to amplify
his optimism, leading to the “Wonderland” theme.”

Ro Hong-chul, who had understood NORQOO's philosophy and passion for colors
through various collaborations with the company, including “Hong Chul Chaek
Bbang (Hong Chul Book Bread),” did not cease to add his unique energy to the
exhibition inspired by his image. Okuda San Miguel, the artist who attempts to
visualize the power of art that shifts its surroundings by creating wall paintings
that coexist with the people, also answered to the positive ramifications of col-
ors and Ro’s optimism by creating a space that stirred inspiration through active
communication. NOROO granted the exhibition’s specialty to Okuda San Miguel's
original motif by handing out carefully selected colors under the keyword “instant

BEELSINOROOHEKZ
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HEZAREAIE, LR ZERF AN “Wang & Soderstrom”—i#E5EL, %A
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creativity” to the artists. The result of these efforts was “Hong Chul Wonderland by
Okuda San Miguel,” which became an exhibition that marked a festival of colors.

WONDERLAND, THE HARBINGER OF INFINITE POSSIBILITIES

This year's exhibition was a scene where its dynamic nature enabled emotions,
like its colars, to be released mare freely than in previous shows. “That was the
starting point in choosing Okuda San Miguel as our artist,” mentioned Deputy Chief
Hyun. “People have trouble choosing colors. They think that there is a fixed answer
to the right combination of colors. That's not the case. You can be amused and
inspired all you want, regardless of your color schemes. We wanted to show you
the infinite possibility of colors rather than an answer. That was the reason and
purpose for our exhibition in the Milan Design Week.”

To do so, NOROO refrained from displaying products and only emphasized colors
and the artists. When Ro Hong-chul addressed his reason for participating in the
exhibition and what he achieved on his YouTube channel, he received over 500
likes with comments such as “You introduced me to the new side of NOROO" and
“| love their ideals.” This phenomenon proved how the moves solely for colors led
to the promotion of the brand’s image, leading to curiosity about what NOROQ's
next step will be.

“Through our brand’s colors, we want people to realize NOROO is there with them
all along in spaces of consolation and refreshing experience. As the exhibition
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staff, | feel my efforts all paid off because we achieved that re-
sult. We're also preparing to greet more visitors with color con-
tent that is more distinguished, specialized, refined, and elegant.
| hope our activities let our brand become a breath of fresh air for
more people and raise their awareness of NOROO," said Deputy
Chief Hyun. "Hong Chul Wonderland by Okuda San Miguel” is not
the end of NORQOO's achievements, as the brand keeps creating
Wonderlands of various sizes through colors in numerous mean-
ingful spots, ranging from exhibitions to performances. Like dots
in a pointillist painting, the Wonderlands gather to expand the
space of beauty in the reality on which we stand.

Entertainer Ro Hong-chul first met with NOROO through his “Hong
Chul Chaek Bbang (Hong Chul Book Bread)" and created various
spaces by blending his unique energy into NOROO's vivid colors. He
once shouted, “Let's go to Milan” in the popular Korean TV show
“Infinite Challenge.” His chant became a reality when he successfully
entered Milan through "Hong Chul Wonderland by Okuda San Miguel,”
which amplified his energy of positivity and signified his message that
everyone's Wonderland could come to life.
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Born in 1980 in Spain, Okuda San Miguel is often addressed
as the "magician of colors and space” due to his geometric
patterns and daring color schemes. He has actively
participated in major social activities and is famous for

his art in "Kaos Temple,” “Rainbow Skull,” and Samsung
Electronics’ quantum dot television advertisement.
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KIBANTech's Shader Enters the Japanese Market

KIBAN TECH'S ENERGY SAVER SHADER

Last spring, KIBAN Tech shared exciting news: the export of their 'Energy Saver," a shading agent for agriculture and livestock developed
by NOROO PAINT, began in Japan. This product, designed as a high-temperature countermeasure to boost agricultural productivity, was
jointly developed by NOROO PAINT and the Rural Development Administration in 2014. After successful greenhouse testing at INOCHIO in
Japan, the shading effect was proven, and export plans were finalized in the summer of 2023.

KIBAN TECH:EYH IETL:HE R AR
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KIBAN TECH TAPS GLOBAL GREENHOUSE MARKET KIBAN TECHEH 2 REHIAHKI]

Japan sits among the top five countries globally with a significant greenhouse HAHA B KRR ZE T, 2ERKE = TR 7 E
market. KIBAN Tech has been striving to enter this market for four years but has FHERETEH A, N T A HATI7, KIBAN TECHMPYAERT]
faced challenges due to Dutch shading agents dominating 80% of the market. This TRFFARES 1, ABLE AT ZEO 0] RS 0% R T A (BRI L
year, however, the company finally succeeded with INOCHIO. In an interview, Kim BEHAE S SHELTELINOCHIOA FIFRG 7 T, 5%
Soon-o, Assistant Manager of KIBAN Tech's Sales Team 2, attributed their success RITHIKIBAN TECHE 240 S F (Kim Soon-0) 1A
to consistent proposals, eco-friendly materials, and product differentiation tailored N, BEERMRIIHER . AR R RF & SRR S SR 2
to climate characteristics. ) FE AL

Currently, the global sunscreen market is dominated by Dutch companies, and this
was also attributed to Japan. However, we remain persistent with our suggestions.
Two years ago, we met a representative from INOCHIO, who was doing overseas
business in Laos. Although they were already selling Dutch products, we invited
them to Korea to tour our factory and see our scale and advanced technology. We
were confident as our products excel in specifications and eco-friendliness, and
we have the geographical advantage of being close to Japan. After a thorough
examination, INOCHIO conducted local field tests for over six months starting in the
summer of 2023. They were satisfied with the results and decided to import and
sell our products this year,” said Mr. Kim.

KIBAN Tech's Energy Saver shaders stand out compared to Dutch products as they
are designed to be naturally removed by the summer rainy season, aligning with
the climate characteristics of the Korean Peninsula, which was also appealing to
Japan, as they, too, have the rainy season. Additionally, the shaders are made
from eco-friendly starch material, ensuring they do not harm crops, livestock, or
the environment.

WHY LIVESTOCK GATHERED IN ONE PLACE
The Energy Saver shader, featuring these unique features, has been patented
and developed through collaboration with the National Institute of Horticultural
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& Herbal Science under the Rural Development Administration since 2011. It was
subsequently launched and made available for purchase in 2014.

In the aftermath of climate change, where temperatures are rising rapidly and heat
waves are becoming more frequent, farmers are facing increasing challenges in
summer crop cultivation. In response, we collaborated with the Rural Develop-
ment Administration to develop superior domestic products based on coating tech-
nology—the foundation of NOROO's expertise—to combat climate change and
bolster income. There are two variants of shading agents: one tailored for green-
houses and the other for livestock. The greenhouse version mitigates temperature
by blocking sunlight, enhancing plant photosynthesis through internal scattering,
while the livestock version enhances the animal environment by amplifying the
temperature reduction effect. “The Energy Saver lowers internal temperatures by
4 to 5°C when applied,” explains Song Bok-geun, a Senior Staff of Sales 2 Team.
To that account, Assistant Manager Kim Soon-o shares an interesting anecdote: "It
was in the middle of summer when | visited a site where work was being done on
a barn roof. The livestock were huddled together on one side, and | noticed that the
shading had been applied to the roof first. I've also visited farms for crop consulting
work and seen workers vying to work in a specific greenhouse — the one where
our shading had been applied.”

With its proven efficacy in alleviating work difficulties and minimizing high-temper-
ature damage to livestock, while simultaneously boosting crop yields, the Energy
Saver has emerged as an indispensable product for Korea's agriculture and live-
stock industry. It has fostered numerous provincial business partnerships, cement-
ing its pivotal role in the sector.

AIMING TO BE NO. 1IN AGRICULTURE

KIBAN Tech is not only focused on shading agents but is also expanding into various
agricultural sectors. Assistant Manager Song Bok-geun introduced their freshness
preservers and coatings for agricultural products. "Recently, there has been a grow-
ing demand for Korean agricultural products worldwide, thanks to the influence of
K-culture. To meet this demand, KIBAN Tech is developing freshness-preserving
agents to maintain the freshness of agricultural products during distribution. We
expect these agents to be a convenient alternative to current export methods, such
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as low-temperature containers and films. Additionally, our seed
coating product is designed to protect the environment by reduc-
ing the use of microplastics, while also facilitating mechanized
sowing through added color and eco-friendliness. This product
has been confirmed for delivery to Bayer (formerly Monsanto) in
Thailand, and we are consistently proposing it to global compa-
nies,” he remarked.

KIBAN Tech is also developing other innovative products, includ-
ing fertilizer coatings that enhance fertilizer efficiency and clean-
ers that reduce the cost of repeatedly replacing greenhouse vinyl
due to diminished light efficiency caused by yellow and fine dust.
With these core technologies, KIBAN Tech strives to secure a
global market share and become the leading leader in the agri-
cultural industry, resulting in not only NOROO but also the Korean
agricultural sector.
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Coming Up with Solutions for Pets
DR. SEOL CHAE-HYEON, VETERINARIAN & NOROO PAINT

NOROO PAINT recently achieved IGSC (International Institute for Sustainability Certification) Pet Product Certification for four of its prod-
ucts: Soon & Soo All-Cover, Pantone Wood & Metal, Pantone Air Fresh, and Easy Clean. This certification ensures that these products are
safe and free from harmful substances, enhancing comfort and safety for pets. During the certification process, NOROO PAINT collaborated
with veterinarian Dr. Seol Chae-hyeon to gain valuable insights into creating pet-friendly spaces. Here is some of his advice.
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COME PLAY AT KNOLLO

We visited Knollo Square in Gangnam, Seoul, to visit Seol Chae-hyeon's behavioral vet-
erinarian. Known for sharing accurate, easy, and fun information about dogs through his
YouTube channel “Come to Knollo,” EBS's “No Bad Dogs are In This World,” and tvN's
“A Dog that Needs a Conversation,” Dr. Seol has made a significant impact on pet care.
Knollo Square is an “urban habitat for pets,” offering everything pets and their owners
need, including a pet-friendly café, medical center, aquatic center, fitness and daycare
center, and cat center.

“We wanted to create a space where owners and their dogs can be happier together.
We named it ‘Knollo'—which sounds like ‘come to play’ in Korean—because we want
them to come and play with peace of mind. In Finnish, ‘knoll" means a small mountain
or We envision Knollo Square as a supportive hill for pet owners, he said. Every inch of
Knollo Square has been carefully designed to ensure enjoyment for both owners and their
dogs. He continued, “You'll notice it, especially in the café on the first floor. We removed
mirrors that could cause anxiety for dogs, fenced-in areas where they can play safely,
installed non-slip floors and made the space easy to clean for human convenience. And
there’s something a bit unusual in this vet room, too, isn't there?”

Following his prompt, we noticed the tiled lower walls and the high placement of outlets,
almost at the light switch level. “We've had accidents with dogs chewing on wires and
getting burned, so we raised the outlets. We also tiled the walls to make it easier to
clean up after pets mark them. "This space is designed for behavioral care, so we tailored
it specifically for that purpose,” explained Dr. Seol.
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NOROO PAINT'S PET-FRIENDLY SOLUTION

For someone who believes that pet spaces require unique considerations, NOROO
PAINT's technology was a pleasant surprise for Dr. Seol.

He stated, "Painting is a better finish for pets than wallpaper." "Young puppies
have a strong instinct to chew, and sometimes they end up in the hospital after
ingesting wallpaper, which doesn't dissolve well even with stomach acid.” Dr. Seol
stressed that dogs are much more vulnerable than humans. “Pets are lighter in
weight, so they take in more air per breath, and their sense of smell and emational
sensitivity are stronger than ours. Their skin is only a third as thick as human skin,
making them more susceptible to irritation. Therefore, the safety and air quality
of finishes that encounter their bodies are crucial. To ensure the whole family's
comfort, it's important to have finishes that can easily clean up the traces pets
leave behind.”

NOROO PAINT's IGSC-certified products are designed to meet these criteria. These
eco-friendly products greatly reduce VOCs (volatile organic compounds). For ex-
ample, AirFresh contains a special ingredient that absorbs volatile pollutants from
the air, purifying the atmosphere. EasyClean features a special emulsion resin and
pigment for excellent stain resistance, making it easier to maintain a clean and
safe environment.
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“| ' was amazed to see that everything | mentioned was imple-
mented in the products,” Dr. Seol remarked, his face lighting up.
“The air freshener will be very beneficial for pet-related commer-
cial facilities like veterinary clinics and grooming salons. It will
not only eliminate pet odors but also those smells that can be
harmful or unsettling to pets,” he added enthusiastically.

For Dr. Seol Chae-hyeon, a veterinarian specializing in behavioral
medicine, the key solution for pet is ‘management.” “Scratching,
chewing, rubbing, and marking are natural behaviors for pets.
The problem is that our environments are often human-centered.
The most important solution isn't necessarily education or medi-
cation, but proper management. A well-designed interior should
be able to accommodate pets' natural behaviors without them
becoming problematic. In this regard, NOROO PAINT's products
offer an excellent solution.”

Sharing Dr. Seol's commitment to the well-being of pets and their
families, NOROO PAINT is committed to ongoing research and
development to create happier and healthier spaces. We extend
our sincere thanks to Dr. Seol for his valuable advice.
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Cool Classics from NOROO PAINT and BEANPOLE

NOROO X BEANPOLE: 2024 S/S COLOR SOUND COLLABORATION COLLECTION

In May, NOROO PAINT unveiled the 2024 S/S Color Sound collaboration collection in partnership with the casual brand BEANPOLE, marked
by the opening of a vibrant pop-up store. The collection showcased 15 unique color combinations inspired by NOROO PAINT's <Color
Sound> theme, blending timeless elegance with contemporary cool for a delightful and harmonious synergy.
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POP! POP-UP STORE

On May 1, the NOROQ PAINT x BEANPOLE pop-up store launched at Yeongdeungpo Times Square, a vibrant hub of
activity. What set the event apart was the welcoming atmosphere for young visitors, who enjoyed more freedom
to explore thanks to the soft, plush carpet covering the floor. This carpet, in the lush green of PANTONE Coctus 18-
6024, created a natural, inviting surface perfect for lounging. Complementing this was the flowing, soft pink hues of
PANTONE Bleached Pink 14-2808, imparting a sense of softness and freedom, while the dynamic PANTONE Symbolic
Blue 19-4245 background added a cool, urban vibe. These three colors were integral to the theme of the pop-up store,
"COLOR SOUND," blending classic sophistication with a sense of liberation. A large monitor on the wall showcased a
video highlighting the 15 colors used in the Color Sound collaboration, emphasizing the powerful role of color in this
unique partnership.

SUMMER, THE OLYMPICS, AND COLOR

NOROO PAINT has previously collaborated in fields such as golf, lighting, and exhibitions, but this marks their first
partnership with a fashion brand. The initial connection with BEANPOLE stemmed from a prior exhibition collaboration.
BEANPOLE, inspired by the colors showcased in NOROO PAINT's exhibitions—particularly the “Color Sound” video at
the “Franco Fontana” exhibition in My Art Museum—proposed this innovative collaboration. As the project developed,
NOROO PAINT's core strength in color expertise became central to the collaboration, enriching its product offerings
with symbolic designs and pop-up store aesthetics.

“Both brands have a rich history and numerous stories to tell, so it was essential to create a vibrant and positive color
palette that would engagingly narrate these stories ,” explains Hyun Jung-oh, Deputy Director of NSDS, who spear-
headed the color strategy for the collaboration. “We used red, green, and blue, the fundamental colors of classicism,
to evoke the essence of both NOROO and BEANPOLE's brands,” she added. “Given BEANPOLE's status as a traditional
casual brand, it was crucial to subtly evoke the emotions consumers seek, while ensuring the color strategy resonated
with the brand's traditional sensibilities,” said the director.
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Aligning with the summer season and the upcoming 2024 Paris Olym-
pics, NOROO PAINT introduced a mix of bright, energetic, sporty colors
designed to boost merchandise appeal and enhance in-store displays.
Most importantly, selecting a color that would truly come to life in
NOROO PAINT's "Color Sound" video was crucial. After thorough delib-
eration, 15 colors were selected to complement BEANPOLE's product
lineup, which includes collared neck T-shirts, striped T-shirts, travel
bags, children's items, ball caps, and bucket hats. The 2024 S/S Color
Sound collaboration collection brought the store to life with invigorat-
ing complementary color contrasts.

FASHIONABLE NOROO

The collaboration also yielded impressive technical results. “Given the
different fabric materials, achieving consistent colors could have been
challenging. However, the BEANPOLE team managed to apply and ex-
press the colors with remarkable accuracy, which was a key success
factor in this collaboration.” Consumer response has been overwhelm-
ingly positive. Sales at the BEANPOLE store in Yeongdeungpo Times
Square, where the pop-up store was open throughout May, nearly
doubled compared to the previous year.

Cho Hyun-jung, head of the marketing strategy team, remarked, “We
introduced the design mood and direction using the symbol of two roe
deer." It's cute, and the response has been fantastic. The older gen-
eration is thrilled to see roe deer imagery in department stores and
BEANPOLE stores, while younger customers, particularly those in their
teens and twenties, are taking numerous selfies in front of the pop-up
store's displays and the <Color Sound> video. They find it captivating.”

During the pop-up store event, the enthusiastic re-
sponse from consumers was palpable. Families with
strollers, couples embracing, and elderly couples lei-
surely strolling by all paused to admire the pop-up
store. The vibrant COLOR SOUND letters and hues
evoked the refreshing essence of summer, the vigor
of sports, and fun memories. We wonder if the 2024
S/S Color Sound collaboration between NOROO
PAINT and BEANPOLE will become a cherished part
of many people's summer memories.
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Fashionable NOROO
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NOROO Holdings Scales Out Eco-Friendly Biomaterials" Commercialization
Against Climate Crisis

NOROO HOLDINGS CO., LTD.

NOROO HOLDINGS SCALES OUT ECO-FRIENDLY BIOMATERIALS'
COMMERCIALIZATION AGAINST CLIMATE CRISIS

On May 21st, Asia Today, a daily newspaper enterprise, covered NOROO
Holdings" eco-friendly biomaterial commercialization and ESG activities in
detail through an episode of its article series, “With ESG.”

To develop sustainable biomaterials for the future, NOROO Holdings expe-
dited its commercialization process while strengthening its ESG manage-
ment, which involves efforts for the environment, society, and governance.
In particular, the company finalized constructing the trial facilities to secure
the technology to produce 3-hydroxypropionic acid (3HP), which serves as
raw materials for biodegradation, aiming to scale out the business. Ac-
cording to Asia Today, 3HP is extracted through a bioengineering process
from natural sources, such as seaweeds, microorganisms, and sweet corn,
and the material stands in the spotlight due to its potential of substituting
petroleum-based products as “future biomaterial with high added value.”
3HPis also unique in terms of its applicability to naturally degradable plastic
and super absorbent polymer for sanitary items. The company has indeed
tapped into the technology, becoming the first in the industry to release its
eco-friendly package by adding “biodegradable plastic” containers in July
last year through NORQOO PAINT, its subsidiary. After five years, the “d2w”
material harnessed by the package is biodegraded by microorganisms, con-
verting itself into carbon dioxide, water, and biomass.

Asia Today also covered the case in 2022 in which NOROO Holdings took a
step ahead in commercialization by establishing the Marine Algae Biorefin-
ery Research Group, an industry-academia collaboration organization, with
seven Korean universities, including Seoul National University, to carry out
national projects funded by the Korea Institute of Marine Science & Tech-
nology Promotion. Through the group’s studies of extracting and developing
environment-friendly biomaterials from marine resources, NOROO Holdings
ultimately hopes to apply the materials from the research to eco-friendly
plastic and other products. The company has also made efforts to secure
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solar panels inside the workplace, replacing deteriorated streetlights within
plants in Anyang, Poseung, and other areas with solar street lamps, as well
as building and operating solar panels at the Poseung Plant’s roof and park-
ing lot.

Asia Today addressed these endeavors by NOROO Holdings, also men-
tioning that the company’s overall ESG grade has risen from C (2020) to A
(2021-2023), which is a testament to the company’s determination for ESG
management, including the foundation of a department dedicated to ESG in
2021 and the inauguration of its ESG Committee last year. The article con-
cluded by delivering NOROO Group's goals: “This year, we will assess rel-
evant regulations from the investment and deliberation stages and expand
our interaction with interested parties to strengthen the internal stability of
our ESG management. We will also fulfill sustainable business management
through various activities, such as installing solar panels within our plants
and scaling our new renewable energy use.”
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NOROO PAINT Releases NOROO Way Sports Court, a Flooring Certified by ITF

NOROO PAINT & COATINGS

NOROO PAINT RELEASES NOROO WAY SPORTS COURT,

A FLOORING CERTIFIED BY ITF

NORQO PAINT & Coatings (NOROO PAINT) recently released NOROO Way
Sports Court, a flooring material for sports facilities with hard courts certi-
fied by the International Tennis Federation (ITF). ITF presents its certification
to products that display suitable quality for tennis games and contribute to
enhancing playing capabilities by ensuring the user’s stability and athletic
performance.

NOROQO Way Sports Court is a functional flooring material developed in re-
sponse to the enthusiasm for tennis, which has been trending as the go-to
sport for millennials and Gen Z. The rising number of tennis players has led
to the Korean tennis market growing larger day by day, as some regional
governments plan to furnish additional public tennis courts, followed by an
increase in indoor and outdoor private tennis courts.

The new product is optimal for various sports facilities, including multipur-
pose playing fields as well as tennis courts. Compared to existing flooring
for sports facilities with maintenance issues, such as clay and artificial
grass, Noroo Way Sports Court boasts durable polishing and outstanding
wear resistance, offering effortless management. Also, the flooring is free
from concerns about odor, as it is a one-component water-based coating
with quick-drying features, allowing the product to display quick drying and
smooth workability. By acquiring the indoor mark, Noroo Way Sports Court
harnesses compatibility and weather resistance in both indoor and outdoor
environments while ensuring elasticity and slip resistance based on excel-
lent coverage and adhesiveness.

NOROQ's product succeeded in localizing the flooring for tennis hard courts,
which had previously relied on imported products. This raised the prospect
of reducing construction costs and expanding the foundations for potential
tennis players. NOROO PAINT will continue to take the initiative and develop
various functional products for everyday sports facilities to assist the growth
of the sports industry and public health.
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NOROO PAINT Improves Living Environment of Donghyun School,
a Special Educational Institute
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NOROO PAINT IMPROVES LIVING ENVIRONMENT OF DONGHYUN
SCHOOL, A SPECIAL EDUCATIONAL INSTITUTE

This spring, NOROO PAINT & Coatings (NOROO PAINT) donated color de-
signs and eco-friendly paint, Soon & Soo, to improve the living environment
of Donghyun School, a special educational institute for mentally challenged
students in Gwangju, Gyeonggi-do. This project was targeted toward the
extension of the school’s Career & Job Education Hall. The hall is dedicated
to providing repeated education and training for students who struggle in
their daily activities to help them adapt to workplaces without any trouble.
NOROO PAINT blended its colors into the universal design based on three
keywords: harmony, vitality, and focus. Universal design refers to creating
products and environments that are easily accessible for everyone, regard-
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less of gender, age, nationality, cultural background, or disability. For the
actual site, NOROO PAINT applied a design that enhanced comfort and focus
by reducing the difference in brightness to relieve eye fatigue. The com-
pany also distinguished each space by adding yellow and orange patterns to
places requiring vitality.

NOROO PAINT used Soon & Soo for the construction of the Career & Job
Education Hall. Soon & Soo is one of the company’s prominent lineups that
enables the use of various materials thanks to its outstanding coverage and
the ease of utilizing the product at an expert level through its remarkable
leveling and workability.
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NOROO PAINT COOPERATES TO PRESERVE WAILING POPLAR

AS THE GUARDIAN OF KOREAN HISTORY

NOROO PAINT & Coatings (NOROO PAINT) cooperated to preserve the
“Wailing Poplar” exhibited at the Seodaemun Prison History Museum
to protect its magnitude and symbolic significance in Korean history.
The Wailing Poplar was named after the instances when Korean inde-
pendence activists would hold the tree and shed tears for being un-
able to witness the liberation of their country moments before their
execution.

The tree fell in 2020 due to a typhoon, but the Seodaemun Prison His-
tory Museum decided to sterilize and preserve it in its collapsed state
before disclosing the site to the public. The preservation work took
four days to maximize the exhibition effect by embalming the dead
tree and to share the historical significance of the execution site per-
manently. The company incorporated the opinion of experts and the
gift-receipt deliberation committee according to the management reg-
ulations. Meanwhile, a conservation scientist registered to the Korea
Heritage Service carried out embalming and insect repellence work
and performed hole-filling to prevent depletion and damage.

NOROO PAINT took part in this project as a part of its social volunteer-
ing efforts for the environment, society, and governance (ESG), offering
its All-New Color Stain free of charge, which displays strengths in
protection against snow, rain, mold, microorganisms, and insects, and

NORQO PAINT Cooperates to Preserve Wailing Poplar as the Guardian of Korean History

shared its preservation technology. After collaborating on a meaning-
ful preservation project with the Seodaemun Prison History Museum,
which welcomes over 600,000 visitors a year, NOROO PAINT will con-
tinue to prepare worthwhile social contribution activities in public do-
mains to fulfill its social responsibility.
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The 2024 SS Color Sound Collaboration collection by NOROO PAINT and
BEANPOLE showcases a stunning color scheme that combines classic looks
with cool tones. BEANPOLE Kids' t-shirts lie on the field of rich, fresh grass,
reverberating with exciting summer vibes that never mind a drop of sweat.
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